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Betson & Crompton present 





Clown Around 
combines the appeal 
of a Crompton game 
with an exciting rapid 

fire coin “shooter” The player 
aims the chute, pulls back the 
plunger, and fires the quarter 
or token towards a target. If they miss 

the big points, they can still push coins over 
the edge - for an additional chance to 

win. Operator adjustable awards - 

tickets or tokens with the 

ticket every play option 

also available. Clown 
Around is fully 
metered, has a 

tilt alarm and 

offers true 


player : 
Skill. ve 





Redemption games ANU EN a) 


have lasting appeal— DIV. OF H. BETTI IND INC 

303 PATERSON PLANK RD.. CARLSTADT. N.J. 07072-2307 
so buy products IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
that are built to last FAX (201) 438-4837 


> VIDEO GAMING ALLIANCE FORMED... AMOAisspearhead- 


ing the formation of a coalition known as the Video Gaming Alliance 
(VGA), a group devoted to the promotion of private sector involve- 
ment in state video lottery systems. Membership is targeted to amuse- 
ment operators, state associations, manufacturers and suppliers of 
video gaming equipment, government regulators, and state lottery 
Officials. 


VGA, headquartered in Milwaukee, will serve as a central resource 
bureau by providing written materials and guidance. Art Manske, 
a Wisconsin coin machine operator and executive of the National 
Pocket Billiards Association, is the executive director. He has been 
a member of the amusement industry for 24 years and also has ex- 
perience as a lobbyist. Manske’s company, Hometown Amusement, 
is now headed by his sons. 


“We're going to compile as much material as we can to help state 
associations and individual operators with video gaming efforts,’ 
he said. ‘‘We’ll make sure that operators are protected, because we 
want to assure them a reasonable return on their investments.’ 
Manske’s agenda includes standardizing video gaming language 
So “we Can all sing from the same songbook, so to speak.’ For more 
information on VGA, contact Manske at 20411 Janesville Road, 
Muskego, WI 53150; (414) 679-3900; FAX (414) 679-9270. 


OREGON EXPANDS COMPANY PARTICIPATION... The Ore- 
gon Lottery Board has revised its earlier position and will now allow 
five companies to sell VLTs in the state (it was only three originally, and 
none of them were part of the coin-op amusement game industry). The 
five are Premier Technology, WMS Gaming, GTECH, IGT, and VLC. 


Commented Premier president Gil Pollock, “After our acquisition 
of a New Jersey-based manufacturer, we naturally felt the video lot- 
tery market would expand. It has, and we are looking forward to be- 
ing a major player. We couldn't be more pleased with being named 
as one of the few companies authorized to sell equipment in Ore- 
gon. In addition, we are excited about being a part of video lottery in 
Louisiana, especially since operators and distributors will be included.” 


COPY BOARD UPDATE. ..AAMA director of enforcement Bill Kid- 
well reports that from late October to early January, various U.S. Cus- 
toms ports seized 15 shipments involving counterfeit boards. Some 
involved only copy boards; most were a co-mingling of copies with legal 
parallels. ‘We haven't seen anywhere close to 15 seized shipments in 
the past three years, much less three months,’ Kidwell said. Further 
details—the names of the shippers, the games involved, where they 
were sent from, etc.—will be forthcoming as Kidwell’s office gathers 
more information. Anyone with questions can reach him at (319) 
337-9618. 


SNK, LELAND ON THE MOVE.. .SNK Corp. of America is mov- 
ing from Sunnyvale to Torrance, Calif., effective Feb. 15. The address 
is 20603 Earl St., Torrance, CA 90503. The telephone and FAX numbers 
weren't available as we went to press. Not all top managment have 
made a final decision as to whether they will relocate—including 
president Paul Jacobs. 


In late January, The Leland Corporation moved from El Cajon to San 
Diego, Calif. The address is 4444 Zion Ave., San Diego, CA 92120. 
The new phone and FAX numbers are (619) 280-4000 and (619) 
284-9458, respectively. 


CHANGES AT DATA EAST USA... Effective March 1, Tetsuo 
Fukuda, president of Data East Corp., will succeed Joe Keenan as 
president of Data East USA Inc. and Data East Pinball. Fukuda, who 
founded both subsidiaries, will divide his time between Japan and 
the United States. Also, Shinichi Ikawa has been appointed execu- 
tive vice president of Data East’s coin-op division, replacing Gene 
Lipkin. He will be responsible for its sales and marketing. 


Speaking of Data East USA, the company has recently encountered 
law enforcement problems concerning Hop-A-Tic-Tac-loe, the redemp- 
tion game it manufactures under license from Lazer-Tron. The San 
Jose Police Department visited Data East USA on Jan. 16 and re- 
quested a sample of the game, as authorities believe it is a gam- 
bling device under California statutes. 


The following is a statement by Data East USA: ‘(We have) not agreed 
or disagreed with the position that HTTT is a gambling device. Our | 
attorneys are currently working with the district attorney’s office to | 
resolve the issue. As of this time, there have been absolutely no charges 

filed against Data East USA. | 


“This is a California-only issue. If any changes to the game are re- 
quired for it to be sold in California, Data East USA will make those 
changes for any games sold or to be sold in California. However, 
Data East USA will not ship any other games in California until ap- | 
proved by appropriate authorities. It is and always has been our policy 
to only sell games in compliance with the laws in the jurisdiction | 
that they are sold.” 


LAMOA ELECTS OFFICERS... The Louisiana Amusement and | 
Music Operators Association (LAMOA) elected the following officers } 
at its annual membership meeting, held Jan. 14 in Baton Rouge: | 
Albert Huffine of B.A.G. Amusement, president; Kevin Craighead } 
of Craighead Amusement, vice president; and Bill Atkins of Atkins } 
Novelty, secretary/treasurer. 


Elsewhere, the La. State Police continues to aim for a mid-year start-up 
of legal video gaming in Louisiana. A legislative oversight commit- 
tee must review the rules and regulations. In the meantime, back- 
ground checks are underway on central computer system suppli- 
ers and game manufacturers. Distributor packets are in the mail: 
operator packets will be sent out later in February. 


A police representative gave assurances that all written and verbal 
comments on the rules and regulations are being taken into con- 
sideration. The coin machine industry’s concerns will be commu- 
nicated to the oversight committee, he added. For more informa- 
tion on Louisiana, see the “News Feature’ on pg. 43 and “Video | 
Gaming Outlook” on pg. 48. 


N.E. REGIONAL CHANGES DATES... The dates for the North- 
east Regional Trade Show have been changed to May 29-31, though | 
it will still take place at the Westchester Marriott Hotel in Tarrytown, | 
N.Y. The show is a joint effort of AMOA-NJ, AMOA-NY, and the NYSC- 
MA. For more information, contact Karen Nagel or Frank Seninsky 
at AMOA-NJ, (908) 287-4990 or FAX (908) 287-3079. 


PHONE COMPANIES ON THE OFFENSIVE... The regional 

Bell operating companies (RBOCs) are unleashing their financial 
might in an attempt to sway public opinion on the Cooper bill (it’s } 
pending in a House subcommittee), if the radio stations in New Orleans 
are any indication. Play Meter staffers report hearing commercials 
on some of the city’s most popular stations that urge listeners to call 
their congressmen in protest of the bill, which seeks to severely curtail | 
the RBOCs'’ content control desires (see Play Meter, January 1992, 
pg. 40, for the full story). We have no doubt that similar ads are run- 
ning all across America. The coin-op industry could be adversely | 
affected if the RBOCs get their way, so it’s critical that you get in- | 
volved. Call AMOA government relations liaison Bob Wilbur at (202) 
857-1124 to find out how to best utilize your energies in this battle. 


WILLIAMS PIN LOOKING STRONG. .. Since our lukewarm re- 

view of Williams’ new Hurricane pin last December, we've received calls 
from operators who say that the game is earning quite well. We 
will, therefore, give the game another, more extensive review next month. | 


JAMES ADDS OFFICE... . James Industries has opened a new of- 

fice in the Boston area. The address is 271 Great Road, Suite 24, Acton, | 
MA 01720. The phone and FAX numbers are (508) 264-4456 and (508) | 
264-4846, respectively. Dave Elich and Joel Rodriguez are the contacts. } 


VIDEO CONNECTION RELOCATES.. . Video Connection, which | 
specializes in conversion kits, has moved to a big new building at 
1150 Industrial Place, #110, Dixon, CA 95620. The company can be 
reached at (800) 444-6854. i 
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pricing and fast delivery —— oa. 
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Meet 
the industry’s worst salesman. 








































No question about it, Keith is one lousy salesman. 
He doesn’t have a single jukebox sale to his name. 
Absolutely hates the thought of selling anything. 


Fact is, Keith is known for starting out a conversa- 
tion by pointing to problems in an NSM jukebox. 
He isn’t above “frying” an amplifier, or 
running a screwdriver across a CD either 
.. just to make his point. 


As Keith is fond of saying, “Electronic ignitions 
looked ‘different’ to car owners at first, too, 
when all they’d ever seen were plugs and 
points.” 


| Then it happens. Always happens. Everytime 

a, “ Keith holds a school, our sales in that 
area skyrocket almost immediately 
afterwards. We’ve come to count on it. 


Not only that, he does it all year long, 
all around the country. 


It’s because operators there have 
come to understand our equipment. 
And appreciate why NSM — and 
NSM alone — went to the time and 
expense to technology-engineer a 
Main. high-capacity CD system from the 
he ~—s ground up ... not just for today’s 
“Yay, needs either, but for many years 
\ and many CD technology 
advances to come. 


Do This. Give Keith a 


And we wouldn’t have it any other 
way. Because that’s Keith’s job as 
our National Training Manager. A 
To show operators throughout the (74% 
country what can go wrong with AF 4 
an NSM CD jukebox ... and how 
to fix it. To explain exactly what 
an NSM jukebox is ... and what 
it isn’t. Not to sell them 


anything. B Ty? A a i : i i i ie } i. s chance not to sell you 
And nobody — Ppp ony a ok —* : : 
absolutely nobody — oe ie one y 
could do the job operate juke- 


boxes, you probably 
wouldn't normally 
attend a training 
school. Attend one anyway. More and 
more non-NSM operators are doing just 
that. It’s the best way we know to learn 
what our equipment is. There’s no pressure, 
nothing to buy. Just a great way to learn. 


Call, write, or FAX us if you'd like to attend a 
school ... or if a member of your staff would 
like to attend one. We'll let you know the 
next time Keith will be in your area. Of 
course, there’s no charge. 


better. Keith’s schools 
have become “sell outs”, 
just about everyplace he goes. If you’ve 
attended one, you already know why: ‘ee 
Keith tells it like it is. Just like it is. The 
goods and the not-so-goods. 


Operators come away — not only “street 
proficient” in operating and repairing NSM 
jukeboxes — but with a new understanding 
of our equipment. They come to see that 

an advanced technology system like NSM’s 
doesn’t mean that it’s harder to operate. Nor 
does it mean that it’s more difficult to fix. Or 
less reliable. Or anything else they may have 
thought, simply because the NSM system 
looks “different”. 


Just remember the rule: don’t try to buy 
anything. 


After all, we wouldn’t — to tarnish 
Keith’s perfect Bees 
sales record. 


Just the opposite. They find out — and, 
usually for the first time, understand why — 
the 100 CD NSM system is far more 

reliable. Far easier to maintain and repair. 
Takes far better care of their CD’s. Changes 
selections so much faster. And why the NSM 
system is their greatest assurance of owning a 
jukebox that will live through technological 
advances of the next decade ... and then 
some. 






Keith White \@ Ey ™ me te 
National Training “9 3. fi. 

Manager, at 
NSM-America ‘ 
(and, be it now 
known, our top 
salesman) 


NSM 


The Performance Machine™ 
NSM-America * 5207 North Rose Street ¢ Chicago, IL 60656 © 312-992-2280 (FAX 2289) 


™*The Performance Machine” is a trademark of NSM-Germany & NSM America * Bingen, Germany & Chicago, Illinois. © Copyright, 1991/92, NSM-Germany & NSM-America © Bingen, Germany & Chicago, Illinois. 


‘Quality is Our Family Tradition’ 











TOKENS 


800-227-5813 


IN CA 800-227-5814 








Quality control personnel at Hoffman & Hoffman 
checking diameter of token with micrometer 


e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


@ You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN & HOFFMAN 


P.O. Box 896, Carmel, CA 93921 
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Data East has found success in diversity, evidenced by an expanding product 
line that includes traditional pinball, novelty, and video games (pictured: Hook, 
Wacky Gator, Pop-A-Tic-Tac-Toe, Lippy the Clown, and Captain America). 


@ FOR MORE INFORMATION: 
=oltlieb CONTACT YOUR AUTHORIZED Premier Technology Distributor 
Today or Call: (708) 350-0400 « FAX (708) 350-1097 


ie a ® 759 Industrial Drive ¢ Bensenville, Illinois 60106 
remier FOR TECHNICAL SERVICE Call: 1-800-444-0761 





oe POLL 


Buying the right game can be a ‘‘make-or-break’’ proposition for the operator. This chart is based 
on operator evaluations and Is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game’s staying power. 


VIDEO & PINBALL COMBINED 


MONTHS MONTHS 
POINT ON IN 
VALUE CHART TOP 10 


9.61 4 

9.41 11 11 
9.38 
9.00 
8.76 
8.46 
8.44 
8.43 
8.39 
8.33 


MFG. 


(Midway) 
(Capcom) 
(Williams) 
(Atari) 
(Atari) 
(Midway) 
(Williams) 
(Atari) 
(Williams) 
(Atari) 


Terminator 2 
Street Fighter II 
Terminator 2 

Steel Talons 

Race Drivin’ 
Super High Impact 
Fun House 

Hard Drivin’ 
Hurricane 

Road Riot 


Sen oasoenr> 


Captain America 
WWE Wrestle Fest 
The Machine 
Gilligan’s Island 
Star Trek 

Final Lap II 

Steel Gunner 
Sunset Riders 

High Impact Football 
Party Zone 

Final Lap 

Fatal Fury 

Batman 

Rim Rockin’ 
Captain Commando 


(Data East) 
(Am. Technos) 
(Williams) 
(Bally) 
(Data East) 
(Namco) 
(Namco) 
(Konami) 
(Midway) 
(Bally) 
(Atari) 
(SNK) 
(Data East) 
(Strata) 
(Capcom) 


ALLEY BOWLERS 


4: 
2. 
3. 


Skee-Ball (SkeeBall) 
Bowlingo (Capcom) 
Smartball (Smart) 


SPORTS GAMES 


SoS ee Sh 


UB-QB (Nat’! Sports) 
Putting Challenge (/CE) 
Hoop Shot (Doyle) 
Slugfest (Williams) 

Shoot to Win (Smart) 
Hoops (Adastra) 

Pro Pitch (Doyle) 

BullPen (Doyle) 
Championship Basketball 
(Grayhound) 


. Quik Shot (Design Plus) 
. Panda Pitch (Doyle) 
. Pop-A-Shot (Pop-A-Shot) 


SINGLE COIN PUSHERS 


1 


2. 
3. 
4. 


PLAY METER 


Klondike (Betson) 
Wedges/Ledges (Betson) 
Rock N’ Roll (Betson) 
Starburst (CC/) 


POINT 
VALUE 


8.55 
7.33 
6.00 


7.82 
7.67 
7.56 
7.36 
Tez 
7.00 
6.75 
6.50 


6.25 
5.67 
5.33 
4.33 
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8.32 
8.25 
8.05 
8.04 
8.00 
7.80 
7.62 


REDEMPTION 


SINGLE CRANES 


1. 


Challenger 
(Wedges/Ledges) 


. Hollywood (Hollywood) 
. Clean Sweep (Smart) 

. Top Choice (Betson) 

. Skill Crane (Grayhound) 
. Big Choice (Betson) 

. Action Claw (Betson) 


JR. BASKETBALL 


hs 


Bozo (Design Plus) 


2. Shoot to Win Jr. (Smart) 
3. Jr. All American (CC/) 
4. Lil’ Hoop Shot (Doyle) 


NOVELTY 


i 


Hop-A-Tic-Tac-Toe 
(Data East) 


. Whac-A-Mole (Bob’s 


Space) 


. Toss Em (CC/) 
. Wacky Gator (Data East) 
. Dump the Ump (Doyle) 


POINT 
VALUE 


— 


GW wil 
W-AHWAWRONNAWAODNDAON 


NOVELTY (cont.) 


6. 
ts 


8. 

9. 
10. 
Th. 
12. 
13. 
14, 
15. 
16. 
ie 


18. 
19. 
20. 


21. 
22. 


Knock Down (Meltec) 


TMNT Pizza Drop 
(Capcom) 


Cosmo Gang (Data East) 
Rock-N-Bowl (Bromley) 
Big Mouth (Meltec) 

Fire Fighter (CC/) 

Boom Ball (Meltec) 
Pop-A-Ball (Coasta/) 
Ghost Town (Bromley) 
Reel Poker (Betson) 
Roosta Shoota (Coasta/) 


Skee Toss B.C. 
(Betson/Skee-Ball) 


Rebound (CC/) 
Gumball Rally (Atari) 


Bowler Roller 
(Bob’s Space) 


Five Card Draw (CC/) 
Pot-O-Gold (Leprechaun) 


O-NHHAWHANNAWAODAOON 
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VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Street Fighter Il (Capcom) 9.41 603 . Eightman (SNK) 6.56 43 

. Captain America 8.32 2i7 . Pit-Fighter (A 7AR/) 6.49 549 
(Data East) . Off The Wall (Atari) 6.45 48 

. WWF Wrestle Fest 8.25 312 . Cyberball 2072 (Atari) 6.33 508 
(Am. Technos) . Crossed Swords (SNK) 6.29 74 

. High Impact Football taal wee . Carrier Airwing (Capcom) 6.29 27 
(Midway) . Robo Army (SNK) 6.22 . 

. Fatal Fury (SNA) 7.39 39 . Gals Panic (Kaneko) 6.17 20 

. Rim Rockin’ (Strata) 7.22 37 . Ninja Combat (SNA) 6.13 33 

. Track-Pak (Leland) 7.14 471 . Karate Blazers (McO’River) 6.11 . 

. Super Baseball 2020 (SNK) 7.10 163 . Smash TV (Midway) 5.97 321 

. Final Fight (Capcom) 7.09 . Strike Force (Midway) 5.92 * 

. Turbo Out Run (Sega) 7.03 . Tetris (Atari) 5.90 339 

. Clutch Hitter (Sega) 6.89 353 . Magic Sword (Capcom) 5.80 

. Spider Man (Sega) 6.88 83 . Cyberlip (SNK) 5.80 

. King Of The Monsters(SNK) 6.76 201 . Hydra (Atari) 5.79 

. Rai Den (Fabtek) 6.72 534 . Gun Force (/rem) 5.79 

. Sengoku (SNK) 6.64 186 . TMNT Il (Konami) 5.75 

. Burning Fight (SNA) 6.62 . M.V.P. (Sega) 5.72 


VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
VALUE POINTS GAME VALUE POINTS 


. Terminator 2 (Midway) 9.61 227 . Final Lap (Atari) 7.42 1,305 
. Steel Talons (Atari) 9.00 268 . Captain Commando 1,15 101 
Race Drivin’ (Atari) 8.76 830 (Capcom) 

. Super High Impact (Midway) 8.46 229 . Race Drivin’ Panorama 7.13 338 
Hard Drivin’ (Atari) 8.43 1,641 (Atari) 

. Road Riot (Atari) 8.33 321 . Four Trax (Atar/) 7.11 742 
. Final Lap Il (Namco) 7.80 560 . Mad Dog McCree 7.08 328 
. Steel Gunner (Namco) 7.62 334 (Betson) 

. Sunset Riders (Konami) 7.05 143 . Indy Heat (Leland) 6.90 153 


OONOOARWNH = 


PINBALLS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Terminator 2 (Williams) 9.38 401 . Whirlwind (Williams) 7.02 923 
. Fun House (Williams) 8.44 676 . Earthshaker (Williams) 7.00 1,283 
. Hurricane (Williams) 8.39 90 . Elvira (Midway) 6.98 1,023 
. The Machine (Williams) 8.05 447 . Turtles (Data East) 6.84 200 
. Gilligan’s Island (Bally) 8.04 343 . Simpsons (Data East) 6.71 486 
. Star Trek (Data East) 8.00 76 . Dr. Dude (Bally) 6.59 390 
. Party Zone (Bally) 7.47 173 . Phantom Of The Opera 6.35 358 
. Batman (Data East) 7.23 lee (Data East) 





* New or reappearing games. 
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h boy! I can’t believe that the 

holidays are over. The Christ- 
mas lights have been packed away, all 
New Year’s resolutions have been 
modified considerably, Mardi Gras is 
just a month away, and it’s time to 
start thinking about income tax 
returns. Drag out the bottle of wine, 
sharpen those pencils, and get to 
work! 

I clearly remember vowing last year 
to be so organized, it would put Bon- 
nie’s husband to shame. After all, he is 
the only person I know who cross- 
references his taped video movies 
alphabetically and numerically and 
makes a chart of how often his son will 
get the car a full year before the kid 
starts driving! You guessed right if you 
figured I haven’t even labeled a movie 
since I got my VCR. But every so often 
I'll play the unmarked tapes to see 
what’s on them. It’s much more ex- 
citing that way. 

But alas, my vows of organization 
have gone astray. I open my desk 
drawer and find the receipts that have 
piled up without so much as a glance 
all year. My spiffy spiral notebook for 
keeping track of my car expenses and 
mileage is filled with torn pages (I 
needed a scrap of paper to throw away 
chewing gum or to leave messages for 
the kids) and scribbled notes, sup- 
posedly to myself. But even I don't 
remember what “cny cin #4 at 45” 
means.” Do you think the tax man will 
know? 

Last year Play Meter got quite afew 
calls from operators who wanted the 
scoop on the correct way to do certain 
things on tax returns. Some called 
who were facing an audit and wanted 
all the information they could lay their 
hands on. Surprisingly, many of those 
calls were referred to us by the Amuse- 
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ment and Music Operators Associa- 
tion (AMOA). 

This industry is unique in many 
ways, none more evident than when it 
comes to depreciating games. There 
are several ways that have been utiliz- 
ed, but not every IRS agent agrees 
with some of those ways. One operator 
may like to doit one way and has been 
successful with that method while 
another may try it only to be told he 
can't do it that way. 

I remember thinking after every call 
that Play Meter should not be referred 
to by AMOA, but we should be able to 
refer operators to AMOA on the sub- 
ject. I had lengthy conversations 
about it with board member Randy 
Chilton and the new AMOA president, 
Gene Urso. His goals during his reign 
as president are those that will help 
operators run more _ efficient 
businesses. He agreed that helping 
operators sort out the complexities of 
income tax problems would suit his 
goals very nicely. As of now, AMOA is 
working on compiling information on 
tax-related items that will be a must 
for every operator. If I was an 
operator, I would be more than happy 
to join AMOA, if only for this one 
benefit! 

Although each state has different 
rules, and IRS agents are left to 
translate the law into what works in 
that state, there are certain things that 
can be delved into and be uniform 
throughout the states. In fact, one 
operator’s experiences can perhaps 
help another operator make his plans. 
AMOA could be, in effect, a clear- 
inghouse of tax information. I’m ex- 
cited about AMOA taking on this pro- 
ject and urge all who are asked to par- 
ticipate to give it your all. I know it 
goes without saying, because 


¥ Days of wine and 
2 pencil sharpeners 


operators who belong to AMOA have 
long proven that they are not afraid of 
hard work. 

I talked with one of our writers about 
doing an article on depreciation—he 
had done one way back in the early 
‘80s—but he was not sure it was possi- 
ble to do in one article. He told me that 
there are different approaches and the 
one recommending a seven-year 
depreciation on games, which brings 
cries of “unfair” from operators all 
over the country, could have its merits 
as well as its disadvantages. 

Operators have been left to their 
own devices up to now. I don’t know all 
of the details about what AMOA plans 
to do, but whatever it is will be 
welcome. 

In this issue, as we have done in past 
February issues, we have compiled 
some pertinent tax articles designed 
to help when it comes to tax time. We 
know that every tip will not apply to 
every operator, but who knows what 
information might make a difference. 

Computers have made a world of dif- 
ference in keeping track of route infor- 
mation and programs are being refin- 
ed every day. Operators who have 
them (the number of those not having 
them is dwindling) know the advan- 
tages and are probably wondering 
how anyone can do without one. Com- 
puters can make doing our taxes 
much easier—at least more organized. 
Maybe there’s hope for me yet! [1] 


Valerie Cognevich 
Editor 


\ 





Actual Game Graphics! 


oo way out of the world 
of video game look-alikes and 
enter the world of B.O.T.S.S. 


B.O.T.S.S.—a new concept in 
game play to win back 
players. 


game play created to 
encourage continued play. 


B.O.T.S.S.—test results show 
that the average player 
spends $1.75 per visit. 
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Fiesta! A hot time will sure- 
ly be had for attendees of 
ACME ’92 in San Antonio, 
Texas, the industry’s major 
trade show for the spring. 
The dates are March 15-17. 
Exhibitors are scrambling to 
grab booth space: 668 total 
booths were sold last year; as 
of early January, nearly 700 
booths were already sold. To 
ensure that you grab one of 
the remaining booths, 
contact show managers 
W.T. Glascow Inc. at (708) 
333-9292. 

The latest coin-op amuse- 
ment equipment will be 
available for attendee 
perusal: video games, pin- 
balls, jukeboxes, redemption 
games and merchandise, 
darts, table games, pool 
tables, sports games, cranes, 
cabinets, kiddie rides, plush, 
and so on. Interested in video 
lottery? VLTs of every per- 
suasion will be displayed. 
Need support and supply 
product? The aisles will be 
chock-full of bill acceptors, 
monitors, power supplies, 
coin doors, coin counters 
and validators, locks, securi- 
ty devices and systems—you 
get the picture. 

Among the informative 
seminars scheduled are 
“Marketing for the ’90s,” “A 
Practical Guide to Manag- 
ing Change,” “Operating 
Successful Redemption 
Games and Family Fun Cen- 
ters,’ and one on the hot 
topic of video lottery. Randy 
Fromm will also be on hand 
to share his technical exper- 
tise in numerous seminars. 
And, free of charge to all 
show-goers, is a motivational 
speech by Joe Theismann, 
former Washington Red- 
skins quarterback and cur- 
rent ESPN football analyst. 


It takes place March 17 at 
8:30 a.m. 

Chuck Milhem, president 
of Valley Recreation Pro- 
ducts, is this year’s Amer- 
ican Amusement Machine 
Charitable Foundation 
(AAMCF) honoree. The ban- 
quet honoring Milhem is 
from 7 to 11 p.m. on March 
15. Proceeds from the event 
will go to the Milhem Great 
Lakes Region Philanthropic 


Fund. 

Still not sure if you want to 
visit ACME ’92? Here’s 
another incentive: if you 
register by Feb. 19 you pay 
only $15! The on-site fee is 
$20. Also, operators who pre- 
register by Feb. 19 can win 
thousands of dollars in 
valuable prizes, such as air- 
fare and lodging for ACME 
93 in Las Vegas, video game 
kits, crane kits, plush, and 


more. 

For more information on 
the show, which is co- 
sponsored by Play Meter 
and AAMA, contact W.T. 
Glascow Inc. at _ (708) 
333-9292. We'll have a com- 
plete show section listing the 
schedule, exhibitors, booth 
numbers, etc., in next 
month’s issue. Viva fiesta! 
Viva ACME! 





Eighty amusement mach- 
ine operators gathered for 
the general membership 
meeting of the Kansas Am- 
usement and Music Assoc- 
iation on Jan. 11 in Topeka, 
Kan., where the major topic 
of discussion was video 
lottery. 

Ralph Decker, director of 
the Kansas Lottery and a 
proponent of video lottery, 
made a presentation on the 
occasion. Gov. Joan Finney 


The gross receipts tax 
that’s been hanging over the 
head of Florida operators 
has a good chance of being 
repealed by the Legislature 
this session, says Florida 
Amusement-Vending 
Association (FAVA) board 
member Steve Piantieri, who 
will assume the role of FAVA 
president at the associa- 
tion’s trade show in April. 

“We've filed bills in the 
House and Senate that are 
well on their way; there are 


is supportive of the concept 
and has indicated that one of 
her primary objectives this 
legislative session (it started 
Jan. 13) is the passage of 
video lottery legislation. Her 
agenda also includes a re- 
evaluation of property taxes 
and no tax increases. 

The Kansas Secretary of 
Revenue was also at the 
meeting, giving more posi- 
tive input on video lottery. 
An estimated $60 million has 


19 co-sponsors between 
them,” Piantieri said. ‘““We’re 
very confident that the law 
imposing the tax will be 
repealed. Senate Bill 74 is 
sponsored by W.D. Childers, 
the president of the Senate. 
We can’t do much better 
than that! House Bill 219 is 
sponsored by Randy Mack- 
ey. Either one would be 
suitable; we just want to 
make sure that things go 
smoothly. So far the House 
and Senate are aligned in 
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been factored into the state 
budget, expected from video 
lottery proceeds. 

Dean Schroeder and Bob 
Williams of Video Insights in 
Sioux Falls,S.D., also gavea 
presentation. They retold the 
South Dakota experience in 
detail, clearly outlining that 
tightly regulated and suc- 
cessful program. 

The Kansas coin machine 
community is guardedly op- 
timistic at this point. 





their thinking that this tax is 
unfair and should be repeal- 
ed.”’ 

If for some reason the 
Legislature lets them down, 
FAVA can still turn to the 
courts for relief. A circuit 
court judge ruled on Dec. 11 
that the law is facially con- 
stitutional, but FAVA has ap- 
pealed the ruling. Should the 
Legislature not repeal the 
law before its recess in April, 
the FAVA appeal on file 
would then be heard. 
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A blue ribbon task force 
appointed by Wisconsin 
Gov. Tommy Thompson has 
turned in its recommenda- 
tions in favor of expanding 
gambling activities in the 
state. Thompson has advis- 
ed a cautious approach to 
gambling in the past. 

A state-monitored video 
lottery program is among 
the recommendations, with 
strict regulations imposed. 
Voter approval would be 
necessary in each city. Other 
recommendations touched 
upon Indian gaming, river- 
boats, and dog tracks. 

Frank De Guire, dean of 
the Marquette University 
Law School and task force 
chairman, said, “We're real- 
ly trying to be very prag- 
matic about this. We have 
the No.2 industry in the state 
of Wisconsin...There’s al- 
ready evidence that that 
(tourism) industry is being 
adversely affected by what’s 
going on around us.” Nearby 
Iowa and Illinois have ap- 
proved riverboat gambling. 

The task force conducted 
many meeetings across the 
state in November and Dec- 
ember 1991. In mid-Dec- 
ember Roger Westmont of 
Modern Specialty in Mad- 
ison, Wis., and president of 
the Wisconsin Amusement 
and Music Operators, ap- 
peared before the task force. 
He presented findings of 
WAMO's own public opinion 
poll. 

According to local press, 
video gaming could bring 
$92 million into the state’s 
coffers. Briefly, these are the 
task force recommenda- 
tions: 

Video lottery—Video bet- 
ting terminals would be 
allowed in bars, at dog 
tracks, and on the river- 
boats. These would be linked 
and monitored by the state. 
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Games would pay out a 
ticket voucher redeemable 
at the location; only tavern 
locations would be able to 
have the games and minors 
would be absolutely exclud- 
ed from access. 
Riverboats—Four ships to 
start, one on the Mississippi, 
one on Lake Superior, and 
two on Lake Michigan. 
Games would include video 
terminals and regulation 
black jack; betting limits 
would keep stakes small. 
Local governing boards 





Rick Currie 


would have to approve. 

General—All gaming 
related regulation to be 
housed in one gaming com- 
mission to replace current 
lottery, racing, and bingo 
boards. Gambling-related 
television advertising would 
be banned before 10 p.m.. 
The Department of Justice 
would handle any gambling 
investigations. 

Indian Gaming—Regula- 
tions would follow the 1988 
federal Indian gaming law 
for state/tribal compacts. 


Rick Currie has been ap- 
pointed president of WMS 
Gaming Inc., a division of 
WMS Industries Inc. de- 
voted to the video lottery 
arena. He was formerly 
president of Coin Controls 
Inc. and chairman of an 
AAMA committee that pro- 
moted the dollar coin and 
game standardization. 

“We are extremely for- 
tunate to have someone with 
the extensive industry ex- 
perience and expertise that 
Rick brings to his role as 
president of WMS Gaming,” 


Dog tracks—No expan- 
sion; the current five tracks 
would remain. Video betting 
games would be allowed, but 
not any form of casino 
gambling. Only tracks that 
operate 230 days a year or 
more would have the video 
terminals. 

Gambling revenue was 
suggested to be directed 
toward law enforcement, 
tourism development, and° 
treatment and research of 
compulsive gambling. 





said WMS Industries’ Ken 
Fedesna. ‘His responsibi- 
lities will include the plan- 
ning, directing, and pro- 
moting of all activities 
related to WMS Industries’ 
new video lottery terminal 
business.” 

Said Currie, “I’m delighted 
to be with WMS. The com- 
pany has always repre- 
sented a high standard of ex- 
cellence for game design, 
and I feel that same stan- 
dard of excellence will make 
the VLT line a very suc- 
cessful venture.” 


The Michigan Legislature 
is considering a bill that, if 
passed as is, would amount 
to a total ban on cigarette 
vending machines in the 
state. 

H.B. 5017 was reported out 
of the House Judiciary Com- 
mittee with an amendment 
that would only allow the 
machines in establishments 
that prohibit minors from 
entering. But as state assoc- 
iation executive director 
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Candace Super points out, 
this is, in effect, a total ban, 
since “very few retail esta- 
blishments—including bars 
— actually ban minors from 
entering the establishment. 
Most minors can still enter a 
bar; they simply cannot 
order alcohol.” 

As we went to press, the bill 
was headed to the House 
floor for a vote. Super is 
holding out hope that a 
favorable amendment will 


be tacked on before a final 
vote is taken. 

By the way, in case you're 
wondering why the Judi- 
ciary Committee handled 
the legislation instead of the 
Public Health Committee, 
consider this: Judiciary is 
chaired by Rep. Perry Bul- 
lard, a staunch anti-smoking 
advocate. Bullard wanted 
the bill in his committee 
because he knew he could 
control it there, Super says. 








HEN YOU WANT YOUR 
CUSTOMERS TO PLAY BALL... 
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From left: NSM-Germany president Ulrich Schulze, Valley president Chuck Milhem, NSM- 
America president Rus Strahan, and NSM-Germany director of manufacturing Thomas 
Kuhl. 








NSM jukeboxes will be 
manufactured in the United 
States for the first time 
beginning in mid-February, 
according to an announce- 
ment by NSM-Germany. The 
American facility, located in 
Sycamore, Ill., is expected to 
equal the production levels 
of NSM’s main plant in Bin- 
gen, Germany, by mid-1992 — 
or even earlier. 

The new U.S. source is the 
result of an arrangement 
between NSM and Valley 
Recreation Products. NSM 
has contracted with Valley 
to produce the cabinets and 
complete assembly of their 
jukebox products, starting 
with NSM'’s latest, the Per- 
former Grand. NSM will pro- 
vide, at least initially in the 
venture, almost all of the 
parts from Germany. Over 
time, NSM plans to have in- 
creased parts built in Amer- 
ica to feed the Sycamore 
facility. 

“Ultimately, we’d like to 
see 100 percent of the NSM 
jukebox product built in the 
United States made with 
American parts,” said NSM- 
America president Rus Stra- 
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han. “But this will take a 
while. We're going very slow- 
ly, very methodically, be- 
cause of our overriding con- 
cern for quality.” 

Said Valley president 
Chuck Milhem, “It’s nice 
working with folks like NSM 
who have such an unwaver- 
ing devotion to quality. For 
years we've been supplying 
them with our dart machines 
for their European market- 
place, so we know what they 
expect.” 

The NSM/Valley alliance 
will likely result in three 
times the number of juke- 
boxes produced in 1992 as 
compared to 1991, Strahan 
believes. 

“We now have two produc- 
tion facilities, and both will 
strive to increase production 
in ‘92, so we should have 
greater than double the pro- 
duction,” he said. “We are 
currently projecting an in- 
crease of over three times. 

“Yes, our sales are soaring 
and there’s not a leveling of 
in sight, but we still have a 
way to go to become the 
number one jukebox com- 
pany in North America.”’ 
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Capcom will begin taking 
aggressive action to remove 
the threat of Street Fighter I 
copy boards, according to a 
memo sent by Capcom’s Jeff 
Walker to distributors. 

‘““Capcom does not con- 
done the sales of copy pro- 
duct and will pursue legal ac- 





tion against those indivi- 
duals who promote this type 
of activity here in the United 
States and overseas,” Wal- 
ker said. “Capcom Japan is 
in the process of developing 
a more complex security 
system in order to protect 
future product.” 





A “task force” of manufac- 
turers, distributors, and 
operators in the Los Angeles 
area met with city officials 
on Jan. 8 to work out a com- 
promise on the issue of video 
game safety. Based on pro- 
posals made by the officials, 
it’s apparent that knowledge 
of this industry is not one of 
the city’s strong points. 

Present at the meeting 
were Dale Moore and David 
Jackson of the Amusement 
Association of California; 
Russell Love and Greg 
Stephens of the California 
Coin Machine Association; 
Howell Ivy of Sega USA; 
Rick Mayette of Atari; 
Michael Cooper-Hart of 
Namco-America; Herbert 
Foss of Williams; Sal Gian- 
none of C.A. Robinson; and 
Eric Winston of Betson 
Pacific. 

“We're trying to hammer 
out safety requirements that 
the city of Los Angeles will 
accept, in terms of testing, 
etc.,’ Moore said. “Their in- 
itial proposal was 15 pages 
long, and each one contain- 
ed something that would 
drive us out of business. Fear 
that video games might 
catch fire or shock people, 
for example, led to the sug- 
gestion that all used games 
be brought in for complete 
testing. We're talking about 
over 100,000 games! Some- 
thing as minor as replacing a 
joystick or power supply, or 
doing a conversion, would 
require a re-testing in the 
laboratory, and there’s 
already a three or four 
month backlog. Each test 


costs $400 each.”’ 

Also discussed was the 
possibility of creating the 
position of “certified techni- 
cian.” In order to become cer- 
tified, the technician would 
have to pass a test admini- 
stered by the city of Los 
Angeles. Only certified tech- 
nicians would be allowed to 
perform game conversions. 

‘They would have to keep 
extensive records as to what 
work they did,’ Moore ex- 
plained. “Any replacement 
parts used in a conversion 
would have to be listed as ap- 
proved by the manufacturer 
and come only from the 
manufacturer’s authorized 
distributor. You couldn’t use 
a nationally recognized 
parts house that sells UL- 
approved parts. Imagine 
how much they would cost!” 

He hopes the city will drop 
the latter proposal, insisting 
only that the parts be UL- 
approved and allowing dif- 
ferent sources for their pur- 
chase. Moore also believes, 
for example, that a simple 
PC board swap would be ex- 
empt from any testing 
requirements. 

“Things go back and forth 
at these meetings; one 
minute things look good, 
then it heads the other way,” 
Moore concluded. “We don’t 
meet again until April 1,and 
the city has agreed to hold off 
while it learns more about 
our industry. I think they 
realize they've been oper- 
ating off of old data. Hopeful- 
ly we'll come up with some- 
thing agreeable for both 
sides.”’ 
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From left: Anne Coleman Deel, Vari-Tech operations manager; Bob Wass, Vari-Tech 
president; Dan Sargent, Fiesta Texas director of merchandise; Mark Kane, Vari-Tech 
vice president and general manager; Scott Smith, Fiesta Texas games manager; and 


Reggie Moultrie, Vari-Tech sales manager. 





Attendees of ACME ’92 in 
San Antonio may wish to 
pay a visit to Fiesta Texas, a 
new theme park scheduled 
to open March 14 (the show 


runs March 15-17). The 
200-acre park will emphasize 
the cultural heritage of San 
Antonio and the Southwest 
and feature some 40 amuse- 
ment park games, two re- 
demption centers, anda 
Skee-Ball pavilion. 
Michigan-based game 
manufacturer and consul- 
tant Vari-Tech International 
is involved in the project. The 
company will provide all 
midway equipment, installa- 
tion, cash control systems, 





North Carolina Coin 
Machine Operators Associa- 
tion (NCCMOA) president 
Bobby Earp and his wife Cin- 
dy have temporarily moved 
to the drier climate of Scott- 
sdale, Ariz., in an effort to 
help Cindy’s asthma pro- 


management assistance, 
and grand opening support. 
Vari-Tech has had similar 
experience with parks such 
as Disneyland, Universal 
Studios, Dollywood, Marine 
World, Boblo Island, The 
Great Escape, Queen Mary/ 
Spruce Goose, and more. Re- 
cent ventures in England in- 
clude the Windsor Safari 
Park in Windsor, Flambards 
Park in Cornwall, and 
Knights Cavern in Wales. 
For more information on 
the Fiesta Texas theme park, 
contact Vari-Tech at (800) 
245-2737 or (616) 538-4088. The 
FAX number is (616) 538-4088. 


blem. While there Bobby will 
work as Southwest sales 
representative for parts 
house Peach State Distri- 
buting. He can be reached at 
(800) 554-0277 or (602) 
585-4967. 


AMOASNY received a call 
in early January from Mayor 
David Dinkins’ office to 
discuss the possibility of 
video lottery for the city, ac- 


cording to AMOA-NY presi- 
dent Bob Herman. 
“Someone from. the 


mayor’s office called and 
said they wanted to talk 
about video lottery and 
VLTs,” Herman said. “That’s 
a good start, of course, but 
it’s hard to say how far it will 
go. You never know with 
politics.” 

Video lottery is still being 
pursued for the entire state, 
though, by AMOA-NY, the 
New York State Coin Ma- 
chine Association (NYS- 
CMA), and a coalition of 
restaurant associations, 
bowling proprietors, and 
other interested organiza- 
tions. NYSCMA president 
Ralph Ceraldi says a video 
lottery bill is being fine-tuned 
and readied for filing in late 
January or early February. 

As for cigarette vending, 
Ceraldi says a dialogue is 
underway with the New 
York City Council to soften 
its tough cigarette vending 
ordinance, which went into 
effect on Jan. 1. Cigarette 
machines are banned from 
all locations except taverns, 
and there they must be 25 
feet from any doorway. 

‘We'd like them to imple- 
ment a measure similar to 
the Suffolk County bill, 
which called for lock-out 
devices on the machines,” 
Ceraldi said. “The law affec- 
ting the five boroughs is 
tough. We're also asking 
Suffolk County to really en- 
force the lock-out law, so that 
we Can point to it as an effec- 
tive model to be considered 
by the City Council. We don’t 
want them to be able to say, 
‘Oh, it didn’t work in Suffolk 
County, why should it work 
here?’”’ 

In other news concerning 
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AMOA-NY, Herman and 
other association board 
members were also schedul- 
ed to meet—for the first 
time—with a representative 
of the city’s Department of 
Consumer Affairs. The 
department regulates the ci- 
ty’s games and game 
licenses. 

“We want to talk about 
some of the problems we've 
been having: the cumber- 
some procedures that make 
it difficult to obtain licenses, 
double billing, the question 
of who’s responsible for pay- 
ing fines—us or the locations 
— and so on,” Herman said. 
“If the meeting with this 
representative goes well, he 
will tell (DCA commissioner) 
Mark Green to address the 
entire membership.” 

Lastly, AMOA-NY is trying 
to have the city’s COAD 
(Coin-Operated Amusement 
Device) tax reduced from the 
current level: $175 per 
machine, up from the pre- 
vious fee of $25 a game. 

“The mayor announced 
that he wants to reduce the 
fees for certain industries 
that are hard-pressed and 
leaving the city,’ Herman 
said. “He didn’t mention any 
specific industries, so I don’t 
see any reason why we 
couldn't be included. The tax 
hasn't worked; it’s wiped out 
a lot of marginal locations 
and produced a negative in- 
come flow. 

“The city figured it would 
make up for those lost loca- 
tions on the other end. But 
they didn’t factor in the 
$50-per-machine tax charged 
by the DCA; that money is 
lost. They aren't collecting as 
much in sales taxes, because 
guys aren't buying as many 
machines as before. There 
are also more enforcement 
problems, because many 
people simply can’t afford to 
pay the tax—and don't.” 
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Kramer appoints Whitehead its sales/marketing VP 





Kramer Mfg. of Croydon, 
Pa., has named industry 
veteran Bob Whitehead its 
vice president of sales and 
marketing. He comes to Kra- 
mer with a thorough under- 
standing of distributor 
development. 

Kramer president Phil Cor- 
nick, in making the an- 
nouncement, said, “We're 
very pleased and feel for- 
tunate that Bob has made 
the decision to join the com- 
pany. His honesty and in- 
tegrity mean a great deal to 
me and will be looked upon 
favorably. Bob’s reputation 
stands by itself among the 
people in the industry. His 
relationship with distri- 
butors will certainly be 
valuable in our long-term ef- 
forts and Kramer's future.” 





Collins Coin Music Co., 
based in Greenville, S.C., has 
formed a new division to 
‘deal directly with the new 
opportunities associated 
with regulated video gam- 
ing,’ according to president 
Fred Collins Jr. Former 
AMOA president Jim Tru- 
cano will head the division as 
vice president of gaming 
operations. 

Collins Coin is one of the 
largest privately held coin 
machine businesses in the 
country, with nearly 40 years 
of experience in gaming 
operation. 

About Trucano’s appoint- 
ment, Collins, himself a 
former AMOA president, 
said, “Jim brings substantial 
experience in the regulated 
gaming segment of the in- 
dustry to our new gaming 
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Commenting on Kramer’s 
marketing plans, Whitehead 
said, “Our primary focus is to 
establish a strong manufac- 
turer-distributor relation- 
ship nationwide. The critical 
element in our success for- 
mula is the development and 
maintenance of the proper 
industry chain. We have 
some fine products on the 
horizon, but all our R&D, 
marketing, and sales efforts 
will be meaningless if we 


don’t initiate this level of 


cooperation.” 

The Kramer product line, 
which includes the video lot- 
tery terminal Touch Tech 
2001 and the new laser disc 
quiz game Vision Quest is 
now poised for such an 
undertaking. 


division. He will be responsi- 
ble for establishing, con- 
sulting with, and providing 
parts and service to profit 
centers throughout legal 
gaming territories. This will 
affect a leadership position 
for Collins Coin in the gam- 
ing industry coincidental 
with the position we have en- 
joyed and worked hard to 
maintain in the traditional 
sector of our industry.” 
Commented Trucano, 
“The industry's long-held 
perception of Collins Coin as 
the most innovative and 
forward-thinking of any ser- 
vice entity is well deserved. 
The many opportunities and 
challenges our industry 
faces in regulated gaming 
revolve around two tenets: 
integrity and capability. 
There is no one better 
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Bob Whitehead (r) with Kramer colleagues Ed Kaba (c) and Phil Cornick. 


Collins Music adds division 


qualified to address the im- 
portant integrity issue than 
Fred Collins. His actions and 
professionalism are well 
documented. 

“Collins Coin has made a 
massive investment over the 
past 40 years to explore the 
full potential of this leading- 
edge technology. I’m flat- 
tered to have been chosen to 
lead this new division and 
look forward to our in- 
dustry’s success in the 
future.” 

On aless positive note, Col- 
lins Music Co. in North Caro- 
lina is battling that state’s 
Alcoholic Beverage Control 
Commission, which seeks to 
prosecute any North Caro- 
lina ABC permit-holder for 
video card game operation 
in ABC-licensed establish- 
ments. This action would be 


contrary to a state statute 
that exempts games design- 
ed for amusement only and 
depend on the player's ‘skill 
or dexterity” for operation. 
Collins Music contends 
that in all prior dealings with 
North Carolina law enforce- 
ment, it was assured that 
operation of video card 
games was in accordance 
with North Carolina law. To 
prosecute Collins and other 
law-abiding companies 
along with those that illegal- 
ly dispense cash to players is 
grossly unfair, believes Col- 
lins management. Legal ac- 
tion has been taken to clear 
up the issue once and for all, 
and a decision is expected in 
mid-February. 
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AND MONEY TO DEVELOP NEW GAMES FOR THE 
PLAYCHOICE SYSTEM” BUT WE NEED YOUR SUPPORT PLAY AGAINST A FRIEND OR TEE-OFF AGAINST 


TO DO IT. IT’S THIS SIMPLE: IF YOU DON’T BUY THE 36 SKILLED COMPUTERIZED GOLFERS AND 
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Houston-based Laramie 
Interests, in an effort to 
lessen the expenses faced by 
crane operators, has im- 
plemented a program called 
‘Free Freight for 1992.” 

Said the company’s Brent 
Collins, “Laramie realizes 
that some operators buy 
from other companies only 
because of their close prox- 
imity, thus many times sa- 


Laramie offers free freight 





crificing quality in exchange 
for cheaper freight rates. The 
program was put together so 
that all operators could en- 
joy the finest quality avail- 
able in plush assortments for 
their cranes.” 

For more information on 
the program, contact Lar- 
amie Interests at (800) 
237-5874. 


New book from Bueschel 





Noted coin machine collec- 
tor and historian Dick 
Bueschel of Mount Pleasant, 
Ill., has a book hot off the 
presses: ‘Jennings Slot 
Machines, 1907-1990.” His 
prior books include “Pinball 
1: Illustrated Historical 
Guide to Pinball Machines,” 
‘An Illustrated Price Guide 
to the 100 Most Collectible 
Slot Machines,” and “‘Ar- 
cade I,” a history of amuse- 
ment machines since 1860. 

Bueschel, a retired adver- 
tising professional, spends 


about 14 hours a day on the 
subject of coin machines. He 
was profiled recently in the 
Chicago Tribune, which 
quoted him as saying, “In my 
books I tell the history of par- 
ticular machines. They dis- 
cuss the when, why, and 
what of coin machines ina 
historical sense and include 
when the machine was 
made, what it looked like, 
how many were made, who 
made it, why it was there, 
and why it disappeared.” 


Incredible Technologies 


receives honor 





Incredible Technologies 
has been listed as number 64 
on /nc. magazine’s list of the 
500 fastest-growing privately 
held companies in America. 
The company was founded 
in 1985 by Elaine Ditton, 
president and CEO; Richard 
Ditton, vice president of 
research and development; 
and David Thiel, vice presi- 
dent and originator of the 
company’s interactive sound 
department. 

“By 1985, all three of us had 
a solid base of experience in 
the video game industry,” 
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Elaine Ditton said. ““We 
believed in ourselves and in 
the public’s desire to be 
entertained. We felt we 
could do a good job of pro- 
ducing and selling products, 
and we set out to prove it.” 

The Dittons founded Stra- 
ta Group in 1990 to manufac- 
ture and market coin-op 
games produced by IT, 
which include Rim Rockin’ 
Basketball, Golden Tee Golf 
ITand II, Strata Bowling, Nin- 
ja Clowns, Peggle, Arlington 
Horse Racing, and Hot Shots 
Tennis. 
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Radio personality Rick Dees (second from right) with the design team of, (I-r): John 


Youssi, Pat Lawlor, and Larry DeMar. 
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Flanking The Addams Family pin, (I-r): Larry DeMar, M.C. Hammer, Roger Sharpe, Pat 


Lawlor, and John Youssi. 


Addams Family pin launched 


at Paramount 


Gomez, Lurch, and Uncle 
Fester entertained scores of 
movie-goers this winter, and 
now they and their ghoulish 
clan have come to the world 
of pinball with Bally/Mid- 
way’'s latest release, The Aad- 
dams Family. 

The company recently 
launched and showcased the 
game in aday of festivities at 
the studios of Paramount 
Pictures. Members of the 
design team, including Pat 
Lawlor, Larry DeMar, and 
John Youssi, were guests on 
the Los Angeles radio show 
hosted by Rick Dees. Hun- 
dreds of listeners filled a 
sound stage at Paramount 
for the live remote broad- 
cast, which featured ap- 
pearances by Pugsley, 
Lurch, Wednesday, film pro- 
ducer Scott Rudin, and rap- 
per M.C. Hammer. The pro- 





ceedings included give- 
aways, contests, and plenty 
of pinball playing. 

That night the stars came 
out for a Hollywood benefit 
premiere, staged by The 
American Cinematheque, at 
the Samuel Goldwyn Thea- 
ter Academy in Beverly Hills. 
And again, The Addams 
Family game was in the mid- 
dle of the action. Numerous 
celebrities were seen flipping 
out on the spooky pin. 

From December to the 
beginning of January, The 
Addams Family served as 
the grand prize in a big- 
budget Paramount media 
promotion. During this time 
the game was featured on 
TV, radio, and newspapers 
in Los Angeles, Miami, 
Atlanta, Houston, Dallas, 
Detroit, Philadelphia, and 
other large cities. 





ADD VIDEO ADD PROFITS 
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NOW YOU CAN EASILY CONVERT YOUR CD-100 OR 
CD-51 INTO A VIDEO JUKEBOX COMBO 


Simple to install 
and easy to relocate, 
the Rowe Video Add-On Kit 
gives you complete flexibility 
and offers the most to those 


special locations. is available from your local 
Add a new dimension to music and games operator. 


your cashbox ... the proven earow e NO 
profitability of video music. haus NPaTOe UGA. 
The Rowe Family of Music (201) 887-0400 Fax (201) 887-2851 
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odges 


The coin machine industry was shocked to learn of the death of Bob Hodges, well-known 
promoter of electronic darts for Merit Industries. Hodges, 38, died in a snowmobile acci- 
dent in Wisconsin on Jan. 11. He formed many close friendships with operators and 
players during his 17-year coin-op career. Here he appears with friends Ray Terronez (1) 
and Bill Gay (c) at the Sunshine Classic last November. Our deepest sympathy to his 


family and associates. 





It won’t be long before the 
40,000-square-foot Las Vegas 
Sahara Hotel complex is fill- 
ed with electronic darters 
competing for bragging 
rights—and plenty of prize 
money. The seventh Interna- 
tional Team Championships 
of Electronic Darting, known 
otherwise as “Team Dart 7,” 
will take place there April 
28-May 2. 

The tournament is put on 
by the AMOA-National Dart 
Association, its manufac- 
turer sponsors (Arachnid, 
Valley, and Merit), and 
charter operator members of 
the association. Dart teams 
from across the United 
States and Canada, New 
Zealand, Germany, France, 
Spain, and Austria will take 
part in the championships 
(only sanctioned AMOA- 
NDA league players may 
participate). 

Competition will be held on 
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the manufacturers’ latest 
games and in the following 
events: Open Cricket Dou- 
bles, Women’s Cricket Dou- 
bles, Mixed Couples 301, 
Four-Player Open 301, Four- 
Player Women’s 301, and 
Four-Player Masters 501. Fif- 
teen national champions will 
be crowned for the 15 dif- 
ferent skill levels. 

When nationally acclaim- 
ed tournament director Gary 
Benson says, ‘Let the games 
begin!” on the morning of 
April 28, it will mark com- 
mencement of the Doubles 
Cricket event. After the final 
dart has been thrown on 
May 2, over 75,000 games will 
have been played! An 
awards banquet and show 
will draw Team Dart 7 toa 
rousing conclusion that 
night. 

For more information on 
the championships, contact 
Joe Conway at (414) 263-2444. 
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Paul Virgadamo, a for- 
mer owner and partner in 
Tampa-based Southeast 
Game Brokers, has formed a 
new company and is now 


solely incorporated as 
Southeast Amusement and 
Vending Corp. Virgadamo 
says the majority of the SGB 
staff, including office mana- 


Steve Shoemaker, owner 
of Wedges/Ledges Mfg. and 
The Fun Factory Amuse- 
ment Center, has secured 
the rights to develop a new 
version of the Redondo 
Beach Pier, replacing the one 
destroyed in a 1988 fire. The 
pier will be built six miles 
south of the Los Angeles In- 
ternational Airport. 

When the 60,000-square- 
foot pier is finished, Shoe- 
maker will develop a 23,000- 
square-foot area complete 





ger Glenda Knowles, have 
elected to join him at his new 
company. 

The address is 7909 Profes- 
sional Place, Tampa, FL 
33637. The telephone num- 
bers are (800) 939-8363 or (813) 
980-0024 in Tampa; the FAX 
is (813) 980-0097. 





with several restaurants, 
retail stores, a carousel, and 
another “major attraction.” 
It will be the largest pier in 
Southern California. 

Though the project is 
several years from comple- 
tion, Shoemaker’s develop- 
ment company, the Redondo 
Horseshoe Pier Co., is al- 
ready taking proposals from 
interested operators. More 
information can be obtained 
by calling (800) 553-3439; the 
FAX is (213) 374-2387. 





Star*Tech Journal will 
conduct a series of one-day 
seminars called “Repairing 
Video Card Games and 
8-Line Machines” in Feb- 
ruary and March. The sched- 
ule calls for stops in Hunt- 
sville, Ala., on Feb. 29, Chat- 
tanooga, Tenn.,on March 14, 
and Franklin, Ky.,on March 
28. 

The instructor is Don 
Powell, owner of Don’s Video 
Repair in Shelbyville, Tenn. 
He has authored service 
manuals and been in busi- 
ness for nearly 20 years. 

The seminars will cover 
which tools are necessary, 
how to effectively use test 
equipment, basic trouble- 
shooting, input and output 
wiring, 8-line input and out- 


put, PCBs, and troubleshoot- 
ing specific games. Class 
hours are from 10 a.m. to 4 
p.m., with a mid-day break. 
The cost is $195 for a pre- 
registered student, $225 for 
walk-ups. A 15 percent dis- 
count is given for multiple 
registrations from the same 
company. 

Students should be fam- 
iliar with coin-op games and 
equipment, though no prior 
electronics training is need- 
ed. The course is designed 
for route personnel and field 
service people. For more in- 
formation, contact James 
Calore at (609) 662-1080; the 
FAX is (609) 662-0537. Tui- 
tions can be mailed to Star: 
Tech Journal, P.O. Box 1065, 
Merchantville, NJ 08109. 1 


In Memoriam 


Robert Hodges II 


September 10, 1953 


January 11, 1992 


"Trust that there will be a time 
when precious memories will 
change your tears to smiles..." 


Bob was taken from us suddenly on January 11 during a snowmobiling trip in 
Wisconsin. He had looked forward to this trip for months, was with friends 
and was happy doing what he wanted to do. 


Bob was a "man's man"--a devoted husband, hard-working, fun-loving, 
straight-shooting, all-or-nothing man. He was rich in friends and has left us 
with many good memories. 


Bob will always be remembered as a cornerstone in the electronic darts 
industry. He unselfishly shared his wealth of knowledge and his wide, 
varied experiences with everyone involved in darts to help make the sport 
what it is today. 


Bob's passion and Zeal for life and his rapport with people produced an 
unequalled feeling of camaraderie. He will be missed greatly by all of us at 
Merit Industries who were fortunate enough to know him and to work with 
him. 


Bob is survived by his wife, Nancy; mother, Eleanore; brothers, Gregory and 
his wife Susan, and David and his wife Maureen; and sisters, Debbie and her 


husband Thomas Rogozinski, and Terri and her husband William Trail. 


"Ciao bud!" 
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T he sentence literally jumped 

off the page: 20 percent of the 
net per year to the state. That 
leaves 80 percent to coin machine 
operators and locations to divide. 
It just won't fly. Lotteries and 
legislators aren't stupid. 

The logic of starting with a low- 
ball figure so you can work your 
way up doesn’t make sense when 
somuchis at stake. We're talking 
video gaming percentages here, 
often the make-it-or-break-it part 
of how to divide the proceeds. 

Despite the debacle in Oregon, 
more operators are trying to pass 
video gaming legislation in their 
states this year than ever before. 
In Oregon, after five years of 
negotiations and an understan- 
ding that operators were to be in- 
cluded in the video lottery pro- 
gram, the lottery and the governor 
said, in effect: We don’t like you. 
We don’t want you. We don’t need 
you. 

We of the coin machine industry 
don't want this event repeated. 
Make no mistake, other states will 
be paying close attention to 
Oregon this year. Don't be surpris- 
ed to see state-run video gaming 
programs proposed elsewhere. 


4 FEBRUARY 1992 


li FRONT 


Attitude adjustment 





might change 


outcome 


In light of the present economic 
climate, all states are looking at 
revenue producing projects. This 
desire may blind government of- 
ficials to the adverse effects upon 
some segments of the tax-paying 
society. Oregon is a clear exam- 
ple; its coin machine community 
has been dealt a life threatening 
blow. 

There are never any guarantees, 
but negotiating with a higher 
figure in place at the start will in- 
dicate to the legislature or the lot- 
tery that our industry recognizes 
the needs of the state as well as the 
needs of the small businessman. If 
this is to be a true partnership, our 
new partners want more equal 
distribution of the profits. I’ve said 
it before, and other industry 
members have reiterated: 33-1/3 
percent for each participant (state, 
operator, location) sounds 
eminently fair. 

Yes, we have to consider the 
overhead borne by coin machine 
operators. It’s a big risk to take— 
extending your credit to the max 
for the expected revenue. But 
remember that this is a privilege 
granted by the state; it can be 
revoked quite easily. We are not 





the only ones who know that adult 
players flock to this type of game. 

If we want to improve the entire 
image of our industry, and 
eliminate the gray game stigma, 
prove that we can participate in a 
highly regulated legal gaming 
program with the state. The reces- 
sion and competition make it 
tough enough to exist in the ‘90s. 
We don't need to compete with the 
state in locations we have nur- 
tured over the years. 

Only an unimpeachable audit 
trail will satisfy legislatures or lot- 
teries considering altering current 
gambling statutes. With elec- 
tronic accountability there is no 
question of impropriety. Include 
these safeguards by all means. 
Then propose a good faith fair 
share of profits at the outset so 
you don’t waste valuable time 
holding on to a larger part of the 
pie that may never make it to the 
oven. 


Bonnie Theard 
Managing Editor 








Revenues 
That Will Shiver 


Your Timbers 






it the jackpot with Hook™ 
pinball from Data East. 


For merchandisers every- 
where, the Hook™ movie 
license is a proven map to a treasure trove 


of profits. 


Now Data East brings the visibility and appeal 
of this Hollywood blockbuster to your location 
with Hook™ pinball. You’ll watch your profits 
soar as hooked gamers drop coin after coin. 


Hook™ has been the #1 hit movie of the 1991 
holiday season and continues to earn huge 
revenues at the box office. 


So set sail on a sea of quarters today. 
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We've Got It All. 


A Treasure Chest 


O’Collections 


| aul-in a Record Catch with Hook 
Pinball from Data East. 





Great Gameplay 


Big Collections and Big Profits at Game 
Locations Nationwide. 


Skill Shoot Your Way to Millions, Extra Ball 
and Multi-Ball Action with Skill Shot Plunger. 
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Collect Double Jackpot Treasures on the Wind 
Coaster and Crock Clock’ Ramps. 


Swashbuckling Adventure Awaits at Pirate 
Town—Loaded with 10 Million, Extra Ball and 
Special Reward Features. 


Ride the Awesome One and Only 360 Degree 











Solid Features 


Digitized Character Speech Played Through the 
BMST2000 Advanced Stereo System. 


New Deeper Cabinet Provides More Playfield for 
Intense Excitement and Fun. 


Large, Lighted Start Button and Solid State 
Flippers with Never-Wear Rubber. 





We've Got It All. 
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Data East USA, Inc., 1850 Little Orchard Street, San Jose, CA 95125-1045 
Tel: (408) 286-7080 Fax: (408) 971-0722 





©1991 Tri-Star Pictures, Inc. All Rights Reserved. Hook’™ and 
Associated Character Names are Trademarks of Tri-Star Pictures, Inc. 
©1992 Data East Inc. Data East Authorized Pinball User. 








Co" STORY 


It’s not just for 
video anymore! 





L-r: Joe Kaminkow, Shelley Sax, and Gary Stern. 


N aturally, when you think of 
Data East you can’t help but 
relive some of the successes the 
company has had with its video 
games. Karate Champ, Bad Dudes, 
Cobra Command, Kung Fu Mas- 
ter,and Commando are just a few. 
Captain America, the latest video, 
is a bona fide hit for the company. 

Data East has prided itself with 
assessing the market's needs and 
accommodating those needs. For 
example, in 1980 the company in- 
troduced its Deco-Cassette, the 
first interchangeable software 
system. It’s even more significant, 
considering that they thought of 
this idea before Pac-Man and 


before the video game market 
began to soften. 

Data East has also enjoyed 
tremendous success in the con- 
sumer division, receiving the Soft- 
ware Publishers Association’s Dia- 
mond Status award for sales ex- 
ceeding 500,000 units of Karate 
Champ and several Platinum 
awards for sales exceeding 250,000 
units on other popular titles. In 
1988 Data East formed a product 
development partnership to create 
a line of consumer sports simula- 
tion software and offered property 
licensing rights to titles and game 
characters for T-shirts, hand-held 
computers, and action toys. 
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ACME ’92 








promises true 
exas delights 


Bonnie Theard 


hether you re anative Texan, 
or one of those unfortunates 
born elsewhere, you can satisfy 
your Texas yearnings for a little 
while when you attend the Amer- 
ican Coin Machine Exposition on 
March 15-17 in San Antonio, Texas. 

In addition to scouting a conven- 
tion floor covered with the latest 
amusement equipment, you may 
also pick up some valuable point- 
ers about living Texas-style. 
ACME extends an invitation as big 
as Texas to coin machine industry 
members throughout the world to 
avail themselves of the informative 
seminars and the showcase of 
product. 

The host city is ranked ninth 
largest in the United States and of- 
fers attractions for every member 
of the family. For starters, there’s 
the historic Alamo, the many River 
Walk restaurants, River Center 
shops, Sea World of Texas, the 
Lone Star Brewery, Market 
Square, the IMAX Theater, and the 
San Antonio Zoo, to name but a 
few. And when the youngsters are 
exhausted from a day filled with 
activities, the adults can enjoy a 
romantic evening stroll along the 
River Walk. 





San Antonio is a tourist-friendly 
city. To find out just how friendly 
and diverse, sample its diversions 
on the following pages. 


Where to start 


Paseo Del Rio (River Walk): To 
get the “lay of the land” start at the 
river, which gracefully encircles 
the main downtown area. The 
multi-passenger boats that travel 
the river bear names such as 
Maria and Lupita. A 45-minute 
boat tour, complete with history 
lesson, is just $2 per person. Boats 
operate from 10 a.m. until late 
night. 

HemisFair Park: Formerly calleu 
HemisFair Plaza, this is the site of 
the 1968 World’s Fair, which car- 
ried the theme ‘“‘confluence of 
civilizations.” It’s next to the con- 
vention center complex and 
features the Institute of Texan 
Cultures and the Tower of the 
Americas. 

La Villita: This stands for ‘“‘little 
town” and refers to the arts and 
crafts community. There’s a collec- 
tion of 26 shops, three restaurants, 
and the Post Office in a well- land- 
scaped historic area. 





Other historic sights 

The Alamo: Actually named Mis- 
sion San Antonio de Valero, the 
Alamo was the first mission in the 
city. It gained national prominence 
as the spot where 188 brave men 
stood against attacks by the Mex- 
ican army. It is literally in the 
center of the city; a step inside is 
like entering another time zone. 

Mission Trail: Mission Concep- 
cion, Mission San Jose, Mission 
San Francisco de la Espada, and 
Mission San Juan de Capistrano 
capture the essence and architec- 
ture of the area. The Franciscans 
established the missions during 
Spain’s colonial era in the early 
1700s. (The city itself was founded 
in 1691 and named for St. Anthony.) 

King William Historic District: 
An elegant residential area started 
by prominent German merchants, 
it was the first historic district in 
the state. Several mansions are 
currently being restored. 


Family attractions 

Sea World of Texas: Over 250 
acres of park await, providing sea 
life shows and exhibits every week- 
end in the spring and fall, daily in 
the summer months. The great 


whale Shamu is the star of the 
show, followed by walruses, dol- 
phins, and sea lions. Human enter- 
tainment comes in the form of skill- 
ed water skiers, roller skaters, and 
cyclists. You can have a “whale” of 
a good time. 

San Antonio Zoo: The third 
largest animal collection is located 
here and it’s only 10 minutes from 
the center of town. Limestone cliffs 
surround the site, which allow 
close-ups of elephants, rhinos, 
penguins, sea lions, cheetahs, 
tigers, koalas, and many more 
species. 

Fiesta Texas: A theme park with 
a special flavor, planned for a 
spring opening. The 201 acres will 
include a water park and four ma- 
jor theme areas: Mexican, Ger- 
man, Western, and Nostalgia (50s 
rock 'n roll). 

Brackenridge Park/Japanese 
Tea Gardens: This 423-acre park is 
just two miles from town. Groves of 
live oak trees welcome visitors, 
who can ride the Brackenridge 
Eagle mini-railway, try horseback 
riding at the stables, or climb 
aboard cable cars that give a 
panoramic view. The gardens are 
on the edge of the park and feature 


quiet pools, stone bridges, and lush 
greenery. 


Shopping pleasures 

Market Square: Locally known 
as El Mercado, this outdoor and in- 
door Mexican market offers jewel- 
ry, pottery, pinatas, blankets, and 
other items from the unique to the 
exotic. There’s also a Farmer’s 
Market with plants and produce. 
Restaurants within the square 
mean you don’t have to go far to 
satisfy your hunger while you 
shop. 

River Center: A triple-decker of 
stores are featured here, from the 
large and well-known Foley’s and 
Dillard’s to small specialty shops, 
all housed in a glass and steel 
structure at the end of the San An- 
tonio River. 

The IMAX Theater inside of the 
River Center shows a recreation of 
the Battle of the Alamo (“The Price 
of Freedom”) on its six-stories-tall 
screen. Two other features are 
“Blue Planet” (space shuttle mis- 
sions) and “Speed” (man’s fascina- 
tion with movement). Multiple 
cinemas show first-run movies as 
well. 

Suburban malls: For those who 
wish to venture away from the 
heart of town, a large number of 
traditional shopping malls are 
available. Among them are North 
Star Mall, Rolling Oaks Mall, 
South Park Mall, Windsor Park 
Mall, Ingram Park Mall, and Cen- 
tral Park Mall. 


Museums/cultural exhibits 

Fort Sam Houston Museum: Also 
a historic landmark, the 500-acre 
fort traces the history of the U.S. 
Army in San Antonio from 1845 to 
the present time. 

Cowboy Museum & Gallery: 
Relive the Old West in this recrea- 
tion of an 1870s town, complete 
with saloon, gun shop, general 
store, jail, and fort. Exhibits occupy 
5,000 square feet of space. 

Witte Museum: Among the offer- 
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ings are family programs, collec- 
tions, and changing exhibits 
related to Texas history. 

Hertzberg Circus Museum; Over 
20,000 items of circus memorabilia 
are found here. Included is a scale 
model of a three-ring circus. 

San Antonio Museum of Art: Art 
collections from the ancient to the 
contemporary can be found in this 
castle-like structure in the former 
Lone Star Brewing Co. building. 

McNay Art Museum: A private 
museum featuring post-Impres- 
sionist works by Gaugin, Picasso, 
Van Gogh, and Cezanne. In addi- 
tion, there are arts and crafts of 
New Mexican artists, as well as 
Medieval and Gothic collections. 

Pioneer Museum: The famous 
Texas Rangers are immortalized 
in this museum, fcunded and ad- 
ministered by the Texas Ranger 
Association. 


Additional attractions 

Southwest Craft Center: A 
former Ursuline convent and cour- 
tyard is the setting for exhibits of 
carving, weaving, and pottery. 

Spanish Governor’s Palace: The 
National Geographic Society call- 
ed this structure ‘“‘the most 
beautiful building in San Antonio.” 
Officials of the Spanish Province of 
Texas once lived here. 

San Antonio Botanical Center: 
Plant varieties from the wild 
flowers of Texas to formal rose 
gardens cover the 38-acre site. A 
biblical and children’s garden are 
included. 

Lone Star Brewery: Tour the 
home of the local brew and see the 
famous Buckhorn Hall of Horns, 
Fins, and Feathers. A massive col- 
lection of 3,500 specimens of horn- 
ed animal trophies is just a few 
steps away from the Lone Star 
Saloon. Step up to the bar for a 
taste of Lone Star beer or root beer. 


Where to dine 
Texas Dining Train: For a unique 
dining experience, make reserva- 
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tions for cocktails and dinner 
aboard authentically restored 
lounge and dining cars while you 
travel the rails. The journey takes 
slightly over three hours and 
covers 100 miles round trip along 
the Southern Pacific Railroad 
“sunset route.” 

Boudro’s: Esquire magazine con- 
siders this River Walk restaurant 
to be one of the 50 best new eateries 
in the nation. Select from blacken- 
ed redfish and prime rib, and a 
series of shrimp dishes. 

The Fig Tree: Chateaubriand 
and lobster are two of the 
specialties at this River Walk 
restaurant with a terraced patio. 
It’s located in the last privately 
owned house on the River Walk. 

Las Canarias: A romantic 
restaurant inside the historic Le 
Mansion del Rio Hotel, it faces the 
San Antonio River. Award-win- 
ning dishes are prepared with 
the flavor of the Southwest. Sug- 
gestion: try the Sunday buffet 
brunch. 

Little Rhein Steakhouse: Patio 
and terrace dining in a picturesque 
restaurant overlooking the River 
Walk. Look for seafood and beef 
combination dishes, lamb, and 
veal. It’s right across from the con- 
vention center. 

L’Etoile: For elegant dining, sam- 
ple selections from the menu 
prepared by Paris-trained chef 
Thierry Burkle. Classic French 
cuisine that local food critics ap- 
plaud. 

Garcia’s Original Mexican Food: 
Located in the River Center, it af- 
fords a view of the San Antonio 
River and offers authentic Mex- 
ican cuisine. 


The restaurant list could go on 
forever, especially those featuring 
specialties of the Southwest. 
Check at your hotel or be adven- 
turous. That last category could in- 
clude Dick’s Last Resort, a River 
Walk spot that advertises “buck- 
ets of messy ribs, chicken, catfish, 
shrimp, and crab legs on butcher 
paper.” 


Nightlife 

Evening entertainment can be 
found in a variety of spots, whether 
you prefer big band sounds (The 
Roaring ‘20s), country (Blue Bonnet 
Palace, Farmer’s Daughter, or the 
Texas Star Inn), rock (La Playa 
Santa Maria), and jazz (Fountain 
Plaza, The Landing, Bayous Rest- 
aurant, and Dick’s Last Resort— 
yes, he has more than messy ribs!). 

Other choices include The Funny 
Bone, Tycoon Flats, St. Mary’s Bar 


& Grill, Ruffino’s, and La 
Louisiana. 
Side trips 
Natural Bridge Caverns: 


Designated as a registered U.S. 
Natural Landmark, it owes its 
name to the 60-foot natural 
limestone bridge at the entrance. 
Stunning formations from 30 feet 
to 50 feet dazzle visitors, who can 
also avail themselves of the picnic 
areas surrounding the caverns. 

Cascade Caverns: More caves in 
the rustic hill country, this one with 
a 100-foot waterfall. The caverns 
are situated on a 105-acre park not 
far from San Antonio and Sea 
World of Texas. 

Natural Bridge Wildlife: A fami- 
ly attraction on over 200 acres with 
hundreds of exotic animals and 
birds on view. It’s located just off 
Natural Bridge Caverns Road. 

Fairs and festivals occur all dur- 
ing the year, giving the city arichly 
deserved feeling of a fiesta in pro- 
gress. Join us for new horizons in 
the coin-op world and an enjoyable 
visit to one of our most colorful 
cities. LJ 
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IN pursuit of 


; ay polygon and 32-bit 


tecnnology 


Christopher Caire 


| n this latest installment on 
video game manufacturers and 
their plans for the future, we 
check in on the goings-on at 
Namco-America, Taito America, 
and Jaleco USA. Each is following 
a path that it believes will produce 
top-earning games for an ever- 
changing marketplace. 
Namco-America 

Namco-America, the progeny of 
Namco Ltd. in Japan, was formed 
in the late ‘70s. After the partial 
acquisition by Namco Ltd. of Atari 
in 1985, Namco-America essential- 
ly became dormant until its resur- 
rection in July 1990. 

Namco Ltd., which has been in 
business since 1955, is recognized 
as one of Japan’s “Big Three,” 
along with Sega and Taito, says 
Namco-America coin-op vice 
president Kevin Hayes. As such, it 
employs a few hundred in 
research and development. There 
isn't an R&D staff in the United 
States, though the need for one 
may be addressed in the medium 
to long term, Hayes added. 

Having such a large R&D 
department allows Namco Ltd. to 


deliver some spectacular product. 
An example can be found in an ar- 
cade the company recently open- 
ed in Osaka. 

“The arcade has a 16-player 
game called Galaxian III/Project 
Dragoon,” Hayes said. “Actually, 
I don’t think of it as a game. It’s 
circular and is more of a theatre- 
in-the-round concept. There are 
projectors in the center of the 
room and a round screen. The 
players sit in the middle in a cir- 
cle, with their backs to each other, 
and their seats move. 

‘Players pay 500 yen—the better 
part of $4—at the door for three to 
four minutes of play. At this point, 
it isn’t a coin-op device, but there 
will be a coin-op version. The 
game started out as a 28-player 
piece; now it’s a 16-player. The 
next plan is to create a version for 
a single-digit number of players. 
That’s what will probably be 
brought over to the United States, 
and it will be coin-operated, 
though I can’t say for sure when 
we ll get it.” 

Would it be safe to say, then, 
that Namco’s strong suit is the 
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high-end game for arcade en- 
vironments, not product that a 
street operator can readily place 
on his route? 

“At this point, yes, but at 
Namco-America we recognize 
that the bulk of an American 
operator’s business involves low- 
to middle-end product,’ Hayes 
said. “I think you'll see us get back 
into that area again. Namco’s 
original strengths were in games 
like Pac-Man and Galaxian— 
relatively inexpensive games that 
were big successes for the 
company. 

“But at the same time, Namco is 
one of the companies developing 
polygon graphics, along with 
Atari and MicroProse. Polygon 
graphics allow you to get very 
near to 3-D; the normal type of 
graphics used today don’t let you 
do that. We've used this 
technology with a number of 
games, most recently with 
StarBlade, and expect to make 
significant improvements in that 
area. Essentially, we’re conduc- 
ting R&D on virtual reality, 
because virtual reality uses 
polygon graphics. We think we 
can produce games in the not-to- 
distant future that are of a quaili- 
ty of the Virtuality game. But 
they'll be at high-end coin-op 
game prices, in the lower five- 
figure range, rather than the very 
steep prices that Virtuality com- 
mands today—at the high end of 
the five-figure spectrum.” 

The question, though, is how 
Namco-America and _ other 
manufacturers can _ deliver 
cutting-edge technology at affor- 
dable prices for the operator. “It 
is a dilemma, that’s for certain,” 
Hayes said. “None of these new 
technologies are going to be 
deliverable at the price of a Street 
Fighter II or a Captain America. 
The hardware costs will prohibit 
it in almost any scenario.” 

He believes the _ greatest 
challenge for the industry is 
escaping the current stagnation in 
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price per play. 

“It’s the biggest problem we 
face, in my opinion,” Hayes said. 
“Our price per play is dramatical- 
ly behind the rest of the world. 
People often complain about the 
price of games, when in reality the 
problem is price per play. Once we 
get a dollar coin, though, we 
should be able to charge more to 
play the games with little effort. 

“TI think kids are willing to pay 
more than 25 cents to play a 
game. I recently talked to 
(Leprechaun Inc. president) Bill 
Cravens. He has an arcade in 
Seattle with two Virtuality games 
and is amazed by the number of 
people who are quite comfortable 
with spending $4 or $5 to play it. 
One person spent $60, he liked it 
so much. What that shows me is 
that if you give people quality pro- 
duct, they will pay 50 cents—or 
more—per play without com- 
plaint.”’ 


have to keep ahead in order to 
survive and prosper.” 

How does Namco-America view 
itself at this stage in its existence? 

‘We see ourselves aS a com- 
pany that will cover every facet of 
the marketplace,’ Hayes conclud- 
ed. “We want to be in the low- and 
medium-end kit business and the 
high-end business. So far Namco- 
America has only been involved in 
the latter, but we’re working on a 
new hardware system that will 
allow us to deliver medium-priced 
kits. Sometime in 1992 we'll be 
coming out with a range of kits 
and games in the price range of 
Captain America and Street 
Fighter IJ. Operators will be able 
to look to Namco-America for 
quality games at every price 
level.” 

In addition to Namco Ltd. and 
Namco-America, there’s Namco- 
Europe in London; Shane Breaks 
is in charge. Back in the United 


“Each of the robotic figures on the screen are 
made up of many different polygons. That’s 
what gives the game such definition and graphic 


Clarity.”’ 


Will technological advances 
ever create a situation where a 
kid with $5 in his pocket ignores 
a standard kit game, believing 
that it just doesn’t measure up 
any more? 

‘IT would hesitate to say 
something like that,” Hayes said. 
“Obviously, in 10 years from now 
what we know as an upright video 
game will be a completely dif- 
ferent animal. I have no idea what 
that’s going to be, but I don’t think 
we ll be playing kicking and pun- 
ching games. If we are, I think the 
business will be a lot smaller. 

‘The home business has become 
so sophisticated. For example, 
Texas Instruments is talking 
about bringing out some sort of 
virtual reality game for Christmas 
1993. The coin-op industry will 


States, the arcade division, Nam- 
co Operations, is headed up by 
Dick Adams and David Bishop. 
Taito America 

What can operators expect from 
Taito America in the near future? 
Well, for starters, how about a 
32-bit hardware system and a 
foray into digitized graphics. 

“If a game is good it'll make 
money, whether it’s 8-, 16-, or 
32-bit,” said vice president of sales 
Rick Rochetti. “But to me, the dif- 
ference with 32-bit goes back to 
what our industry has always 
had: the desire to search for new 
hardware systems that can bring 
better games to the market. 
There's no question that an 8- or 
16-bit game can make as much 
money as a 32-bit game, but what 
separates the 32-bit game is that 
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it cannot be played in the home. 
You have to look to coin-op for 
that technology. 

“Having 32-bit hardware gives 
us more capabilities for better 
game features: better characters, 
better colors, better speed, pann- 
ing, zoom, and so on. That’s why 
I think 32-bit is a step in the right 
direction. It will allow us to keep 
going toward new technology, 
which is something that has made 
our industry remain exciting. We 
have to continue to grow; we can- 
not stay satisfied with the existing 
systems.” 

Rochetti is hopeful that Taito’s 
initial 32-bit product will be ready 
for introduction at ACME ‘92 in 
San Antonio. The first game will 
be called Ring Rage. 


a game planner and programmer. 
‘We don’t have what Japan has, 
obviously, but our staff is great for 
communication back and forth 
and working on product,” Rochet- 
ti said. 

Part of that communication with 
Japan involves determining which 
games can be brought over and 
likely do well in the American 
market—and which ones would be 
better off not making the voyage. 

“We have a chance to look at 
the game in the United States, test 
it, and help Japan decide whether 
it will be good for our market or 
not,’ Rochetti explained. “A lot of 
games in Japan are not accep- 
table in the United States, and I 
think it’s getting even more 
specific now. But we do have a 


‘“‘None of these new technologies are going to 
be deliverable at the price of a Street Fighter Il. 
The hardware costs will prohibit it in almost any 


scenario. ’’ 


‘The characters in the game are 
fully digitized,’ Rochetti said. ‘““We 
went to Hollywood and hired a 
production company, actors, and 
a voice-over artist to do real play- 
by-play with the human voice, not 
just game music. We filmed the 
actors and use their faces and 
bodies in the game, not computer- 
generated characters. You won't 
be able to get Ring Rage on NES 
or Sega Genesis. That’s what will 
separate us. 

‘More and more manufacturers 
will have to develop something 
different to keep ahead of the 
home market, unless they get 
licensed titles like The Simpsons, 
Teenage Mutant Ninja Turtles, 
Captain America, Spider-Man, 
and Terminator. Taito was the 
first one to do that four-and-a-half 
years ago with Superman. Right 
now, licensing is the way to go in 
the coin-op marketplace.” 

Taito America employs a small 
R&D staff, composed primarily of 
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say-so in the decision-making. 

‘‘Double Axle, for example, was 
an American-themed game. It did 
OK in Japan and Europe, but not 
nearly as well as in the United 
States. In the driving game 
category, Europe likes more of the 
Indy-style racing games, and Dou- 
ble Axle was clearly an American 
off-road vehicle. The game was 
definitely a winner for the U.S. 
market.” 

Rochetti says Taito’s 32-bit 
technology won't necessarily be 
reserved exclusively for dedicated 
games. “It will depend on the 
game,’ he said. “Is it a driving 
game or a gun game, which are 
produced mainly as dedicated 
pieces? I can't really give a 
general answer as to when 32-bit 
will be used. But there’s no reason 
we couldn't utilize 32-bit 
technology for conversion kits.” 

He stressed that Taito shouldn't 
be considered simply a video 
game company. “We're still work- 


ing in the redemption area with 
Supersonic Blast Man, a punching 
game that combines video and 
redemption,” Rochetti said. “And 
in January we showed a robotic 
pitching machine called Robo 
Pitch. We're diversifying in order 
to remain competitive in the 
marketplace.” 

Jaleco USA 

Jaleco USA, the American sub- 
sidiary of Jaleco in Japan, recent- 
ly signed a long-term deal with 
MP Game Technology (the former 
coin-op division of MicroProse 
Games) that calls for Jaleco to 
manufacture and market all coin- 
op games developed by MP. The 
first game created under the joint 
venture is B.O.T.S.S. (Battle of the 
Solar System), a robotic war game 
utilizing polygon technology. 

“A polygon is a multi-sided 
shape, such aS a square, a 
triangle, a pentagon, or an oc- 
tagon,’ said Bob Haim, Jaleco 
USA’s director of sales and 
marketing. “Normal logic works 
with pixels. You tell it to put a 
green pixel at position A-B, 
another one at position C-D, and 
so on. In a polygon, you tell it to 
take this shape, blow it up to this 
size, and put it in this place. Other 
games that have used this 
technology are Atari's Hard 
Drivin’, Race Drivin’, and Steel 
Talons, and MicroProse’s first 
game, F-15 Strike Eagle. 

“The strength of the hardware 
system that drives it is dependent 
upon how many polygons can be 
placed on the screen at any one 
time. The sharpness of the 
graphics will depend on how 
many polygons can be placed on 
the screen at the same time. As an 
example, the F-15 airplane might 
have been a compilation of 40 or 
50 different polygons. B.O.T.S.S. 
works the same way. Each of the 
robotic figures on the screen are 
made up of many different 
polygons. That’s what gives the 
game such definition and graphic 
clarity. You can do all sorts of in- 
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teresting shadings if you have the 
power to put a lot of polygons on 
the screen.” 

The ability to give the player a 
360-degree-like environment is 
another strong feature provided 
by B.O.T.S.S. and other polygon- 
based games. 

“One of the limitations of most 
hardware systems is that the com- 
puter only keeps track of the 
things in front of you,’ Haim ex- 
plained. “So if you're in a car and 
drive past these things, the com- 
puter has lost them; they are no 
longer part of the game. But a 
polygon game keeps track of 
things in 360 degrees, which is 
why you have radar screens to tell 
you when objects are coming from 
behind. In F-15 and Steel Talons, 
for example, radar screens show 
the objects approaching from 
behind and passing you by. The 
computer keeps track of all these 
polygons, where they’re headed, 
and in which direction they’re go- 
ing to come back around. A nor- 
mal logic system can't do that; it 
can only keep track of things in 
front of the player.”’ 


summer, and at the AMOA show. 
Our engineering staff has a cou- 
ple of teams that are very good at 
developing driving games, and 
there is one on the horizon. 

“In addition, MP Game 
Technology will continue to 
develop their games for the coin- 
op industry, which Jaleco will pro- 
duce and market. We are an- 
ticipating receiving three or four 
games a year from them. 
B.O.T.S.S. is out now, and there is 
another game we'll be showing at 
ACME, though it won’t be ready 
for release until May or June. 
They will also provide us with one 
or two other games in time for the 
AMOA show.” 

Engineers in Japan develop all 
Jaleco product; there isn't a 
separate R&D staff at Jaleco USA. 
While one might think that most 
games end up in America, Haim 
says the opposite is true. 

“We probably don’t bring over 
90 percent of what they send us,” 
he said. “That has become par- 
ticularly true in the last six 
months. The games weren't 
developed with the American 


“If a game is good it will make money, whether 


it’s 8-, 16-, or 32-bit.”’ 


Jaleco will continue to develop 
games on its own, independent of 
any collaboration with MP Game 
Technology, Haim says. 

“We have 100 to 125 engineers 
in Japan who are constantly 
developing games for Japanese, 
American, and European coin-op 
markets, as well as consumer 
markets,’ he said. “Jaleco will 
release a game at the end of 
February or the beginning of 
March. We have the Arm Champs 
arm wrestling game, which we 
showed at AMOA last year. We 
promised everybody that we'd 
redesign and re-release it, because 
it was so successful. It will be 
ready for ACME, and we'll have 
other product then, prior to the 


market in mind, and it was deter- 
mined that it wouldn't be a good 
idea to release them here. Some of 
those games were number one 
games in Japan, but we ultimate- 
ly rejected them because we felt 
that American players wouldn't . 
accept them as well as the 
Japanese had.” 

For now, Jaleco-developed pro- 
duct will be like “99 percent of the 
video game product available to- 
day, in that there won't be 
polygon technology involved,” 
Haim said. But he added that 
Jaleco’s engineers “are studying 
the MP Game Technology board 
system, with the intent to develop 
software to go on its hardware 
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The standing Virtuality unit (VR1000CS). 


Dave Stubblefield 


et’s take a closer look at this 

thing called virtual reality. 
We'll hear from the pioneering 
companies involved in the first 
commercial uses of synthetic 
space for entertainment and dis- 
cover what’s been happening out- 
side of the United States. Then 
we ll get a report on customer 
response to early tests and touch 
upon the strong and weak points of 
current models from the player’s 
point of view. 

There's only one company I 
know of that has brought this 
technology to the entertainment 
market: W. Industries of Leicester, 
England (a subsidiary of Wembley 
Leisure Inc.). The man behind the 
company is Dr. Jonathan Wal- 
dern. It all began in the the 
mid-1980s, when Waldern and his 
group created the foundations that 
evolved into Virtuality, the arcade 
unit. 


The technical side 

The virtuality system utilizes 
multiple processors running at 
33MHZ. This is combined with 
both a 553 megabyte CD-ROM and 
a 100 megabyte hard drive. 
Together they generate a full 
360-degree field of view, which in- 
cludes simulated vertical motion 
as well (climbing stairs). 

The system can produce 30,000 
polygons per second in a 768 x 512 
resolution that is output from the 
“expality” graphics engine to the 
dual LCD viewing screen located 
in the visette headgear. The use of 
dual viewing fields created with an 
offset in the eye-to-eye alignment 
causes the scene to have a3-D look. 
Virtuality units come in two 
models: sit-down (VR1000SD) and 
stand-up (VR1000CS). 

There are already several games 
available for the system. To 
facilitate the development of soft- 
ware, Cyberstudio was created. It 
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is the result of an agreement com- 
bining the efforts of Spectrum 
Holobyte, Horizon Entertainment, 
and W. Industries. 

The sit-down system can be used 
with a steering wheel, foot pedals, 
dual joysticks, or acombination of 
these controls. The helmet is con- 
figured with magnetic sensors so 
the unit always knows where you 
are looking and shows the proper 
field of view. 

The stand-up system utilizes a 
magnetically tracked “spacestick”’ 
joystick controller. In your field of 
view, through the LCD display, you 
may see a gun or another object 
the unit shows you to be holding. 
You can ascend stairs in one 
scenario and even be flown away 
by a large green pterodactyl. 


Public acceptance 
How is the system being received 
by the public? Let’s track the 
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in 
Vending is hot and buying 
the best means worry free 
profits. Count on Multivend 
quality just like thousands 
of others have. For rugged 
reliability that Keeps the 
profits coming call us NOW! 
“Versatile interchanger 
“Nationally sold products 
*Heavy 16 gauge steel 
“Trouble free all 

mechanical operation 
“Tamper proof 

*1,2, or 3 product units 

1 (800) 345-1183 

MAYONI ENTERPRISES 10340 Glenoaks Blvd. 
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(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 


results for a sit-down unit tried out 
in Japan. Namco tested the flight 
simulator game Harrier VTOL ata 
Tokyo arcade. The price per play 
was 500 yen, or about $4. The unit 
used dual stick controls and a 
360-degree viewing helmet. It re- 
quired a large set-up space (72”’ x 
64’’) and drew a large group of 
players and onlookers. 


1. Namco thought the players 
would be puzzled by the display; 
they weren't. Players quickly gain- 
ed useful control of the system. 

2. Players were quite pleased 
with the 360-degree view feature, 
but some weren't very excited 
about the low resolution level of 
the LCD helmet visuals. 

3. Namco anticipated interest 


“The potential arising from the ability to download 
the mind with a completely synthetic reality or in- 
formation system is incredible. ’’ 


Namco’s comments were mixed. 
Although the technology holds 
much promise, results were not as 
expected on several counts. 
Joanne Anderson, Namco-Amer- 
ica’s marketing director, obtained 
the following results from her 
home office in Japan. 
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“\T'S THE NEWEST THING IN VID 
GAMES -- FOR ADULTS OWLy! ” 


from people who don’t normally 
play arcade games. Results proved 
this untrue; the response was from 
the arcade faithful and home game 
players. 

4. The revenue picture was term- 
ed only average. Then again, the 
price per play may have influenced 
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equipment from: 
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@ International reputation for 
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MM Each and every game 
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by experts. All games authen- 
tic. Legal factory models. 
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results. The time for a player to get 
accustomed to the gear was pro- 
bably an added factor. 

The only true installation of 
these units as permanent arcade 
pieces is in England. There are four 
there, at the Trocadello in Lon- 
don’s Picadilly Circus (since July 
31, 1991). A total of 30,000 British 
pounds, or $54,000, has been spent 
on a grouping of four units ina 
room with dry ice fog machines to 


| enhance the surrealistic effect. 


Horizon Entertainment, the 
American distributor of this 
system, has big plans for the 
future. Horizon’s parent company 
is Edison Brothers Inc. Edison 
Brothers’ mall entertainment 
branch has already placed two Vir- 
tuality units in Seattle and St. 
Louis; the next markets will be 
Miami and New York City. 


this type in several ways. The tech- 
nology is more reliable and much 
less subject to breakdown. It re- 
quires less space and a lower in- 
vestment. The lighter weight of the 
equipment allows children to play 
comfortably. But mainly, it’s just 
fun to play; it’s as active and fast- 
paced as the player wants it to be.”’ 

All this sounds reminiscent of 
Battletech and Laser Tag, but only 
in the concept. The use of a virtual 
setting opens up the possibilities 
and variations to almost unlimited 
varieties of play. The same system 
with a different program could find 
other uses as well. At this point the 
parties involved seem quite deter- 
mined to “do it right.”’ 

The descendants of this tech- 
nology will invade our lives in 
many areas and cannot be avoid- 
ed. The potential arising from the 


“Uses of the ‘virtual link concept’ will be applied 
to communications, robotics, education, and 


simulation training. ’’ 


The future 

The newest application of vir- 
tuality is called Laser Storm, a bat- 
tle simulation game played within 
3,000 square feet of space or more. 
Several Laser Storm locations are 
planned for this year. When play- 
ing, each person has a headset, 
belt, and weapon. The weapons 
shoot visible light and pulsed in- 
frared beams. 

When a player is hit he must 
return to the energy pod to 
recharge his system. The opposing 
team scores a point and also gets 
an opponent off the field for a 
while. There are several different 
possible environments with the 
use of various accessories and 
landscape features. You can link 
up to 25 people at a time for a 
15-minute game. 


Andy Holiday of Edison Brothers 
says, It surpasses earlier games of 


ability to download the mind with 
a completely synthetic reality or in- 
formation system is incredible. 

The uses of the “virtual link con- 
cept’ will be applied to com- 
munications, robotics, education, 
and simulation training. Virtuality 
units are at an early stage of 
development. There are many im- 
provements to be made. Some of 
the current drawbacks have solu- 
tions in off-the-shelf devices and 
technologies. More data on vir- 
tuality applications will follow as 
they become available. 

Dave Stubblefield would be glad 
to tackle appropriate topic sugges- 
tions in the area of new technology, 
market research, and demo- 
graphic information as it relates to 
coin-op. Send us your ideas and 
we ll pass them on. 
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— Digitized graphics give a stunning sense of reality 
— Amazing Zoom effect that brings the player close to all the action 
— New 32-bit PC board system enhances high-tech graphics 





Get ready to strap on the battle gear with 
Taito's new blockbuster, “Ring Rage”! 
Players will be lining up to get their shot at 
this title. This new battlerama has six 
different characters, each decked out with 
their own colorful costumes and personal 
fighting styles, ready to get down and rumble. 
Like a true champion, this game stands 
upright and invites challengers up to two or 
four players at a time. The hard-hitting action 
and stunning digitized graphics will surely 


TAITO 


TAITO AMERICA CORPORATION 
390 Holbrook Drive 

Wheeling, IL 60090 

Telephone (708) 520-9280 

Fax (708) 520-1309 






entice numerous challengers. With six life- 
like characters to choose from and a featured 
tag team to tangle with, “Ring Rage’ will 
keep ‘em comin’ back for more. 

Battles in the ring, crazy cage matches, 
warehouse wars, and junkyard brawls are all | 
just part of the madness that takes place in a 
State of rage. Special power moves and play- 
by-play announcers will cause ultimate 
hysteria. So, be prepared, because these big 
bruisers are worth their weight in gold! 


© 1992 TAITO AMERICA CORPORATION 
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IGT and Imperial host 
video gaming seminar 








imperial Trading Co., Inc. 


Metame, Loursiana 














Sponsors and speakers, (I-r): John Georges of Imperial; Stephen McNaughton of Hi- Tech Games in New 
Brunswick, Canada; Gerald Pelias of Imperial; Bob Bittman of IGT; Kerry Reppert of IGT; David Attis of 
Showtime Amusement in New Brunswick, Canada; and Dennis Georges of Imperial. 


nternational Game Technology 

(IGT) and its Louisiana distri- 
butor, Imperial Trading Co., spon- 
sored a one-day gaming route 
seminar for local operators at the 
Pontchartrain Center in Kenner, 
La., on Dec. 18. One hundred oper- 
ators attended, seeking more infor- 
mation on product, delivery, pric- 
ing, and marketing the terminals. 
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It is hoped they will be in place by 
mid-year. 

In addition to details of the pro- 
duct offerings from IGT, the au- 
dience was interested in the merits 
of button model machines vs. 
touch-screen technology, pay- 
tables, game popularity, and the 
set-up of the central site computer 
system that maintains records of 


all machine activity. 

IGT staff members present in- 
cluded Kerry Reppert, vice presi- 
dent of sales, and Bob Bittman, 
vice president of marketing. Im- 
perial was represented by Dennis 
Georges, John Georges, Gerald 
Pelias, Bob Pierpoint, Gil Stroud, 
Aubrey Windstein, Cindy Gervais, 
Johnny Morganti, Annette Decou, 





BREATHE FIRE BACK INTO 
YOUR COLLECTIONS. 


# A three player interactive horizontal = Custom control panels available for 
conversion kit. Mercs cabinets, Bad Dude cabinets 


and Dynamo HS2, HS5, HS8 & HS9. 
# Also available as a universal kit. 








= Players can choose from five 
mystical characters. 








Romstar, Inc. 22857 Lockness Ave., Torrance, CA 90501, (213) 539-2744, Fax (213) 539-3626 
©1991 Capcom, Inc. Manufactured under license by Romstar, Inc. 
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and Steve Otto. 

Regarding game preference, Bitt- 
man explained that “no one can 
tell you what works in your 
market. The players will tell you 
what they prefer; they will dictate 
the best game.” 

Since only poker game varia- 
tions are allowed under the new 
Louisiana law, Bittman pledged 
software development time and ex- 
tensive testing to insure game flex- 


Dave Matherson (I) and John Grasso of Bayou Music in Houma. 





Terry Fredricks of Bobby’s Video won an antique slot machine. Here he is con- 


gratulated by Kerry Reppert of IGT (c) and John Georges of Imperial. 


ibility and a continually evolving 
library of games. Twenty games 
are promised for start-up, offering 
many operator-adjustable fea- 
tures, such as card speed and auto 
hold. 

Bittman announced the in- 
troduction of a combination touch- 
screen/button model that could 
satisfy all markets. The company 
will offer a total of 10 different 
models: three 13” casino-style of 


the Player’s Choice (termed the 
‘‘Classic’’), three 13”’ upright or 
arcade-style machines, three 19” 
units, anda bar top unit that comes 
with a seat. It was noted that when 
players have a choice they prefer 
to sit instead of stand, which 
translates into more playing time. 

John Georges discussed Im- 
perial’s commitment to this new 
Louisiana industry and the topic of 
financing, which he termed “‘the 





From left: Stephen Genco of Genco’s Amusement in Bogalusa, Lou Gourges of B&L 
Amusement in Metairie, Brian Huffine of BAG Amusement in Metairie, and Nolan 
Estopinal of Chalmette Amusement in Chalmette. 
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Bobby’s Video. 


New Orleans operators Doyle Collier (I) of Lucky 7 Amusement and Terry Fredricks of 
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| Doo PLAY RRESS START BUTTON AFTER BET. THE REELS WILL 
SPIN. STOP THE REELS THRU THE FOLLOWING METHODS WHEN “STOP” 
| SIGN APPEARS. (TO STOP ALL REELS AT ONE TIME =PRESS START 
BUTTON. TO STOP THE REELS IN ROTATION FROM LEFTHAND SIDE = 
PRESS BET BUTTON. TO STOP ONLY THE REELS DESIRED ONE BY ONE 
| =PRESS STOP/HOLD BUTTON). WHEN THE REELS STOPPED, HOLD THE 
| REELS DESIRED. THEN PRESS START BUTTON SO AS TO SPIN OTHER 
| REELS AND USE SAME METHOD TO STOP THESE REELS. WIN WILL BE 
| DECIDED UPON THE REELS ARE STOPPED. 
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most critical ingredient.” He stress- 
ed the need for “forecasting,” or 
estimating the number of ma- 
chines that operators would re- 
quire to cover their routes, because 
game availability is such an impor- 
tant factor. 

Georges commented: “Now that 
we're a regulated business, laws 
can make or break us. If we don’t 
do things right in Louisiana we'll 
blow it. We must control ourselves. 
The whole world is watching us. 
Working together, we can have a 
very successful industry.” 

The audience was most attentive 
when Atlantic Canada’s David At- 
tis of Showtime Amusement (and 
president of the New Brunswick 
Coin Machine Operators Associa- 
tion) spoke of his year-long ex- 
perience as an operator of legal 
video gaming machines in New 
Brunswick. 

Attis pulled no punches, saying, 
“If we don’t get more operators in- 
volved in video gaming we may be 
a losing entity in the industry.” 
Clearly a proponent of private sec- 
tor participation in video gaming, 
Attis noted that it’s the seasoned 
coin machine operator who knows 
how to “keep that entertainment 
factor. I don’t know what govern- 
ment can do better than private 
enterprise, except govern.” 

He cautioned, “Don’t look to grab 
those dollars fast—they will come. 
Don't abuse video gaming and kill 
it overnight. Give it time to grow. 
Talk with the bartenders and 
players, create friendliness and 
understanding. Operators know 
the players, the people who want to 
have some fun with their friends.”’ 

Attis advised that the low-stakes 
video gaming under discussion is 
not the casino market, nor is it the 
gray area market. ‘Video gaming 
has a totally different outlook,” he 
stated. “If you think you know 
gambling because you ve been in 
gray games, you dont know 
everything.” 
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He recommended, in the strong- 
est terms, that operators pull in 
any gray area games Still on loca- 
tion. Take out the monitors and bill 
acceptors and trash them if you 
have to was the message. ‘“Govern- 
ment has asked you to get them out 
so get them out! Now, before ap- 
provals and licenses are granted, 
don’t play with the government. 
State government has placed you 
in the public trust. Show the 
government you want to play fair. 
It may hurt for a while but that’s 
the short term. 


What are some of the reasons for 
the interest in gambling? Attis 
opined that “gambling gives peo- 
ple hope in times of recession. 
Economics creates conditions to 
change legislation.”’ 

If our industry is going to par- 
ticipate in this third wave of gam- 
ing, strong coin machine operator 
associations are needed. Attis com- 
mented, “I can’t emphasize 
enough how important it is to have 
unity within your organization. 
When 20 guys go to various 
government agencies, they don’t 


‘‘No one can tell you what works in your market. 
The players will tell you what they prefer; they will 


dictate the best game. ”’ 


“You have a silk purse in your 
hands. It’s quite an honor when 
you think about it. Can you 
remember any other situation 
when the state said, in effect, 
‘Here’s a bag of money, count it for 
me.’ We're looking at a golden op- 
portunity to take something con- 
sidered bad and evil and make it 
good and fun. The rules and 
regulations are put in place for the 
best interest, safety, and welfare of 
the public.”’ 

Attis also chronicled the history 
of gambling in North America, in- 
cluding lottery scandals of the past 
that made skeptics in this century 
and led to stiff federal and state 
legislation against gambling. 

‘‘Most gaming scholars feel we 
are on the third wave of legal gam- 
ing,’ said Attis. “The public is con- 
stantly being asked if it wants 
public gaming in the United 
States.” Scrutiny of other non- 
video forms of gaming gives a dose 
of reality: charity gaming, Indian 
gaming, and race tracks are all 
prospering. Many attendees were 
surprised to hear that more people 
pay to watch the ponies than pay 
to watch baseball in America. 


want to listen. You must support 
your state association. Govern- 
ment should be approached with 
one voice and one voice only. 
That’s how integrity is built and 
success is founded.”’ 

He warned that “this is not an 
unlimited market. You must stay 
on top of it and look at new ideas 
when necessary. Players can 
become bored. The playing and 
paying public must be pleased. 
Paper lotteries taught government 
that after months and years of suc- 
cess revenue can go down. The 
trick is to take hold when it dips 
and keep it growing, keep player 
interest high. 

“Government has to understand, 
and is beginning to understand, 
that gaming revenues will not 
mean never-ending mountains of 
cash. It’s not fair to put certain 
dollar amounts in a budget, based 
on expected gaming revenue.’ 

Attis spoke about some of the 
features of New Brunswick’s pro- 
gram that provides fair treatment 
for all concerned. Thirty percent of 
proceeds after patron payouts go 
to the government's agency, the 
Atlantic Lottery Corporation; the 
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balance is divided between 
operators and locations. Each 
company can operate no more 
than 250 games, which is enough 
for one company to handle. There 
is no vertical integration. Oper- 
ators, distributors, and manufac- 
turers perform only one duty; there 
is no intermingling and monopo- 
lies are avoided. 


placement at a more rapid pace 
than government can accomplish. 
Operators constantly change and 
upgrade equipment. 

Attis made some very practical 
suggestions, among them: 1) con- 
tact your bank (if you haven’t 
already) and have them speak with 
banking institutions in South 
Dakota and Atlantic Canada to 


“State government has placed you in the public 
trust. Show the government that you can play 


fair.’’ 


In Atlantic Canada the operator- 
run video poker program in New 
Brunswick makes two-and-a-half 
to three times more money than 
the government-run programs in 
Nova Scotia and Newfoundland. 
The operator model is able to 
penetrate the market with game 
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This Timeless Coin-Op Novelty Machine Will 


verify your projections, 2) be sure 
the phone company is set to install 
new phone lines needed for com- 
munication to the central conputer 
site, 3) keep extra telephone wire 
on hand yourself in various 
lengths, 4) use a different color 
background screen for each type of 









game but keep it consistent on 
your route (example: Jacks or Bet- 
ter on yellow field), 5) prime your 
staff for six weeks of solid work 
night and day, 6) consider cust- 
omized paper with your company 
logo and name, and 7) cooperate 
and communicate with the regula- 
tory body. 

A question and answer period 
came at the end of the program, 
followed by a drawing for the win- 
ner of an antique slot machine 
donated by IGT. Terry Fredricks of 
Bobby’s Video in New Orleans was 
the lucky winner. 

Positive feedback after the 
seminar indicated an interest in 
future events of the same nature, 
especially a workshop when 
machines are approved and can be 
demonstrated. [| 


All Grades and Colors 


For information call 
Toll Free: 1-800-4-BILLIARD 


QUALITY WOOL & EXPERT FINISHING 


Never Go Out of Style. Great for restaurants, night clubs, 
bars, and bowling alleys, etc. Turn an empty corner into your 
most profitable square foot. Quality built by Mr Vend, a com- 
pany with 10 years experience in manufacturing and operation 
of coin operated novelty machines. People will love playing 
and you'll love the profits. Easily 
4 

Call for our complete catalog of Mr.7end. 
coin-operated novelty machines. 


mounts on counter, wall or stand. 
CALL MR. VEND AT (818) 718-6061 
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D&R INDUSTRIES, INC. 
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From left: Lloyd Austin of Rallo Amusements in Arabi, Daulat Sthanki of Amusement 





Service in Baton Rouge, and David Goudeau of Gerald’s Amusements in Lafayette. 


Bonnie Theard 





Sgt. Ron Lewis (I) and Lt. Riley Blackwelder. 


Louisiana steps closer 
to video poker reality 


oin machine operators packed 

the auditorium of the La. State 
Police Training Academy in Baton 
Rouge, La., on Dec. 30 to get the 
most up-to-date information on the 
rules and regulations pertaining to 
legalized video gaming devices. 

Legislation passed in 1991 (H.B. 
283) approves video poker games 
with strict regulations and central 
computer accountability, all ad- 
ministered by the La. State Police, 
Video Gaming Division. 

An earlier meeting with oper- 
ators, game manufacturers and 
distributors, and other interested 
parties occurred on Nov. 13. At 
that time operators came forward 
with a host of questions on an ear- 
ly draft of the rules and regula- 


PLAY METER 52 FEBRUARY 1992 


tions. 

The state police did its home- 
work, traveling to both Montana 
and South Dakota to study those 
legal gaming programs and review 
the debits and credits in each 
jurisdiction, while taking into con- 
sideration the provisions of the 
Louisiana law. Written comments 
submitted after Nov. 13 were 
carefully evaluated. 

Lt. Riley Blackwelder, head of the 
new Video Gaming Division, went 
through the 75-page draft of the 
rules and regulations page by 
page, noting each change. He ex- 
plained that another week to 10 
days would be allowed for written 
comments before a final draft went 
to the La. Register. The audience 


was then asked for its input. 
LAMOA comments 

James Wayne, attorney for the 
Louisiana Amusement and Music 
Operators Association, spoke for 
the organization and said, “We ap- 
preciate the courtesy of the La. 
State Police. We feel the division 
has taken tremendous strides in 
formulating this document. LAM- 
OA represents over 70 operators in 
the state. We feel that we can live 
with the rules and regulations as 
they have been presented today.” 

He added: “We wanted to havea 
small operator's bill, indicated by 
the modest count of three mach- 
ines per location.” For the record, 
Wayne stated that “we of LAMOA 
oppose any proliferation of the 
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After the meeting, (I-r): John Aranyosi of the La. Dept. of Public Safety, Nick Putch of 
Southern Music & Vending in Shreveport (and president of LAMOA), and Sgt. 
Nathaniel Porterfield of the La. State Police. 


games that would turn the bill into 
something it wasn’t designed for 
originally. If anyone wants to pass 
legislation regarding casinos, it 
should be handled as a separate 
matter.”’ 

Amazingly, there were no further 
comments. Nick Putch, president 
of LAMOA, stated afterward, 
‘There are a few minor technical 
changes that may still need to be 
made, but basically we are 
together and in agreement with 
the rules and regulations. 

‘When we embarked on this 
journey to pass legislation it was 
intended as an amended amusSe- 
ment machine bill. It was not 
designed to be a hard core gambl- 
ing bill. We are not trying to make 
casinos. The bill was designed to 
help the small operators who have 
fallen by the wayside over the last 
10 years, and the over 8,000 tavern 
owners who have license fees to 
meet. In addition, it puts money in 
the state coffers.”’ 

Putch traced the video poker 
legislation back eight years, 
noting, “There were bills introduc- 





ed every year, even if nothing was 
done about it.” He and the general 
membership are interested in get- 
ting the program started. 


The brief meeting was followed 
by much conversation as groups of 
attendees discussed the matter. 
David McElveen of Jackpot Novel- 
ty in Lake Charles shared his 
thoughts: “The state police 
definitely stuck with the integrity 
of the bill, kept the business in Loui- 
siana, and didn’t bow down to out- 
side interests. We forget—this is a 





James Wayne (I), attorney for LAMOA, and Bill Atkins of Atkins Novelty in northeast 
Louisiana. 


privilege. If it’s not treated right it 
can be taken away.” Other oper- 
ators echoed McElveen’s senti- 
ments. 

Most the the changes in the docu- 
ment were of a technical nature 
and did not alter the essence of the 
original. One of the major changes 
referred to the disposition of games 
if a licensed operator would need 
to sell his equipment at a later date. 
An earlier draft indicated that 
operators could sell video gaming 
devices only to distributors. 

The new draft reads: “A licensed 
device owner may buy video gam- 
ing devices from or sell video gam- 
ing devices to a licensed distributor 
or another licensed device owner, 
if approved by the division.”’ 

According to Blackwelder, “This 
provision is for people going out of 
business. We wanted a mech- 
anism for this possibility only.” 
Operators had been concerned 
that if circumstances dictated clos- 
ing a business, due to death or 
retirement, that the games would 
not fetch a fair market value if 


limited to only one avenue of sale. 
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IDEO GAMING OUTLOOK 








From left: Harold Rosbottom Jr. and Harold Rosbottom Sr. of Automatic Amusement in 
Shreveport, Bob Nims of A.M.A. Distributors in Metairie, Aubrey Brooks of Tommie’s 


Training Academy. 


Novelty in Shreveport, and Joe Palermo and David McElveen of Jackpot Novelty in 


Lake Charles. 





Fred Boyd (I) of Fred’s Amusements in Baton Rouge joins Nolan Estopinal (c) of 
Chalmette Amusement in Chalmette and Joe Ancona of Riverbend Amusement in 
LaPlace. 


Another significant change, 
although minor on the surface, is 
one that changes the wording of 
the rules and regulations from 
governing ‘video poker devices” to 
“video gaming devices.” This slight 
adjustment will allow some flex- 
ibility for the possibility of new 
games in the future. 

How have the operators and 
state police gotten along? Black- 
welder stated that “overall there 
has been a very good spirit of 
cooperation from the entire coin 
machine industry. The industry is 
going to keep itself clean.” 
Important particulars 

As of Dec. 30, license applications 
had been sent to 33 game manufac- 


PLAY METER 54 FEBRUARY 1992 


turing companies; seven had re- 
sponded. There is no time limit for 
manufacturers to return applica- 
tions. A total of four companies 
must be approved before the start- 
up date (still projected to be mid- 
year). 

Distributor applications will be 
sent in February; operator applica- 
tions follow 30 days later. Check 
the “News Bulletin” for the long- 
awaited announcement of the 
choice for central computer 
system supplier. 

Blackwelder noted, “For the in- 
tegrity of what we're doing, the 
manufacturer background checks 
are very important. Even after the 
manufacturers are approved, the 





Members of the coin machine industry packed the auditorium of the La. State Police 





Charles Tapp (I) and George Brown, who helped lobby for legalized video gaming in 
Louisiana. 


machines have to be tested. There 
is anatural progression to follow.”’ 

The state police has established 
three satellite offices to best 
oversee and administer legal video 
gaming: 1) New Orleans, (504) 
568-8806, directed by Sgt. 
Nathaniel Porterfield and his staff, 
Master Trooper Ken Carter and 
Trooper First Class Mark 
Sheridan; 2) Alexandria, (318) 
484-4216, headed by Sgt. Darrell 
Guillory; and 3) Lafayette, (318) 
262-5802, directed by Sgt. Austin 
Nacoste. The Video Gaming Divi- 
sion in Baton Rouge can be reach- 
ed at (504) 925-1900. L) 
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_ /* YEARS AGO 


1982: The year 
of the maze? 


en years ago, maze games took 

the front seat of video game 
popularity. Every company seem- 
ed to believe that when you finda 
successful formula, use it over and 
over until the well runs dry. 

After the phenomenal success of 
Pac-Man, other maze games to 
come along included Piranha, 
Streaking, Kaos, Digger, Turtles, 
Strategy X, Crazy Climber, Don- 
key Kong, Frisky Tom, Warp 
Warp, Lock’N’Chase, Lady Bug, 
Make Trax, Round-Up, and Mouse 
Trap. And still the public was play- 
ing. A few truly innovative games 
took the limelight—Qix and 
Tempest, for example. 

In the first of a new Series, 
debuting in Play Meter’s February 
1982 issue, ‘“Today’s Chief Gripes of 
Operating,” Tony Bado of Anthony 
Amusements began with concerns 
about home video games. Atari 
was ready to introduce a Pac-Man 
tape for its home system, causing 
Bado to denounce home games as 
“not helping my business.” 

Bado also spoke of these other in- 
dustry concerns: lack of ex- 
perience with new “operators” 
who only view the industry as a 
quick buck proposition; shoddy 
game construction; distributors 
who operate; proliferation of 
games; and transportation costs 
for new equipment. 

While video games continued to 
be one of the most popular pas- 
times for youngsters, they were 
winning no accolades from 
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parents. In Ohio the games were 
spoken of in the same breath as 
alcohol and pornographic mater- 
ials. In Philadelphia the situation 
was no better. Citizens claimed 
that arcades caused so much trou- 
ble that “the elderly don’t want to 
come out and people don’t want to 
walk on the avenue at night.” 

The industry found itself in the 
limelight so often in the early ‘80s 
that Play Meter offered tips on talk- 
ing with reporters and how to 
answer their most obvious ques- 
tions. For example, when asked, 
‘‘How do you compare the addic- 
tion of video games to the addic- 
tion of heroin?” tell him you're glad 
he asked that question. Then pro- 
ceed to explain how video games 
are actually keeping kids away 
from drugs. 

Midway, makers of the most 
famous video game of all with Pac- 
Man, filed legal actions against 
several manufacturers for copy- 
right infringement. The games in 
question were called Gobbler, Cat 
and Duck, and Ready Packman. 
The company also brought action 
against 42 defendants in Hawaii 
for infringing on its rights to Galax- 
ian and Rally-X as well as 
Pac-Man. 

Likewise, Nintendo of America 
was in the process of taking legal 
action in several areas against ap- 
parent infringers of its hit game, 
Donkey Kong. The game was so 
popular that Pete Entringer of 
AVA in St. Louis told of a theater 


management’s dilemma of keep- 
ing patrons orderly while waiting 
in line to play the game. 

In other industry news 10 years 
ago, Paul Calamari was promoted 
to vice president of pinball sales at 
Bally /Midway; Joanne Anderson’s 
husband Edwin joined Namco; 
Dave Goldner and Joe Furjanic 
joined Universal; a new book, 
‘How to Master the Video Games,” 
was introduced; Boyd Brown took 
over the helm of D. Gottlieb & Co.; 
Birmingham Vending threw a gala 
product showing to celebrate its 
50th anniversary in the coin 
machine business; the three 
associations, representing oper- 
ators, manufacturers, and distri- 
butors, were making plans to 
establish a new organization to in- 
form the American public about 
the industry; and Midway an- 
nounced that it had sold over 
95,000 Pac-Man videos and current 
demand was outstretching produc- 
tion by about a week and a half. 

New products introduced in Play 
Meter’s February ‘82 issue includ- 
ed Kickman, Midway's sidekick to 
Pac-Man; Mars, from newcomer 
GLAK; Planet Patrol,a maze game 
from Status; 005, a secret agent- 
themed video from Sega/Gremlin; 
Tri-Pool, a large computer memory 
video from Gametecniks; Stern’s 
warfare-themed Strategy X; Sega’s 
mega-hit driving game Turbo; and 
the new Rock-Ola 488 jukebox. LL] 
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Yes, Virginia, there is only one April Sua 
15 per year! But boy that year goes by 
fast, doesn't it? Once again we pre- 
pare for the great tax shakeout as 
the IRS positions itself to drain every 
drop of blood out of each turnip it 
has the chance to squeeze. And tax- 
payers gather as much information as 
possible to help them keep as much as 
they are entitled to. 

Since the IRS clearly has the advantage, it 
is even more vital to know what can be de- ne 
ducted and what can't. As our friendly govern- 
ment employee at the post office explained, 2 
after one fruitless effort to figure out why he 
was making us do something not spelled out in the 
rule book, “All of the rules are not written down.’ To (OP 
this day I'm convinced he couldn't find the rule either 
but figured it should have been there! 

Since we will all be facing similar government employ- 
ees during tax season, we've gathered several articles 
from our tax experts with the hope that the facts will 
help you plan ahead. There's even one that gives tips 
on facing an audit. 

Happy computing. Hopefully, all the rules you need will 
be written down and you won't feel like Dracula took a 
biting interest in you! 
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)"* TIPS 


Dealing with the IRS 


ne experience no one likes is 

being contacted by the IRS. 
But it happens often. Your anxiety 
is usually unfounded, but certainly 
understandable. Many notices 
received by the IRS simply point 
out a discrepancy in your filed tax 
return. 

Just because they write to you 
alleging a discrepancy doesn't 
necessarily mean they're right. In 
many cases, the discrepancy is 
nothing more than a misunder- 
stood entry on the return or one 
posted on the wrong line (like a re- 
fund listed on the balance due line). 
But even if you know they are 
wrong, by no means ignore the 
notice. 

If your company is represented 
by atax professional, make a copy 
of the letter for your records, then 
send the entire package to him, 
preferably within a day or two. 

If you are self-representing (pro 
se)—50 percent of the 113 million 
tax returns are prepared by the 
taxpayer—respond in writing, be- 
ing as specific as you can. But be 
brief and never, under any cir- 
cumstances, insult the IRS or the 
person who wrote the letter. Ifthat 
advice sounds trite, I'd like to point 
out that many people do just that. 
It doesn’t help resolve the problem 
and may even make it more severe. 

Be sure to include a copy of the 
government letter along with your 
response and any other relevant 
documentation. In most cases, it is 
helpful to use the return envelope 


PLAY METER 58 FEBRUARY 1992 


provided; they are coded for the 
complexity and/or for the writer of 
the letter. 

There are several points worth 
mentioning here: 

First, the phone numbers listed 
on the correspondence will seldom, 
if ever, lead to resolving your pro- 
blems. These phone banks are 
generally staffed by low-level, 
semi-trained tax assisters. Accor- 
ding to the Government Accoun- 
ting Office, you stand a 50/50 
chance of getting the right answers 
on these phone lines. 


‘“‘Many notices received 
by the IRS simply point 
out a discrepancy in 
your filed tax return. ”’ 


Second, the government general- 
ly gives you 10 to 20 days to res- 
pond to their correspondence. 
Don't expect similar response time 
from them. Our experience has 
shown that six to eight weeks is 
their normal response time. 
Should they write back for addi- 
tional information or to challenge 
your response, again be brief but 
do respond timely. 

If you don't get the results you 
were seeking, you can request an 
office conference (audit) on this 
matter. You can also write to the 
problem resolution officer at the 
same address. It’s his job to “put 
the train back on the tracks.” In 


Jeffrey Rosenthal, EA 





most cases they do their job very 
well. 
Audits 

As hard as it is to believe, some 
people actually enjoy going a 
round or two with the government. 
Why an untrained person would 
subject themselves to this ordeal is 
amystery to me. 

Auditors are people, who most of 
the time are professional and effi- 
cient. However, from time to time 
they exceed their authority or are 
simply misinformed about the law 
and/or procedure. 

As tax professionals, we have 
come across auditors who have 
refused to accept documents and 
other evidential material that met 
all of the criteria for acceptability 
as enumerated in the Federal 
Rules of Evidence. We have also 
had unusual requests, from the 
sublime to the ridiculous (such as 
demanding that toll and gas 
receipts be put in date order). 

Requests like these can be effec- 
tively dealt with in the Internal 
Revenue Manual, Internal Rev- 
enue Code, Taxpayer Bill of Rights, 
and the Administrative Pro- 
cedures Act. An untrained profes- 
sional would not be familiar with 
these rules. 

The auditor will be either a tax 
examiner or a revenue agent. The 
agent has more authority and is 
considered more of an expert. If 
your business is a corporation or 
partnership, the audit will more 
than likely take place !n your office 
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or your tax professional’s at his re- 
quest. 

If your business is a sole pro- 
prietorship, the audit will bein the 
local office of the Internal Revenue 
Service. In addition to the review of 
your tax return and records, the 
auditor is supposed to observe you 
and your daily business activity. 
You will be well advised to choose 
your words carefully; the walls do 
have ears! 

When the auditor arrives at your 
office, make him comfortable. If 
possible, allow him the use of a 
private office. I prefer to have the 
phone and copier disabled and the 
office slightly on the warm side. 
Any food or drink that is normally 
in your office may be offered to the 
auditor. However, should you send 
out for food, he is obligated to pay 
for himself. 

The auditor may ask you for all of 
the bank statements for the year; 
your sales journals; your cash 
disbursements journal; your check 
book stubs; your payroll journal; 
your business tax return from the 
previous year; and the personal 
tax returns of the individual prin- 
cipal owners. 

Just for the record: the IRS is a 
division of the Department of the 
Treasury. The auditor will not read 
you your “Miranda” rights, but, 
make no mistake, what you say 
can and will be used against you. 
Experts will tell you that your 
mouth can be your biggest enemy. 
So don’t make idle chit-chat that 
relates to your business, answer 
only questions asked, don’t expand 
the discussion unless asked to do 
so, and be as brief as possible. A 
word or two is perfect, a sentence 
or two is OK, but never more than 
a paragraph. 

Under the law, the IRS can share 
tax information with state tax 
agencies, and under strict legal 
guidelines, the Department of 
Justice and other federal agencies. 

The audit will likely take more 
than one day. Should you find 


yourself in disagreement with the 
auditor on a particular item, tell 
him that you respectfully disagree. 
Then ask him to continue with the 
audit. If, early in the audit, you get 
into a heated argument with the 
auditor, you set the tone for the 
balance of the audit. Remember, 
too, if you don’t like the results you 
can always appeal. Try to win as 
many subjects as possible. Lick 
your wounds after it’s all over. 
Then logic, facts, and law will be 
your best help. Most issues not 
resolved at audit are resolved in 
appeal. 

For Perry Mason fans, you un- 
derstand that a “case” should have 
a definite strategy to it. An audit is 
an adversary processing and very 
similar to a court case—only much 
less formal. So it stands to reason 
that an audit should also have a 
strategy. 


“If you’re not satisfied 
here you can go to the 
court of claims, district 
court, tax courts, or 
even the U.S. Supreme 
Court.’’ 


I firmly believe that an audit is 
won or lost with the first few ques- 
tions. If you have answers and 
documentation for the first ques- 
tions, the auditor is less likely to 
ask more questions and/or give 
you flak for items that you lack 100 
percent documentation for. Should 
you fail to answer the first few 
questions, there is little doubt that 
lots more questions will follow. 

In preparing for an audit, I match 
the documentation with the items 
on the return in the order of ap- 
pearance. Then I evaluate the 
strength of the documentation. 
Some documents are just stronger 
than others. Then Isummarize the 
documents in order of strength. In 
most cases the documents are 


more than adequate. However, in 
audits where some documents are 
weak or non-existent, I attempt to 
take control of the audit by pro- 
viding the documents to the 
auditor in my order, not his. Most 
of the time this works (but not 
always). Very few auditors are 
prepared for the aggressive tax- 
payer (or professional). They are 
used to timid people who don’t 
make eye contact and are nervous. 
This works to their advantage. 

In the end, whoever is better 
prepared wins. The coveted prize is 
“no change’ or “accepted as filed.” 
With a letter of no change you can- 
not be audited on the same sub- 
jects for three years. This is called 
a repetitive audit. 

If you have a professional repre- 
senting you, it may be advan- 
tageous not to attend the audit 


- with him. I do not believe in having 


the client with me at an audit. Ican 
truthfully answer some questions 
with “I don’t know.” Unless these 
questions are material to the audit 
(they seldom are), this answer is 
sufficient. If the taxpayer is there, 
it is not as easy to claim you don't 
know. 

Many of the auditor’s questions 
are called probing questions. They 
help to bring out the real you in 
order to uncover hidden income or 
improper deductions. It is your job 
to avoid tax by whatever legal 
means are at your disposal. But 
this differs greatly from evasion, 
which will get you deeper into trou- 
ble than you may imagine. 

The IRS has determined that 
American taxpayers are 83 per- 
cent compliant. As for the shortfall, 
it breaks down 75 percent of in- 
dividual and 25 percent of business 
returns. Further evidence—direct 
and indirect, statistical and anec- 
dotal, expert and amateur— 
suggests that individuals are 
cheating more than ever, reports 
Money magazine. 

Pointers for operators 
1)Since you're in acash business, 
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the auditor will seek unreported in- 
come. He will look for inconsistent 
books and how income is recorded. 
Formal ledgers (known as double 
entry books) are expected, but not 
mandatory. A double set of books 
(an actual and a government set) 
will very likely result in a tax fraud 
admonishment, punishable by a 
fine and/or a prison sentence. 

2) The auditor will ask to see the 
commission payments to your ac- 
counts in order to check the 1099s 
that you are required to file. For 
each required 1099 that is not filed, 
you will be fined $50. A 1099 is re- 
quired for each non-corporate ac- 
count to which you pay more than 
$600 per year. 


‘“‘Our experience has 
shown that six to eight 
weeks /s the IRS’s 
normal response time. ’”’ 


3) The auditor will check to see if 
your travel and entertainment ex- 
penses include personal or un- 
substantiated deductions. He also 
will check to see if your expenses 
deducted for reimbursements to 
routemen and/or salesmen also 
fully meet the substantiation and 
documentation required. And 
finally, travel and entertainment is 
only 80 percent deductible, so he'll 
check for proper math. 


4) The auditor will verify all of 
your capital purchases for mach- 
inery, autos, and equipment to 
verify proper depreciation and 
what’s left of investment credit. If 
any of your old machinery, autos, 
or equipment was sold, he'll look 
for any recapture of depreciation. 
If autos, computers, or cellular 
phones are uSed less than 100 per- 
cent for business, they are class- 
ified as “listed property.” In the 
case of listed property, business 
use vs. personal uSe is the major 
point. Documentation is a must. 

5) The next bone of contention 
will be the owner’s use of company 
cars and cellular phones. There is 
no deduction for personal use of 
company-owned autos. If your 
company autos are leased, relax, 
you ve got nothing to worry about. 

The auditor will press to close the 
audit as soon as possible, which 
should be fine with you, unless you 
have a disagreement on a specific 
issue. Then you will need extra 
time to prove your case. If the 
auditor doesn’t want to wait and 
issues areport, you have 45 days to 
accept or challenge that report. 

The auditor is graded on how fast 
he can close a case. You can 
reverse the intimidating process 
by waiting to the last days. The 
position of the auditor may soften 
as you approach the end of the 
time period. 

Should you not agree with the 
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auditor’s findings, you have the 
right to appeal them with the Of- 
fice of Appeals. Generally, this is 
the last of the “friendly” arenas for 
your appeal. Most people are satis- 
fied with the results here. It is also 
less formal, less expensive, and 
less time-consuming than a court 
trial. 


“First, the phone 
numbers listed on the 
correspondence will 
seldom, if ever, lead 
to resolving your 
problems. ”’ 


If you're not satisfied here you 
can go to the court of claims, 
district court, tax courts, or even 
the U.S. Supreme Court. Some 
courts require full payment of tax 
before entry to the court calendar. 
Others (like the U.S. Tax Court) do 
not require full payment before the 
case is heard. 

Ordinarily, you have 90 days 
from the receipt of the “Notice of 
Deficiency” (the government’s for- 
mal notice to you that you owe 
money and over what specific 
issues) to file your petition to the 
court. Even though tax court has a 
small case division (if you owe 
$10,000 or less) be prepared for a 
time-consuming and expensive 
ordeal. 

If the court agrees with you and 
finds the position of the IRS was 
unjustified, you may be able to 
recover some or all of your legal 
and administrative expenses. To 
do this, however, you must have 
used all of the administrative 
remedies available to you within 
the IRS. This includes going 
through the IRS appeals system 
and giving them all of the 
necessary information to resolve 
the case. L] 
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Irving Blackman 


In search of the 
right tax help 


uestions, questions. It seems 
as if readers of this column 
keep writing and calling with all 
kinds of questions. Most can be 
summarized in one word: “Help!” 

The tax questions seem to stay 
the same year in and year out. 
Most calls come from the suc- 
cessful owner of a closely held 
business. These questions are ask- 
ed the most: 

e How do! take money out of my 
corporation? ¢ How do I transfer 
my business to the next genera- 
tion? e How should I structure the 
purchase/sale of the business? ¢ 
How do I avoid estate taxes? 

Questions involving business 
valuation, travel and entertain- 
ment, and S corporations are also 
very popular. Usually the ques- 
tions are answered in a short con- 
versation, but sometimes an in- 
depth tax consultation with me or 
my staff is required. By the way, 
the most urgent and confused 
caller is a taxpayer involved in a 
divorce. 

But what do you think is the most 
commonly asked question? Hands 
down, it is, “Where can I get tax 
help?” The caller wants to know 


where he can find someone who 
can solve his immediate or conti- 
nuing tax problems. Usually aCPA 
specializing in taxes is your 
answer, although sometimes a tax 
lawyer—or both—are needed. 


Interview all candidates. Select 
only someone you would recom- 
mend to your most important 
business contact and who you 
would be proud to introduce as 
your tax specialist. Ifyou don’t find 


‘“‘Employers and employees alike are weighed 
down by the burden of paying for Social Security, 
a tax that has gone out of sight.’’ 


This is the approach we most 
often recommend to the caller: ask 
your banker, CPA (for a lawyer), 
lawyer (for a CPA), insurance 
agent, or other professional to 
make a recommendation. Your 
trade association and local 
business friends are good sources, 
and consider calling your state bar 
association and/or state CPA 
society. Get at least two referrals. If 
your community is small, extend 
your search to larger cities. In 
general, your best bet is an ex- 
perienced practitioner whose pro- 
fessional practice has grown over 
the years. The size or location of 
the firm is rarely important; exper- 
tise in the area of your problem is 
critical. 


the right person in the initial group, 
Start again. 

Yes, cost is important. But 
chances are you don't sella 
second-rate product or service, nor 
do you ask second-rate prices. If 
you run a first-class operation, 
you re in the big leagues; hire only 
the best. Nevertheless, ask in ad- 
vance how you will be charged. If 
the projected tax savings don’t far 
exceed the estimated tax, you 
either don’t have a severe tax pro- 
blem or you are about to select the 
wrong professional. 

The tax-wise way to reward top 
employees 

An Illinois business owner, who 
I'll call Joe, came to see me witha 
tough—yet very nice—tax problem. 
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What a lucky guy! Joe’s business 
makes about $1 million a year. His 
wife is not active in the business, 
and neither are his two adult kids. 
As amatter of fact, Joe only spends 
about three months a year work- 
ing at the business. He skis, vaca- 
tions, and travels the rest of the 
year. 

So who runs the business? A 
hired gun named Frank. Unrelated 
in any way to Joe’s family, Frank, 
age 51, is the CEO and president. 
He runs the day-to-day business 
operations and, with input from 
Joe, helps make all major policy 
decisions. 

Joe, of course, would like Frank 
to stay. Frank wants to stay, but he 
wants a piece of the business. Joe is 
willing to share the profits but not 
stock ownership. I spent many 
hours negotiating with Joe and 
Frank at separate meetings. (I was 
one-on-one with either Joe or 
Frank; we never negotiated 
together.) The following are the 
most important provisions of the 
non-qualified, deferred compensa- 
tion arrangement (often called 
“golden handcuffs”) that we put in- 
to place. 

Frank would get a piece of all 
future profits (before tax) in excess 
of a set base, scaled up from a low 
of 17 percent to a high of 33 percent, 
depending on the amount of 
before-tax profits. This amount, 
when computed each year, will be 
called a “special bonus.” One-third 
of the bonus will be paid to Frank in 
cash. The remaining two-thirds will 
be paid into a special trust. 

Frank has the authority to tell 
the trustee how to invest these 
funds. The amount put into the 
trust, plus earnings, will be paid to 
Frank (or his heirs) over a five-year 
period when Frank reaches age 65, 
becomes disabled, or dies. If Frank 
terminates his employment before 
any of these three events, he 
forfeits everything in the trust—the 
golden handcuffs. 

What are the tax consequences 
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of such an arrangement? For 
Frank, he does not pay one cent in 
taxes until he (or his heirs) receives 
each payment from the trust. For 
the corporation, it gets a deduction 
equal to the amount of each pay- 
ment to Frank. No deduction is 
available when the funds are paid 
into the trust, but all trust earnings 
are taxable to the corporation. 
What happens if Frank forfeits any 
or all of the amount in the trust? All 
funds are simply returned to the 
corporation—tax free. 


1991. There’s one slight blessing: 
the rates are the same for 1992 as 
they were in 1991—7.65 percent for 
FICA and 1.45 percent for 
Medicare. 

What's the exact damage to the 
employer for each employee earn- 
ing $125,000 or more? Are you 
ready? 


$55,500 X 7.65% = $4,246 
$74,700 X 1.45% = $1,083 


$130,200 $5,329 


“If the projected tax savings don’t far exceed the 
estimated cost, you either don’t have a severe tax 
problem or you are about to select the wrong 


professional.’’ 


Here are a few more neat things 
about a golden handcuff plan. 
Your company can discriminate. 
Youcan put a different plan into ef- 
fect for each executive or put a 
plan in for one executive and ig- 
nore all the other executives and 
employees. In addition, you can 
design the plan to fit your exact 
requirements—both for the ex- 
ecutive and your company. But 
remember: consult with a compe- 
tent professional! 

Social Security costs rise even 
higher 

What goes up but never comes 
down? Social Security costs. 
Employers and employees alike 
are weighed down by the burden of 
paying a tax that has gone out of 
sight. 

Here are the facts for 1992. Read 
slowly; it’s complicated. The Social 
Security wage base (used to com- 
pute the FICA tax) moves up to 
$55,500—up from $53,400 in 1991. 
But here’s something most people 
don’t know: the Medicare tax is a 
component of the FICA tax. And 
that wage base is truly on its way 
to Mars. How much for 1992? Try 
$130,200, up from the $125,000 in 


And don’t forget, the employee 
gets hit for the same amount. Let’s 
see, that’s $5,329 for each employer 
and employee, or a total of $10,658 
for each such employee per year. 
Compare that to the total top cost 
of $2,808 in 1979, and you begin to 
realize how out of control Social 
Security /Medicare tax costs are. 
It’s like a_ science fiction 
story...unbelievable! 

Are you self-employed? The 
results are a tax tragedy. You must 
pay both ends of the tax—the 
employer’s and employee's share. 
Simply put, just compute the 
employer’s share as illustrated 
above and multiply by two. For ex- 
ample, the tax for a self-employed 
business owner (not incorporated) 
earning $130,200 or more is $10,658 
(double the $5,329). There is one ray 
of sunshine in all of this: you can 
deduct one-half of the self- 
employment tax. Tell your profes- 
sional to see Section 164(f) of the In- 
ternal Revenue Code. 

Is your transfer plan bogged 
down? 

For years, I have joked that the 
words ‘‘transferring a family 
business” and “procrastination” 
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are synonymous. Dozens of 
business owners have told me, 
‘‘T’ve been working on my transfer 
(estate) plan for years.” But after 
spending most of my professional 
life helping closely held business 
owners transfer their businesses, it 
has become painfully clear that 
one particular reason is usually 


responsible for the procrastina- 
tion: indecision. Yes, this pro- 
sperous, decision-making owner 
who has built a successful business 
by making the right decisions is 
frozen with indecision. 

Here are the most common ques- 
tions I hear: 

e Do I sell to the kids? ¢ Should I 


BIGGER IS BETTER 





*Seat optional 


Dynamo, the industry leader in video system technology, has 
harnessed a massive 50" Mitsubishi color monitor in a system 
cabinet that’s sure to generate BIG profits for you. 

The HS-13 has all the features you would expect in a Dynamo 
system including JAMMA standard wiring harness, four player 
contro! panel, high quality speakers and the most vivid 50" 


monitor available. 


For more information on BIG profits, 


call today 1-800-527-6054. 


EE 


—SZZ 
— 


2525 Handley-Ederville Rd. = Richland Hills, Tx 76118 = FAX 817-284-7606 


PLAY METER 68 FEBRUARY 1992 


give them the business? ¢ Who 
keeps control while I’m alive and 
after I die? e How much will the IRS 
get? ¢ How will the IRS value my 
business? © How can my spouse 
and I be assured a guaranteed in- 
come flow? 

Why are such simple questions 
so hard to answer? Simply put, the 
answers are different for different 
businesses, different owners, dif- 
ferent family situations, and, most 
of all, different objectives. Here’s a 
fact that almost every business 
owner with a transfer problem 
finds exciting: when the owner gets 
the answers to his specific ques- 
tions, the transfer procrastination 
disease seems to disappear — 
overnight! 


Here’s the prescription I recom- 
mend for every owner afflicted 
with this debilitating disease: write 
down your questions in an organiz- 
ed manner. Divide the questions in- 
to three categories based on how 
the answers will affect you, your 
business, and each member of 
your family. Of course, some ques- 
tions will overlap into more than 
one category; that’s OK. 

Include all questions you have 
about income, gift, and estate 
taxes. Remember, this is not an ex- 
ercise in estate planning; you ain't 
dead yet. Most of your questions 
should concern lifetime planning. 
Don’t worry about the answers. 
Your job is to ask the questions. 

Once you have your questions in 
hand, bring them to a competent 
transfer specialist. Two wonderful 
things will happen after your ques- 
tions are answered and your 
transfer plan is in place: not only 
will you feel better, but you, your 
business, and your family will re- 
main rich—instead of the IRS. CL) 
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7 t is clear from watching the 
evening news or reading the 
newspaper that our system of 
criminal justice has done just 
what the name implies—justice for 
the criminal. In our age of instant 
gratification, it is also clear that 
the police and prosecutors are 
more often than not on the losing 
side. 

Defense attorneys have effec- 
tively put victims on trial. Now 
police agencies and the IRS con- 
tinue to assault honest, lawful, 
and compliant citizens to get at 
those who aren't. 

The police make a routine of fin- 
ding minor infractions against 
people who are of no consequence 
in the quality of life issues. Why? 
Well, these people are valuable 
for what they know about others, 
who are the real targets. 

The IRS goes after people who 
pay more than $600 for goods or 
services from non-corporations 
and fail to file Form 1099s at the 
end of the year to notify the IRS 
of who was paid. 

The IRS, as well as the FBI, also 
go after people who receive 
$10,000 or more in cash for ser- 
* vices, who are required to com- 
plete and file Form 8300 with the 
IRS. This is the case whether the 
payment is in one transaction or 
many. 

Prosecutors are using the RICO 
(Racketeer Influenced and Cor- 
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rupt Organizations) laws to go 
after professionals, especially at- 
torneys who do business with 
criminals and/or organized crime. 
Here again, Form 1099 and Form 
8300 are the tools. The govern- 
ment wants data, not on the pro- 
fessionals, but on their clients. 

The agencies have no direct 
quarrel with you. However, they 
are increasing pressure to use you 
as leverage to get to others. There 
is something wrong when a 
citizen reports all of his income 
properly but is still made a target 
of investigators for who they 
know, not what they’ve done. This 
is most alarming. 


Jeffrey Rosenthal, EA 


Stuck in quicksand! 


fice is right across the street from 
a methadone clinic. Does that 
sound like a crime to you? Of 
course not. But it took six months 
and $55,000 for the broker to have 
the charges dropped on the 
grounds that they were baseless. 
He is then warned that the 
government will be watching to 
see if he files Form 8300 to report 
on customers who pay in cash. 
In another case, most of a new 
car dealership’s salesmen were ar- 
rested and charged with money 
laundering. Allegedly some 
customers, who the police claim- 
ed were members of an organized 
crime family or maybe drug 


“Prosecutors are using the RICO (Racketeer In- 
fluenced and Corrupt Organizations) laws to go 


after professionals. ’’ 


And as always happens in this 
kind of thing, when you win you 
lose and when you lose you lose 
even bigger, considering legal and 
accounting fees in addition to 
your general health. 

How about some examples? We 
know a broker who trades in 
sneakers. One day the FBI pays 
him a visit. They arrest him for 
money laundering. The evidence: 
he makes regular and large cash 
payments to his business check- 
ing account. Furthermore, his of- 


dealers, paid cash for their cars. 
The dealer properly reported his 
income and sales tax but did not 
file Form 8300. 

Yet another example is a report 
in New York newspapers that the 
U.S. Attorney General is going 
after attorneys who represented 
the Gotti family and others believ- 
ed to be engaged in organized 
crime. There was no question as 
to whether these attorneys pro- 
perly reported receipt of income 
for income tax purposes. But they 
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failed to file either Form 8300 or 
Form 1099. 

The government’s argument: 
how does any reputed member of 
an organized crime family, who 
earns a reasonable salary of 
under $30,000, pay hundreds of 
thousands of dollars for criminal 
attorneys? 

The U.S. Attorney wants a client 
list, but the attorneys argue 
“attorney-client privilege.” The 
government argues that if the 
money came from “organized 
crime” sources, the attorney can 
be indicted under RICO, even 
though all taxes were properly 
paid. 

Have I made my point? If not, 
here’s an example that will hit 
home. The IRS goes after vending 
machine operators who fail to file 
Form 1099, indicating that they 
have paid a local merchant (who 
the IRS believes will probably not 
report this income) more than 
$600 per year. Audit experience 
has shown that most vending 
operators file and properly pay all 
income and sales taxes. 

It appears that right and wrong 
are confused. The government 
has enacted a series of laws to 
make us all unpaid government 
informants. Should you fail to be 
an informant, they target you 
regardless of your otherwise pro- 
per compliance with tax laws. Ob- 
viously the government has failed 
to properly control criminal activi- 
ty and the underground economy. 
Now, they use you to get to that 
activity. Is this justice? 
Compliance 2000 

The IRS has announced a new 
program called “Compliance 
2000” in hopes of achieving a com- 
pressive modernization of the ser- 
vice. According to commissioner 
Fred Goldberg Jr., “Tax system 
modernization is the vehicle that 
will permit us to dramatically 
reduce the burden on taxpayers, 
enhance voluntary compliance 
with our tax laws, and generate 


quality-driven productivity gains 
throughout the IRS.” 

The IRS press release outlines 
some of the benefits which can be 
expected when all the systems 
have been updated by the year 
2000: 

1) The elimination of six to seven 
million unnecessary contacts with 
taxpayers each year that are now 
required to correct name, address, 
social security numbers or 
business ID numbers. 

2) The elimination of 95 percent 
of the computer-generated en- 
forcement notices that, under the 
current system, are mailed out 
after a taxpayer has properly 
responded to a prior notice. 

3) The ability to resolve, during 
a taxpayer’s first call, 80 percent 
of all questions raised. 

4) The ability, in 95 percent of all 
cases, to resolve an IRS-related 
matter by dealing with a single 
IRS employee and to do so within 
specified time frames—from 
minutes to months, depending on 
the nature of the matter. 

5) The ability to generate all 
account-related correspondence 
to the taxpayer by name, rather 
than using “Dear Taxpayer.” 

6) The reduction of case process- 
ing times by 20-25 percent. 

7) The reduction of taxpayer, 
practitioner, and IRS-caused pro- 
cessing errors by increasing the 
numbers of taxpayers using elec- 
tronic filing from 7.5 million filed 
for the year 1990 to more than 25 
million by the mid-1990s. Elec- 
tronic returns have 70-90 percent 


fewer errors than manual returns. 


It is difficult to refrain from 
editorializing after each benefit 
listed above. My general thoughts 
as a tax professional for 18 years 
is that the announcement is only 
part of the story. First of all, we 
are all painfully aware of govern- 
ment projects and the cost to the 
taxpayers. And let’s not forget to 
mention that many projects— 
despite the most noble goals—fail 


to achieve the desired result. 

I do have a few specific 
comments: 

1) The government accounting 
office audits of the IRS reveal that 
more than 50 percent of the 
answers and advice given by the 
IRS to taxpayers is faulty. There 
was no mention in the press 
release about re-training—or 
primary training for that matter. 

2) More electronic filing releases 
the IRS from the burden of “data 
entry,” thus freeing payroll dollars 
to be re-allocated to enforcement. 

3) On the bottom of each IRS 
form is a citing about the “Paper- 
work Reduction Act.” Ask yourself 
if you are doing less paperwork to- 
day compared to five or 10 years 
ago. Do you expect to be doing 
less, due to simplification of 
regulations by the year 2000? 

4) With all of the “electronic 
data,” will the IRS continue to use 
compliant taxpayers as unpaid 
informants? 

5) Finally, if the IRS was your 
business and not a government 
agency, don’t you think it’s run in 
an unbusinesslike manner? If you 
ran your business this way, how 
long would you survive? 

Oops! 

The IRS has announced that 
plans to eliminate the need for fil- 
ing of extensions will not be im- 
plemented. Play Meter (Nov. 1991) 
and other publications reported 
that APEX, the Automated Pro- 
cessing of Extensions, would go in- 
to effect for all 1991 tax returns. 
Under APEX, no paper extension 
requests would have been 
involved. 

Citing a variety of concerns (in- 
cluding psychological ones) from 
tax professionals both within and 
outside of the government, they 
decided that implementation 
would not work. (1 
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Guest expert advises: 
hard work has rewards 


egular readers of this column 
are aware of my opinions and 
ideas, expressed month after 
month.This time there's a reprieve: 
I’ve asked a good friend and col- 
league to share his thoughts with 
you and be a guest expert. 
George Smith is the arcade sales 
manager for Nanco, a division of 
Nancy Sales Co. Inc. Nancy Sales 
is one of the leading suppliers of 
redemption and premium mer- 
chandise, ranging from plush to 
electronics and everything in- 
between. George had over a 
decade of arcade management ex- 
perience, with special emphasis on 
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managing a 40-store chain of 
amusement/redemption centers, 
before joining Nanco. 


The wave of redemption 

It probably isn’t news to evena 
casual reader, or any amusement 
groupie, that redemption is 
perhaps the hottest trend in enter- 
tainment centers. The redemption 
wave continues to gain strength, 
even as the general economy 
seems to worsen. Customers and 
location owners alike are finding 
that a better time is had by all 
when a person walks away from an 
amusement center with a prize 


and asmile rather than with just a 
smile. 

A note of caution before in- 
vesting in redemption. Ask your- 
self the first and toughest question: 
do you like to work? Redemption is 
a much more complicated busi- 
ness than simply maintaining 
games and collecting revenue. 
Redemption requires a host of 
skills not needed in a game room 
equipped with only video and pin- 
ball games. Redemption straddles 
the line between show business 
and retail. 

People who have a flair for pro- 
motion, decoration, inventory con- 
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trol, purchasing, warehousing, 
security, detail, and sheer hard 
work will love redemption. One 
simple rule of thumb to gauge 
whether or not you may succeed in 
redemption is to ask if you feel you 
are, or could be, a good crane 
operator. 

Cranes are familiar to a large 
number of amusement operators 
and have been popular for many 
years. In its simplest form a crane 
is a direct redemption game. A 
good crane operator knows the 
value of proper ‘flash’ or decora- 
tion within, above, and around the 
crane environment, as well as the 
need for proper maintenance, 
fresh and timely stock, inventory 
control, promotion, and security. 
Further, a good crane operator can 
influence his income by constantly 
looking at each crane with a fresh 
and innovative eye. 

Similarly, look at a new or ex- 
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LET REDEMPTION 
BE YOUR SALVATION! 


Redemption has 
NEVER BEEN HOTTER! 


We're producing more redemption tickets than 
ever before. The thrill of victory, however small, 
will bring your customers back to your arcade 
again and again. (Of course, the big prizes are the 
ones that they want!) More people are winning 
their prizes by redeeming NATIONAL TICKETS 


than ever before. 


Custom-designed or stock, let us supply you with 
the WINNING TICKETS. 


STOCK TICKET PRICES 
1 Box 20,000 $47.00 
2 Boxes 40,000 $77.00 


Each additional box is $30.00 
FOB Shamokin, PA 
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isting entertainment center witha 
different perspective. Begin by ask- 
ing where or how redemption will 
fit in. Redemption, especially in an 
existing center, should jump out at 
the customer and announce its 
celebrity status. Don’t buy a new 
and expensive equipment package 
and bury it in the back of your loca- 
tion. 


‘“‘Redemption should 
jump out at the 
customer and announce 
its celebrity status. ’’ 


Most redemption games have 
beautiful lighting, sound, and sign 
detail to encourage play and ex- 
citement. Let the customers be 
dazzled by these games. When 
balls race up an alley bowler, win- 
ner lights flash, or coin pushers hit 
a jackpot, it all tells a potential 
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customer that something different 
is going on. The more immediate 
the impact of these games the 
more likely a customer is to notice 
your investment. 


Game/counter placement 

Redemption games should be 
grouped to establish a presence. If 
you install a redemption area, 
make sure you have enough space. 
Only rarely do rooms of less than 
2,000 square feet allow for ade- 
quate redemption space. Most 
redemption pieces are physically 
large; more importantly, an equip- 
ment package is not complete with 
only two to four games dispensing 
tickets. 

The new equipment must also 
pay for the associated display 
counters, fixtures, tickets, inven- 
tory, added labor, and control 
equipment. For redemption to pay 
for itself, this equipment earn 
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4310 Tejasco, San Antonio, TX 78218 


rae AMERICAN 
INTERNATIONAL FAX (512) 824-6565 c LC 


ATENCION CLIENTES MEJICANOS: Ahora puede usted ahorrar comprando directo en San Antonio sus monitos de 
peluche. Hablamos Espanol y aceptamos tarjetas de crédito. Llamar a 512-829-4666 
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two or three times the amount of 
the games they displace. A 
package of at least 10 redemption 
games is recommended. It is not 
necessary to have 10 or more dif- 
ferent games. In fact, most games 
will have greater earnings and im- 
pact when banked in multiple units 
(four together, for instance). 

Carefully plan the integration of 
display, storage, and games. Prizes 
should be within eye contact of the 
game play. If possible, install shelv- 
ing or display cases over and 
around the redemption games. 
Customers will play more when 
they realize what they could win. 
The central display/control area 
must be close to the dispensing 
games. Don’t make the customer 
work to redeem tickets or tokens 
for prizes. 

At minimum you'll need six run- 
ning feet of display area for the 
redemption center; the more the 
better. An adequate center can be 
a well-stocked, full-view showcase 
that doubles as a redemption 
counter for ticket prizes and 
money transactions, backed by a 
six-foot wall case or shelf system. 

This minimum redemption 
center of 50 square feet can be in- 
stalled for $1,000 if purchased new, 
though consideration should be 
given to renting from a display 
company or investigating the used 
fixture market. The more area and 
detail you can devote to a central 
redemption center (such as a 
customized counter and signs), the 
more attention customers will pay 
to redemption. 

Locate the redemption counter 
close to the games with an eye 
toward drawing the customer into 
your new venture. Locating the 
counter within eye contact of the 
front doorway will ‘flash’ the whole 
store. Depending on the store 
shape and size, a center island 
counter may work best. More 
typically, the counter may be 
located to the right side of the 
store, using the psychology of peo- 
ple movement; most people tend to 
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follow a right-hand flow. If you 
locate your counter in the back of 
your store, make sure it is large 
enough and flashy enough to be 
seen. 


The all-important prizes 

After purchasing equipment and 
displays, you'll then need to obtain 
the heart of redemption: prizes. 
These must be chosen with a con- 
sideration for age and sex dif- 
ferences. A five-year-old boy will 
not play for the same prize as a 
30-year-old mother. 

The reason for investing in 
redemption is to broaden your 
customer base and have them in- 
vest more in your store. Give them 
something to play for. A range of 
prizes costing from 1/2-cent to $50 
per item can be a beginning. Most 
of your early stock will be low-end 
items (priced under $1) and will 
gain value as customers save for 
better prizes. The initial interest in 
redemption can be maintained if 
you use your new revenue for bet- 
ter and broader inventory pur- 
chases. Prizes also have value as 
decoration. 


“People who have a 
flair for promotion, 
decoration, inventory 
control, purchasing, 
warehousing, security, 
detail, and sheer hard 
work will love redemp- 
tion.”’ 


A moderate beginning prize in- 
ventory with adequate back-up 
stock will probably call for 100 to 
150 different items at an opening 
cost of at least $2,500. If you spend 
much less than this figure, cust- 
omers won't take your efforts ser- 
iously, nor will you have enough 
goods to fill the displays, decorate 
the store, and be able to satisfy de- 
mand without immediately 


reordering. 

There are many companies that 
specialize in prizes for amusement 
centers. But there isn’t a single 
company that can fulfill all your 
needs. It’s in your own interest to 
get as much information as possi- 
ble about product and to unders- 
tand that you’ve entered a retail 
business. Trade shows such as 
AMOA, ACME, and [AAPA are 
good places to see potential ven- 
dors. Much broader merchandise 
shows are held in New York City, 
Chicago, Los Angeles, and Las 
Vegas. Regional merchandise 
shows are held continually 
throughout the year, though these 
shows are geared more toward 
retail outlets. 


Tickets and tokens 

After merchandise, you ll need to 
attend to the smaller details. 
Tickets are available in a variety of 
colors, grades, and prices. Fan- 
folded tickets are used in most 
redemption gaimes. These are 
stacks of 2,000 tickets, bought in 
boxes of 20,000 to 100,000 tickets (10 
to 50 stacks). Remember that these 
tickets are also advertising and 
should inciude your logo and any 
disclaimers needed. Pian ticket 
orders at least amonthin advance 
of actual need and order enough to 
last for two or three months. 

Tokens are more expensive per 
unit than tickets, but when used in 
coin pushers (where possible) or 
similar games, they will increase 
earnings dramatically. Customers 
like the “klink-klink”’ of coins pay- 
ing out more than the “whir’” of 
tickets being dispensed. Just think 
what a slot machine would sound 
like if the coins weren't falling into 
a metal pan. Also remember that 
tokens, like tickets, are advertising 
and should include your logo. 

Good redemption centers handle 
ticket and token redemption as 
quickly and safely as possible. 
Scales that weigh tokens and 
tickets provide the fastest and 
surest means of speeding each 


Great Attraction! 
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transaction. Scales that display 
the ticket/token count are a profes- 
sional method of assuring the 
customer fair treatment. 

After the tickets are redeemed, 
dispose of them immediately. 
Shredders safeguard your invest- 
ment; they are available through 
business supply stores or industry 
vendors. Tickets and tokens are 
money; if they are left unattended 
they will be recycled and will drive 
up your inventory cost. 

Finally, don’t forget to invest in 
proper containers, bins, signs, and 
store decoration. All too often peo- 
ple in redemption lose sight of this 
new business. After spending 
thousands on equipment and mer- 
chandise, don’t tell customers you 
are an amateur in retail by labeling 
prizes with a magic marker, hand- 
lettered sign. 

Carefully place the prizes within 
your display and around the 





Don't take chances! Dependable 


performance, on time delivery, and 
outstanding service have made us the 


preferred choice of manufacturers, 
operators and distributors for over 
10 years. 


“We very much appreciate all the 
effort that you have put forth to 
meet our unscheduled needs.” 


John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 


Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 





i [a Deltronic 
Labs inc. 
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Jack Mendes, Jr. Bob's Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 


games. Properly price each item so 
that the customer understands 
each value clearly. Spend a few 
dollars to instruct the customer on 
the score/reward levels for each 
game. The more professionally 
complete your redemption center, 


“Redemption is amuch 
more complicated 
business than simply 
maintaining games and 
collecting revenue. It 
straddles the line be- 
tween show business 
and retail.”’ 


the more money you'll make. A 
haphazard, poorly dressed re- 
demption center will bring down 
the value of your entire location. 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


Ticket Dispenser 


e Push button loading 

¢ Validation 

¢ Quick release ticket 
suide for easy 
servicing 





Redemption is not easy; there are 
very few shortcuts to long-term 
reward on investment. The more 
focused and complete your re- 
demption venture the greater the 
value to the customer. The return 
for professionalism will be lower 
ongoing equipment costs, greater 
customer loyalty and interest, and 
a far greater customer base. LL] 


You can give 
hope for tomorrow. 


Through the doors of St. Jude Children's 
Research Hospital lies hope. The hope that 
tomorrow will see an end to childhood cancer 
because of the research and patient care per- 


formed here. You can bea part of that hope. 
Please send your tax-deductible check or 

information request to St. Jude, P.O. Box 3704, 

Memphis, TN 38103 or call 1-800-USS-JUDE. 

_= =| Danny Thomas, Founder 

= ST. JUDE CHILDREN'S 

RESEARCH HOSPITAL 
















































120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 « FAX# 215-997-9506 













¢ Counts and destroys 
redeemed tickets 








The most important factor that 
today’s cautious operators consider 
when buying a coin-operated game 
is consistency. Will the unit continue 
to earn revenue in a year...two 
years... five years...even longer? 

Our fast-paced, durable Stainless 
Steel Air Cushion Hockey game has 
been a consistent earner for over 15 
years. And, our new Super-Bow/ is 


the “better mousetrap” that gives 
added excitement to the most consis- 
tent earning game in the market — 
bowling. Optional redemption makes 
Super Bowl ideal for all locations... 
arcades, taverns, and sports bars. 
Beyond consistency is reliability. 
Both of our games are engineered to 
stand up to rugged play day after day. 
Why waste your time and money 


on hot-shot fads? Imagination 
Leisure’s location-proven SST Air 
Cushion Hockey Game and all new 
Super-Bowl offer you maximum long- 
term earnings with a minimum of 
down time. When financial wizards 
talk of “sound investments”, these are 
the type of products they’re talking 
about. Call, fax, write, or see your 
distributor today for complete details. 


TWO FOR 


THE LONG RUN 


WHEN OTHER FADS DIE, SST & 
SUPER-BOWL KEEP ON EARNING 











SUPER-BOWL 
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Scott Wolf 


B.O.T.S.S.: Battle 
of the Solar System 


Y ou’ve undoubtedly heard of 
the Battletech Center in Chi- 
cago’s North Pier complex, where 
aS many as 16 people can enter 
simulator capsules for 10 minutes 
of mechanized mayhem at the con- 
trols of 80-ton, four-story-high ar- 
mored BattleMech robots. 

You may have also seen photo- 
graphs of the Center with its highly 
atmospheric graphics and multi- 
ple TV monitors designed to create 
the seamless illusion of a futuristic 
military training facility. Perhaps 
you’ve even been fortunate 
enough to visit the Battletech 
Center and actually engage in 
simulated combat. Then again, 
perhaps you haven't. Perhaps 
you've only dreamed of someday 
slogging out to Chicago to blow 
eight bucks on ten minutes’ worth 
of high-tech thrills. 

Well, cheer up Sparky, B.O.T.S.S. 
is here! B.O.T.S.S. (Battle of the 
Solar System) is a brilliant Bat- 
tletech clone available as a single- 
player sit-down cabinet from Jal- 
eco. Developed by MP Game 
Technology Inc. (the former Micro- 
Prose Games), B.O.T:S.S. puts all of 
the super-smooth 3-D polygon 
graphics pioneered in F-15 Strike 
Eagle to full use. What B.O.T.S.S. 
lacks in Battletech Center’s 


80 
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‘theme park in a mall” setting, it 
more than makes up for in its stun- 
ning graphics and game play, easi- 
ly outshining Battletech’s crude 
and unimaginative playfield. 


Oh, and score, too, if you care 
about that sort of thing. 

Now I know what you're saying, 
“But, Video Weasel, how does it 
play? Please, please set the stage 


“From your hidden base on Pluto you must recap- 
ture the system one planet at a time and, 
ultimately, free the Earth. ”’ 


Where Battletech’s simulators 
feature about 68 million functional 
control features, B.O.T.S.S. puts 
you right into the action at the 
helm of a towering warbot with on- 
ly athrottle lever and joystick. The 
throttle controls forward and 
backward motion and has a thumb 
button to activate a five-second 
shield. The joystick turns the war- 
bot and aims the warbot’s weap- 
ons (the gunsight is always 
centered). A trigger on the stick 
fires the weapon and a thumb but- 
ton fires a Time Distorter which, 
well, distorts time, freezing the 
enemy’s movements for 15 seconds 
and making them easy pickings. 

Video displays, too, are kept toa 
minimum with a basic cockpit win- 
dow, radar scanner, energy read- 
out, damage display, and shield 
and time distorter supply counters. 


for us so that we, as warbot pilots, 
may know just what we are up 
against in what can only be 
described as the Mother of All 
Galactic Battles.’’ Well relax, 
here's the deal... 

In the year 2776 the nutty Van- 
darians have captured the solar 
system, or six planets worth of it, 
anyway. From your hidden base on 
Pluto you must recapture the sys- 
tem one planet at a time and, 
ultimately, free the Earth. You do 
this by destroying all of the enemy 
warbots on the planet or by des- 
troying the factory compound they 
protect. 

The enemies, while numerous, 
are just robots and are therefore 
only as intelligent as their pro- 
gramming. We, on the other hand, 
are human beings controlling 
robots and, due to our continuing 





It was an accident. This DataPrint 2000"™ — our . 


hand-held computer printer used to electronically 
collect information from NSM jukeboxes — fell 
out the door and under the wheels of a 212 ton 
truck. The routeman’s truck. 


The company owner bought a replacement 
DataPrint™ Run overs by 2’ ton trucks our 
warranty does not cover. 

















In the process of ordering a new one, the 
owner offered as to how this DataPrint 
caused his collections to soar. 
21%2% the first week. Just short of 7 
23%, the next. zt 


Then the accident. Se 


Now .. . our DataPrint does, 
increase jukebox income. — 
No doubt about it. 

It does it by reducing »«« —™ 
collection time. By immedi- 43 
ately telling operators D 
exactly what music to update. 
By providing totally accurate es 
financial reporting. And by. > * aa 
speeding up the process of settling. “4 
accounts with location. owners. Bi 
All to say, DataPrint‘can — over a period of 
months — “eek out” an easy 5% improvement 
to the bottom line, sometimes even 10%. 


“But over 20%? Starting the first week? And all 
of those time-and-accuracy-type efficiencies, 
somehow, turning up directly in the cashbox? 


‘We suggested the owner talk to his routeman a 
little further about the phenomenal increases our 
DataPrint inspired in cashbox collections. God 
knows, we:d love to tell NSM jukebox operators 
that all they have to do is buy one of these and 
their cashboxes will be over 20% fatter in a 
week. 


But the owner was already way ahead of us. 


Who did this? 


The answer seemed so simple. At first. 


~~ And, as it turns out, 
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the routeman had accepted — 
a “more lucrative position” elsewhere and was 
declining further interviews. 


Truth is, this DataPrint was murdered. It couldn't 

lie about what collections were . . . and there's 

no way the routeman could make it lie. So it had 

to die. Near as we can figure it, the DataPrint 

Was causing maybe a quarter of the increase... 

the jukeboxes had been earning the 
rest all along. 


We're not suggesting that you 
buy a DataPrint to prevent 
theft. And we're certainly 
not suggesting that 
routemen aren't usually 
honest. What we are 
suggesting is that, 
a if you operate NSM 
+ Mictoxes: you try applying 
* the efficiencies of technology 
| that our DataPrint can bring you. 
These efficiencies are the operator's 
greatest and most certain opportunity 
for increased profits in the 90's. It’s also 
comforting to know that — by removing the 
possibility for human accounting errors, inten- 
tional or not — you'll always know what your 
jukeboxes are really earning. 


If you don’t currently operate NSM jukeboxes, 
why not try one? All of today’s NSM's are 
equipped with DataPrint computer information 
ports, among other advanced technology 
features, to increase efficiency and earnings. 
Maybe that doesn’t mean much to you 
now... but, remember, you'll be living 
with the jukeboxes you buy today 
for 10 years or more. 


And, yes, DataPrints can last that long, 
too. Just keep them out from under 
22 ton trucks. 


For full information on the NSM HyperBeam line and the name of the NSM Distributor nearest you, contact: 





NSM 





The Performance Machine 
5207 North Rose Street, Chicago, Illinois 60656 
Phone: 312-992-2280 Fax: 312-992-2289 


© Copyright, 1991, NSM-America, Chicago, Illinois 
™ DataPrint, DataPrint 2000, and HyperBeam are trademarks of NSM — Bingen, Germany & Chicago, Illinois. 
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policy of species arrogance, con- 
sider ourselves naturally superior. 
The Vandarians are doomed. 

The battle begins on Neptune, a 
barren desert rock of a world il- 
luminated in a reddish purple 
glow. Here you'll have a relatively 
easy time picking off bots with 
names like Gazelle and Zulu. 
Shoot off one leg of a two-legged 
robot and it'll topple over and 
disintegrate, leaving behind an ex- 
tra power module. Destruction of 
other bots will leave additional 
bonuses in the form of weapon up- 
grades, repairs, shields, time 
distorter charges and, yes, even 
points, if you care about that sort of 
thing. 

Just walk into the floating icons 
to collect them. Periodically, a soft, 
slightly artificial sounding female 
voice calls your attention to events 
such as the number of enemy war- 


NEW! 


bots left, the activation of yet 
another enemy warbot, or your im- 
minent destruction. Should you 
find yourself at death’s door you'll 
be whisked suddenly to an emer- 
gency repair screen, where you 
can purchase a basic repair and 
one shield, a full metal repair with 
three shields, improved armor, a 
time distorter, and weapon up- 
grade or just continue as maimed 
as you are. When you've destroyed 
all enemy warbots, or the factory 
compound, the voice will an- 
nounce, “Mission accomplished. 
Prepare for liftoff.” Next stop, the 
cold, blue ice world of Uranus. 
“But, Video Weasel,” I hear you 
saying, you haven't told us what’s 
involved in the destruction of the 
factory compounds, which must 
surely be quite a difficult task!”’ 
How right you are, Weaselites. 
Each planet has one factory com- 


FIELD REKEYABLE 


6200 SERIES 
SIMPLE AND EASY! 
CALL TODAY...ASK ABOUT OUR 


CYLINDER EXCHANGE PROGRAM. 


SAVE NOW & IN THE FUTURE! 


1-800-395-8800 


1-800-662-8880 
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pound surrounded by an electric 
fence and four missile turrets. 
These turrets remain dormant un- 
til you fire on one of them, then 
they all become active and greet 
you with a shower of special- 
delivery, high-explosive death. 
Destruction of the turrets activates 
huge guardian bots that circle in- 
side the compound like sentries. 
Blow up the compound structures 
and it’s off to the next planet which, 
at this point, is Saturn. 

Saturn has few distinguishing 
terrain features. Most of your op- 
ponents here are airborne. Hover- 
craft, Hawk fighters, assorted bird- 
bots, and helibot gunships litter the 
sky like mosquitoes on a hot sum- 
mer night. One or two time dis- 
torter shots will make short work 
of these aerial aggravations, allow- 
ing you to cut a path through the 
ground assault vehicles to the fac- 
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FAX: (714) 530-9813 
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tory compound. Mop up and then 
it’s on to Jupiter. 

Jupiter’s factory compound is on 
an island surrounded by amoat. A 
successful assault involves fording 
the moat in your warbot. As the 
machine enters the water your 
view out the cockpit window 
lowers to water level for a close-up 
view of the hydrobots as they nip at 
you and skim away. Stray shots in- 
to the moat produce beautifully 
rendered plumes of water. 

Last stop before Earth is Mars — 
the red planet. It’s somewhat sim- 
ilar to Neptune except for the fort. 
‘The fort! The fort!” you exclaim. 
“Oh, Video Weasel, tell us about 
‘The fort!’ And so I shall. It’s a 
double-walled stronghold defend- 
ed by laser turrets and more 
enemy bots than you can shake a 
stick at, ifthat’s your idea of a good 
time. You must enter the fort and 
wind your way through the cor- 
ridors, all the while blasting away 
at the laser turrets. Gazelles, 
Zulus, Tigers, Ostriches, and Guar- 
dians. Success brings you home to 
battlefield Earth. 


““‘B.O.T.S.S. puts you 
right into the action at 
the helm of a towering 
warbot with only a 
throttle lever and 
joystick. ’’ 


Folks, I gotta tell ya, they could 
have set this whole game within 
the Earth scenario and still had a 
killer piece. Set in a 16-square- 
block city, the Vandarian’s single 
boss monster, the Behemoth, 
makes its terrifying debut. Worth 
one million points, the Behemoth is 
a super-heavy battle bot designed 
to protect entire worlds. Unfor- 
tunately, the world it’s protecting is 
yours! The Behemoth towers 
above the city’s skyline as it 
















lumbers around in search of in- 
truders. 

There are also various other 
enemy bots to contend with but 
they are minor annoyances com- 
pared to Big B. Despite its size the 
Behemoth is relatively dim-witted 
and slow. You can literally run bet- 
ween its legs, duck into an alley, 
and come blasting at it from the 
other side. 

While you’re running for your 
life, you may notice a couple of 
beautiful little details on the edge 
of town—a baseball diamond in 
one corner and a football field and 
running track in another. But don't 
linger at these reminders of a more 


peaceful time. Remember, there’s 
stuff out there trying to kill you. 
Even when you can’t actually see 
the Behemoth, which isn’t very 
often, you can hear it clomping 
around in pursuit of you. 

If and when you defeat the 
Behemoth you are treated to the 
sight of all remaining enemy bots 
being rounded up and marched in- 
to a huge crusher that pounds 
them into scrap metal. You are 
hailed as the savior of human kind 
and a statue of you is erected on 
every planet in the solar system. 
Mission accomplished. Game over. 

Meanwhile, however, back on 
the Vandarian Homeworld... 1 


Giving To Your Hospital 
Is Good For What Ails You. 


If you want to give to a cause that’s guaranteed to make you feel good, give to 
your local hospital. With medical costs rising and new technology hitting the 
market every day, your hospital needs your help to stay in front of advances. 
And when you help them, you very well may be helping someone 


more important: yourself. 


Give lo Your Local Hospital. Give Io Life. 
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Innovators in Redemption 
MAZE Fs- FRE 





Lazer-Tron has been providing new and innovative ideas for ticket redemption 
facilities since 1988. Quality high earning games and great service are our 
commitment to operators. Contact us today. 
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2 Player Laser Race Game 


New art theme available 


Bank-It is exclusively distributed 
by Capcom USA. 

Hop a Tic-Toe-Toe is exclusively distributed 
by Data East USA. ; 
Patented & Patents applied for 








7042 B Com 
Pleasanton, CA 94588 


Hop-a-Tic-Tac-Toe" 
OM Ce erie 





Bank It 





Phone: (510) 460-0873 
Fax: (510) 460-0365 


merce Circle 





FEBRUARY 1992 


PLAY METER 83 












——— AND LEAGUES 








Wade McDonald and Teresa Nevills had success at the Texas regional. 


ovember and December 1991 

was a busy time for the 
Arachnid BullShooter dart tour, 
as three regional tournaments 
were held in Texas, Washington 
state, and Pennsylvania. Players 
that finished first through third 
qualified for the BullShooter 
World Finals in Chicago over 
Memorial Day weekend. 

The Texas regional was held in 
Houston and co-sponsored by 
Arachnid distributor H.A. Franz. 
Teresa Nevills of Pasadena, 
Texas, emerged as the tourna- 
ment’s star. She took home first 
place honors in Women’s Singles, 
Women’s Doubles with Barbie 
Woytasik, Mixed Doubles Cricket 
with Wade McDonald, and Mixed 


Triples with McDonald and Art 
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Arachnid tour rolls on 


mFS Bi fe) a 


Bouldin. Charles Keeshan finish- 
ed first in Men’s Singles, and Bo 
Donahew did likewise in Pro 
Singles. 

The Washington regional, 
which took place in the city of 
Bremerton, was co-sponsored by 
General Coin and Music Vend. 
Gerald and Lori Verrier of Salem, 
Ore., found success both as a 
team and on their own. They 
finished first in Mixed Doubles 
Cricket and second in Mixed 
Triples with partner Sean Downs. 
He won the Men’s Singles title 
and also teamed with Downs to 
take the Open Doubles Cricket 
crown. She prevailed in Women’s 
Singles and paired with Joy 
Hauck for second place in 
Women’s Doubles, behind the 


Lori and Gerald Verrier were a dynamic duo in Washington state. 


team of Shirley Kurtzman and 
Kay Davidson. Jim Gennai and 
Rick Sutton won the Men’s 
Doubles event. 

Atlas Distributing served as co- 
sponsor for the Pennsylvania 
regional in Pittsburgh. Jerry 
Umberger of New Philadelphia 
captured first in Pro Singles and 
in Men’s Doubles with Mike Kutz. 
Ginny Hays of Bethel Park won 
the Women’s Singles title, while 
Selina Palermo and Charlene 
Fauth finished first in Women’s 
Doubles. Jim Watkins, Colleen 
Watkins, and Lou Yeager won the 
Mixed Triples event, and Jim 
Watkins and Yeager came back 
to prevail in Open Doubles 
Cricket. L 
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SELECT CHALLENGER FROM LIST OF 

NEW PLAYER. THEN PRESS ENTER 
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BullShooter tour stops 


OURNAMENTS AND LEAGUES 








in Tennessee, Michigan 





Memphis Women’s Singles champ Barb Hall with Arachnid’s Sam Zammuto. 





A rachnid recently visited Mem- 
phis, Tenn., and Kalamazoo, 
Mich., to conduct regional Bull- 
Shooter dart tournaments. All first 
through third place finishers 
secured a spot in the BullShooter 
World Finals, held Memorial Day 
weekend in Chicago. 

The Memphis tournament was 
co-sponsored by Games Sales Co. 
It attracted players from Ten- 
nessee, Indiana, Kentucky, Ala- 
bama, North Carolina, Arkansas, 
Mississippi, Missouri, Illinois, and 
Minnesota. Darrell Harp of Bowl- 
ing Green, Ky., prevailed in the Pro 
Singles event, while Barb Hall cap- 
tured the Women’s Singles crown. 
She also finished second in Wom- 
en’s Doubles with Mina Sanford. 

Vicki Richards of New Salisbury, 


Ind., had a good tournament, tak- 
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ing first place in Women’s Doubles 
with Brenda Miller, first in Mixed 
Cricket with John Weathers, and 
second in Women’s Singles. Miller 
also placed second in Mixed Tri- 
ples with Malcolm Burns and 
Courtney Casteel and third in 
Women’s Singles. 

Shortly after the tournament in 
Tennessee, Arachnid touched 
down in Kalamazoo, Mich., for 
another qualifying regional. It was 
co-sponsored by Wolverine Amer- 
ican Inc. and Ed’s Distributing, 
with competition taking place on 
32 Galaxy English Mark Darts 
games. 

LuAnn and Don Osborne of Col- 
dwater, Mich., captured multiple 
trophies as a result of their strong 
play. She teamed with Mary Don- 
aker of Grand Rapids, Mich., to 





Don and LuAnn Osborne took in a big haul at the Michigan qualifying regional. 


finish first in Women’s Doubles, 
while he joined partner Chris Strat- 
ton of Three Rivers, Mich., to win 
the Men’s Doubles event. LuAnn 
also took home first place honors 
in Women’s Singles and teamed 
with her husband to win the Mixed 
Doubles Cricket title. Don finished 
second in Pro Singles and teamed 
with Stratton to claim the top prize 
in Open Doubles Cricket. So, over 
the course of a weekend, LuAnn 
and Don each won three first place 
trophies; he also captured a second 
and a fourth. 

For more information on the Bull- 
Shooter tour, contact Arachnid at 
(800) 435-8319. LJ 


Ro RESPONSE 


We have always felt that it is vital to find out what our readers are thinking. It was 
suggested to us several years ago that we should devote a page to hearing readers’ 
views. We complied and regularly print the compliments and complaints we ’ve gotten. 

We decided to zero in on what operators view as the most pressing concerns in the 
industry. It was up to our readers to answer the question posed or express opinions 
about whatever else is on their minds. We will periodically change the question but 
continue to invite you to tell us what you are thinking. We are counting on you. Your 


opinion counts! 


Standardization a must 

First of all, I would like to thank 
Frank Seninsky and everyone else 
who helped push for standardiza- 
tion. The JAMMA plug makes con- 
versions much less time-consuming, 
and time is money. 

As for my “two cents worth,” I 
would like to add two important 
amendments to the list: 

1) No machine should be shipped 
without a parts and service manual 
included. Our company buys the 
newest equipment and I can’t stand 
it when we have to wait weeks for 
a badly needed manual. 

2) Price per play and attract 
sounds must be fully operator- 
adjustable. It makes me as mad as 
a hornet when I turn on the DIP 
switch for “attract mode sound off’ 
and there is still some confounded 
background music squawking away 
that I can’t stop. AARRGGHHHH! 

And even worse, we have one 
game that can’t be set at one coin 
per play/one coin to continue. It has 
to be two coins to start and one coin 
to continue. This is not acceptable 
to me. If I have to I'll add my own 
PC board to do it my way, but I 
shouldn't have to resort to that. 

Tom Skantar 
Jeannett Vending Co. 
Seven Springs Mountain Resort 


Dear manufacturers 
My comments are directed to the 
amusement game manufacturers as 
a whole. Those of us in the field are 
constantly made aware of your new 
products and technical expertise by 
way of full page ads, trades shows, 
and colorful printed material. Ob- 
viously, a great deal of expense is 
channeled to these areas. 
However, after the sales are made 
and the product is in hand, pro- 
blems arise and the picture rapidly 


becomes very different. Parts are 
unavailable, service information is 
hard to come by, and calls are not 
returned. In other words, the after- 
market aspects of the industry need 
immediate attention. 

Why the well-established manu- 
facturers cannot afford to—or simp- 
ly refuse to—provide a toll-free 
number for parts and service is 
beyond me. It becomes extremely 
frustrating and expensive to make 
two or three long distance phone 
calls just to get disconnected, put on 
hold, or forgotten, only to be unable 
to get the information because of in- 
ept employees. 

Thankfully, there are some 
manufacturers who have given this 
after-market area the attention it re- 
quires. The ones who continue to 
avoid this area will continue to suf- 
fer the loss of sales and, more impor- 
tantly, the loss of reputation. 

Richard Braun 
Atlanta, GA 

Editor’s note: While Richard’s 
comments are directed to the 
manufacturers, the area of after-the- 
sale service should fall with the 
distributor. In all fairness, the fac- 
tories work with distributors to sell 
and service their products and ex- 
pect them to be there when pro- 
blems arise. If you have a problem 
with the distributor, the manufac- 
turer should be made aware of it. If 
you cannot get through to a 
manufacturer, send a letter. I 
welcome comments from manufac- 
turers or distributors on Richard's 
complaint. 


Success is not a gift 
Wake up! Create a profit! That’s 
what an active business person 
does. Santa Claus did not bring us 
any bonuses—hard work did. 
The street business has been and 


will continue to be around. Don’t 
bank on ways to make a quick buck 
without hard work. Smart operators 
devise and massage solid 
businesses to extract pride as well 
as profits. 

Don’t be afraid of change. That’s 
what our industry is all about. Fami- 
ly entertainment is what we should 
be selling—redemption, competition, 
tournaments and leagues—to bring 
happiness to us, our bankers, and 
our customers. 

Video lottery should not be look- 
ed upon as a ‘savior.’ Proper 
management of our. present 
businesses is mandatory. If video 
lottery is a possibility in your state, 
collectively seek it. But remember 
that all needed funds to get video 
lottery will be coming from 
established and solid existing 
businesses. Don’t neglect them. 

Tony Parina 
Stockton, CA 

Editor’s note: Tony could not be 
more right. Nothing should be view- 
ed as a “savior,” although a few 
things have worn that badge. 
Remember laser disc? Working 
diligently on current businesses and 
making them strong is top priority 
to have the funds to seek out the 
new. Pride, profits, and potential all 
add up to Success. 


Tough issues 
The toughest issue facing our in- 
dustry today is the lack of coopera- 
tion and discipline of competition. If 
this business could be as close-knit 
as other professional groups, we 
would have one of the best in- 
dustries with one of the strongest 
lobbies. 
I think it is the burning ambition 
in each of us that sometimes con- 
sumes our ability to deal with our 
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customers and each other with a 
businesslike approach. We offer our 
customers more and receive less for 
the risk and investment than in any 
other business I’m familiar with. 
The only solution is a greater 
number of operators joining and ac- 
tively participating in state 
organizations. This will lead to a 
better understanding of each other 
and of the problems our industry 
faces on the state as well on the na- 
tional level. The failure of operators 
to do this could spell the beginning 
of a downturn in our business. The 
ball is in our court. 
David L. Craighead 
Craighead Amusement 
Editor’s note: David has zeroed in 
on a major problem in this industry 
and has followed it up with some 
sound advice. If operators continue 
to fight among themselves and dont 
form a strong alliance against out- 
side forces, there will be no industry 
for anyone. Unity is a must, perhaps 
now more than ever before. 
Operators are being besieged by 
issues ranging from video lottery to 
parallels and need input from their 
peers to make intelligent decisions. 
While I fall just short of beheading 
others who try to slip a tired cliche 
into a story, one applies so well I 
can't help but use it. “No man is an 
island” never had more meaning. 
The sooner coin machine operators 
realize it, the better off everyone will 
be. 


Still going strong 

I am just your basic distributing 
sales person in the Southeast. The 
manufacturers are becoming 
creative at a very late stage of the 
game. In states where gambling is 
a problem, redemption equipment 
operated properly has been a savior 
for some. 

Some people argue that gambling 
is a viable part of this industry, 
which is true for those who do not 
like to work! Operators who are 
paying attention to trends and the 
equipment market, plus working 
with a plan, seem to be doing quite 
well. 

Perhaps the people who are cry- 
ing the blues should change daily 
routines and work habits or change 
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occupations. After nine years on the 
road, I still find the coin-op industry 
exciting and a viable business. 


A reply 

This is addressed to “A concern- 
ed Northwest operator” (Play Meter, 
Oct. ‘91, pg. 76). I hate to burst your 
bubble, but those of us in large cities 
are faced with intense competition. 
You don’t have to be an economist 
to understand the forces of a market 
economy. 

One of these forces is that as com- 
petition increases, prices drop. We 
would surely love to double or even 
triple our price per play, and would 
certainly be able to do so if there 
was little or no competition in our 
market. 

We realize that we are operating 
at a level that is not nearly as pro- 
fitable as it could or should be, but 
our hands are tied by these very 
real market forces. 

A good example would be a Street 
Fighter II that we had in a conve- 
nience store. It was set on 25-cent 
play. Kids would call the store and 
find out what the price per play was 
before coming over to play! 

It’s not realistic (or legal) to con- 
spire with other operators to fix 
prices . Therefore, we are driven by 
the lowest common denominator. 
We are neither morons nor are we 
in the Dark Ages. Perhaps you need 
to try to do business in a hot and 
competitive market before you 
come off as an authority in game 
pricing. 

I'll bet that the price of gas, hotels, 
movies, food, rent, and just about 
everything else is different in my 
town than it is in yours. What 
makes you think that the price of 
videos should (or could) be the 
same? 

Finally, with 300 good pieces on 
the street, you say you would be out 
of business without 60/40 splits. I 
can only assume that your gross 
coin drop must be very low to begin 
with and you may be much better 
off in some other line of work. 

A concerned San Diego operator 


You're the best! 
Last year I was talking to one of 
my distributors and he said that 


“Brand X” was a better magazine 
than Play Meter. From a distribu- 
tor’s point of view, he may have 
been right. But for us operators, 
Play Meter is head and shoulders 
above the rest. 

Sure the other one is a slick 
magazine, but it is clearly on the 
side of the manufacturers and 
distributors. I was fooled at first, but 
now I realize that Play Meter real- 
ly is in the operators’ corner. I’ve 
noticed that your competition is 
even trying to copy your equipment 
poll! I agree with your polls 100 per- 
cent, except there are two top 
machines that your readers should 
know about: photo machines and 
air hockey. Perhaps there are others 
that could be listed in a separate 
section. 

Play Meter takes an impartial 
view so that operators get fair opi- 
nions. I know that you must take 
ads to survive, but as an operator 
I hope you keep up the valiant fight. 
I have been in the amusement 
business for over 50 years and I 
hope we will be allowed to survive. 
I know that Play Meter is doing its 
best. 

I remember years ago when you 
bought a machine, the manufac- 
turer included a card to be sent in 
with the condition, suggestions, etc. 
I guess they don’t care what we 
have to say anymore. The operator 
seems to be on the bottom of the 
pile. I hope Play Meter keeps up the 
good work. With your help I think 
we will survive. 

A suffering operator 

Editor’s note: I can’t remember 
ever receiving such a nice letter. It 
couldn't have come at a better time. 
It’s very hard to know what kind of 
an impact you are making and it’s 
so wondertul to hear it from a loyal 
reader. I’d like to say that Play 
Meter has always tried to be fair no 
matter what the issue. We have lost 
advertisers because they weren't 
happy with what we had to say—it 
may have been a little too honest. 
But there are those who understand 
and value a magazine that 
operators trust. After all, who is go- 
ing to believe that everything is 
always perfect and every game is 
the best ever? 


Whereas 

the toughest 
issues facing 
the coin-op 
industry today? 
What can we do 
about them? 
Answer the ques- 
tion or spill 
your guts on 
whatever else is 
on your mind. 
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COIN MACHINE SHOW 
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Pros RIMINI EXHIBITION CENTRE (ITALY) MARCH 12/15 1992 9.30 a.m. - 6.00 p.m. 
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score big with 





sports card 


dispensers 


| he newest kind of redemption 

on the horizon is sports card 
redemption. Dispensing sports 
cards from a coin-operated game 
makes redemption very easy, since 
there is no need for a prize counter 
or expensive inventory. 

Grayhound Electronics Incor- 
porated (GED), famous for its trivia 
and crane games, manufactures a 
Sports Card Dispenser that can 
vend all types of cards. In addition 
to the usual football, baseball, and 
pro-set hockey cards, it can vend 
non-sports cards like music super- 
stars, The Simpsons, Star Trek, 
and others. The only prerequisite is 
that the cards be the same size, 
2-1/2 inches by 3-1/2 inches. The 
cards can be smooth (glossy) or 
have a flat finish. Since there is no 
“metal contact” with the face of the 
cards, the dispensed cards will not 
get scraped or marked up in any 
way. 

The GEI Sports Card Dispenser 
can be ordered two ways—the “Op- 
tions Board” or the “OEM” version. 
The Options Board version can be 
used for most applications. This 
version will allow the Sports Card 
Dispenser to vend a card or cards 
after one or more coins have been 
inserted. You can also adjust this 
version to operate with, and be 
connected to, a bill acceptor. 
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By moving two jumpers on the 
option board, this version can also 
be connected directly to an “‘in- 
dustry standard” ticket driver 
(dispenser) output. If you decide to 
connect to this output, you can 
remove the ticket dispenser and 
replace it with the Sports Card 
Dispenser. For street locations, in- 
stall a Sports Card Dispenser into 
a game that already has a ticket 
dispenser output, like Strata’s Rim 
Rockin’ Basketball and Capcom 
Bowling. 

The Options Board version also 
has a variety of LED (Light Emit- 
ting Diodes) indicators to assist 
you with operation of the Sports 
Card Dispenser. The four LED in- 
dicators are labeled “PWR” for 
power (+5 volts), “ERR” for an er- 
ror (card jam or card out), “JAM” 
for no cards present, and “LOW” 
for low cards. The front plate that 
comes with the dispenser kit also 
has a hole for a LOW indicator 
lamp that lights when there are ap- 
proximately 40-45 cards left in the 
dispenser. This makes it easy to 
know when the cards are getting 
low. 

The OEM (Original Equipment 
Manufacturer) version does not 
come with the options board and is 
designed to interface to the game 
logic board or other interface with 


’’ Ticket Vic’’ Fortenbach 





no ticket dispenser output. 

The Sports Card Dispenser 
dimensions are approximately 
13-1/2 inches tall, eight inches deep 
(includes the front vend chute), and 
five inches wide. This dispenser is 
larger than a standard redemption 
ticket dispenser, so if you are con- 
sidering replacing the ticket 
dispenser or making a new in- 
stallation, check to make sure that 
there is enough room in the cabinet 
to allow filling of the dispenser with 
cards. (Cards are filled from the 
rear of the dispenser.) 

Installation of the Sports Card 
Dispenser into a game cabinet is 
very easy; all that is needed is a 
Sabre Saw, a power drill with a 
1/4-inch drill bit, and a wrench set. 
All bolts, nuts, and other items are 
included with the dispenser kit. 

GEI also is a source for sports 
cards and non-sports cards for use 
in the Sports Card Dispenser. The 
sports cards come packed 500 
cards to a box. All of the sports 
cards are unsearched and loaded 
with rookies and superstars. The 
non-sports cards come packed 
9,000 cards to a factory sealed case. 

For more information, contact 
Grayhound Electronics at (800) 
222-0491 or FAX (908) 341-6560. 
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Lanamte ae 
can haue the finest plush auatlable, delivered to your door absolutely free of 
that annoying freight charge *. 


able to do what we have aluags done and that cs to give you the best quality pluch 
for your money, By combining the finest plush aud free freight”. there 
(a no reason to shop anywhere cbse. 


Call Yaw aud 
Fautarstic Offer. Working for 
You ia “G2! 


LARAMIE INTERESTS 
1-800-237-3874 1-800-521-3697 
3635 WILLOWBEND BLVD. SUITE 318 © HOUSTON, TEXAS 77054 

Your Custom Plush Pak™ Headquarters 














*Offer applies only to Plush Paks shipped within the continental U.S., via ground transportation. Laramie 
Interests reserves the right to choose the carrier. Customer is responsible for all insurance costs and C.O.D. charges. 


ome DISE MARKET 


Highlight the Olympics 
and practical prizes 


| t’s the middle of winter and 

you're wondering what you can 
put on your redemption counter 
shelves that might draw renewed 
player interest. Think no further 
than current events—the 1992 
Winter Olympics. Then think 
practical—small electronic items 
and appliances. 

HMS Monaco introduces a new 
line of Olympic licensed collector 
merchandise for cranes, rotaries, 
and redemption centers. The 
French Alps will be the setting for 
the winter games; Barcelona, 
Spain will host the summer outing. 

Licensed key chains, pins, and 
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pens are available that highlight 
the events of skiing, skating, pole 
vaulting, gymnastics, running, 
weight lifting, and many more. 
Players can compete for their own 
form of the gold, silver, and bronze 
when they save their tickets or 
tokens for prizes related to this 
world-famous occasion. For more 
details call HMS Monaco (800) 
777-0901 or (212)691-9000; FAX (212) 
727-1382. 

Bonita Marie International of- 
fers a series of small electronic 
items and appliances that are sure 
to please. Among the choices area 
cordless phone suitable for wall 


Bonnie Theard 








mounting or placement on a table 
or desk; a Black and Decker Cof- 
feematic 10-cup drip coffeemaker; 
a colorful assortment of cameras 
with built-in flash; and radio- 
controlled big wheel trucks that 
youngsters will enjoy. 

In addition, the company 
features small radios, cassette 
players, head phones, clock radios, 
hair dryers, and many other useful 
prizes for the entire family. For 
more information, call Bonita 
Marie (800) 272-6375 or (201) 
349-1994; FAX (908) 341-4056. OL 
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Addams Groove 
Hammer 

Black Or White 
Michael Jackson 
Home Sweet 
Home 

Motley Criie 

Save Up All Your 
Tears 

Cher 

Can't Let Go 
Mariah Carey 
Hangin' On Up 
Primal Scream 
Smells Like Teen 
Spirit 

Nirvana 

I Can't Make You 
Love Me 

Bonnie Raitt 
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10. 


12. 


13. 


14. 


15. 
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Bringing you more sights and sounds in the jukebox business. 


Fall In Love With A LaserJuke’ And 


There'll Be 180 Songs In Your Heart. Free. 


Magical Mystery 
Tour 

Cheap Trick 

The Sky Is Crying 
Stevie Ray Vaughan 
and Double Trouble 
Kings Highway 
Tom Petty And The 
Heartbreakers 

The Fire Inside 
Bob Seger And The 
Silver Bullet Band 
Mr. Lucky 

John Lee Hooker 
Martika's Kitchen 
Martika 

Right Down To It 
Damian Dame 


This Valentine's Day, fall in 
love with a Pioneer CJ-V99 
LaserJuke. And through 
March 31, you'll receive a 
year's subscription of either 
HITS or COUNTRY 15-hit 
compilation CDs. A total of 
180 money-making hit 
songs absolutely free. Of 
course, the lightning-fast 
two-amp jukebox that 
pumps 390 watts into 
internal and external 
speakers is enough to make 
anyone weak at the knees. 
Just follow your heart and 
you'll get something your 
brain would approve of: 
10% down, 10% APR two- 
year financing. For more 
information, call (800) 421- 
1404 and ask for LaserJuke. 


» 
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COUNTRY 
CD 
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A Jukebox With 9%. Who Did They 
A Country Song Think He Was 
Doug Stone Conway Twitty 
After The Lights 10. Is It Cold In Here 
Go Out Joe Diffie 

Ricky Van Shelton 11. A Month Of 
I'll Start With Sundays 

You Vern Gosdin 
Paulette Carlson 12. I'll Stop Loving 
If I Could Bottle You 

This Up Mike Reid 

Paul Overstreet 13. Back To The Wall 
Someday Soon Tom Wopat 
Suzy Bogguss 14. One Fall Is All 
She Loved A Lot It Takes 

In Her Time Gary Morris 
George Jones 15. Settle For Love 
It's Easy To Tell Kelly Willis 
Matraca Berg 

Mama Don't Forget 

To Pray For Me 


Diamond Rio 


cin stain ccs acc Gia caiaiaiinsneiiaiaeahies 


To find out more about Pioneer Compact Disc Jukeboxes, 


call (800) 421-1404 or an authorized distributor near you. 





Montgomery, AL 

Franco Distributing 

(205) 834-3455 

North Litthke Rock, AR 
Godwin Distributing Company 
(SO1) 753-1138 

Phoenix, AZ 

Mountain Coin Machine 

(602) 269-7596 

EI Cajon, CA 

Progressive Game Distributors 
(619) 441-9100 

Los Angeles, CA 

Weymouth Distributing Company 
(213) 748-5181 

Denver, CO 

First Choice Distributing 
(303) 292-9657 

lMiami, FL 

Brady Distributing 

(305) 621-1415 

Orlando, FL 

Brady Distributing 

(407) 872-1666 

Honolulu, HI 

Bazar 

(808) 848-0347 


Des Moines, IA 
Moss Distributing 


(515) 266-6422 


-4 Chicago, IL 
“World Wide Distributors 


(312) 384-2300 
Indianapolis, IN 
Atlas Distributing 
(317) 322-0104 
Louisville, KY 
Kentucky Coin 
(S02) 966-5266 
Baltimore, MD 
Weiner Distributing 
(301) 233-2600 
Grand Rapids, MI 
Atlas Distributing 
(616) 241-1472 


St. Louis, MO 

Audio Visual/ Brandt 
(314) 421-5100 
Charlotte, NC 

Brady Distributing 
(704) 357-6284 

Las Vegas, NV 
Mountain Coin Machine 
(702) 798-0900 


Reno, NV 

Reno Game Sales 

(702) 829-2080 

Richmond Hill, NY 

Mid Adantic Music Distributing 
(718) 291-5757 

Syracuse, NY 

Betson/Advance Distributing 
(315) 455-5400 


(S03) 
Roth 

(717) 
(615) 
(903) 


(S01) 
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The Art of Entertainment 


4 
f 


Portland, OR 
Gencral Coin 


274-1425 


Imperial, PA 
RMV Sales 
(412) 695-2406 


Wilkes Barre. PA 


Novelty 
824-9994 


Chattanooga, TN 
Brady Distributing 


855-0322 


Corsicana, TX 
Master Sales 


874-4749 


Salt Lake City, UT 
Mountain Coin Machine 


262-5494 


SS 
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Seattle. WA 
General Coin 
(206) 625-1474 


Menomonce Falls. W1 
Viking Vending 
(414) 255-6580 


CANADA 

St. Laurent, Quebec 
Laniel (Canada) Inc. 
(S14) 336-5050 
Vancouver. BC 

Pacific Vend Distributors 
(604) 324-2164 


Winnipeg, 


Manitoba 


Northwest Amusements 
(204) 633-575] 
Concord, Ontario 


Northwest Amusements 
(416) 739-0361 


SOUTH AMERICA 


Miami. Fl 


Disctronics Corp. 


(305) 477- 


1561 


© 1992 Pioneer Laser Entertainment. Ince. 





ea" NEW 


B.O.T.T.S. 


Robot warriors 
dominate battle action 
on Saturn, Neptune, 
Mars, Jupiter, and 
Earth in Jaleco’s 
newest video, 
B.O.T.T.S.(Battle of the 
Solar System). It is 
available in a unique 
sit-down cabinet or 
upright model. 

Instead of the tradi- 
tional eight-way 
joystick, players use a 
throttle lever and firing 
control stick that 
unleashes a series of 
weapons on the enemy. 
Players use pulse can- 
nons, neutron blasters, 
plasma balls, and 
nuclear missiles as they 
fight evil aliens deter- 
mined to destroy our 
universe. 

The most powerful 
weapon in the player’s 
arsenal is the ability to 
control time; a “time 
distorter” can be used 
strategically. In addi- 
tion, there’s a special 
90-second power pack 
that wears down as 
game play continues. 
Players can gain bonus 
points by picking up 
items left behind by the 
enemy warbots. 
Operators will like the 
buy-in and game con- 
tinuation features. 

B.O.T.T.S. is designed 

peat by MicroProse Games 
MP and licensed to Jaleco. 

For more information, 
or distributor referral, 
write Jaleco USA, 310 
Era Drive, Northbrook, 
IL 60062; (708) 480-1811: 
FAX (708) 480-9231. 





, 
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Beat the Pro 


Star Mfg. introduces 
Beat the Pro, a tourna- 
ment golf machine 
designed for street loca- 
tions as well as arcades 
and taverns. 

Players can choose 
from three different 
courses: amateur, pro, 
and mystery (for the 
adventurous). They also 
select nine- or 18-hole 
games; scores are 
displayed on a scrolling 
dot matrix display. 
Beat the Pro 
automatically vends a 
souvenir Spalding golf 
ball to winners who 
beat the pro score. The 
words “I beat the pro” 
are stamped on the 





ball. 

The game’s cabinet 
features an arched 
design, solid construc- 
tion of molded and 
bonded plywood, and 
high-pressure plastic 
laminates. A dollar bill 
acceptor is standard. 
Players will find all the 
signs of real tourna- 
ment play, with dips, 
breaks, and a different 
contour on every hole. 

For more information, 
or distributor referral, 
write Star Mfg., 125 
Royal Woods Court, 
Suite 140, Tucker, GA 
30084; (404) 270-2900; 
FAX (404) 270-2915. 


TMNT Il 


Konami debuts the 
return of the Teenage 
Mutant Ninja Turtles in 
video form with the 
one- to four-player 
adventure, TMNT Il, a 
game that invites 
players to “kick shell.” 

Krang and Shredder 
steal the Statue of 
Liberty and the famous 
foursome of Leonardo, 
Michaelangelo, 
Donatello, and Raphael 
vow to retrieve it. Nin- 
jitsu and pizza power 
help propel the heroes 
through this escapade, 
assisted by jet-powered 
skateboards that go 
underground to battle 
alien sewer-dwellers. 
Other opponents in- 
clude Foot Clan 
soldiers and robots. 

Shredder banishes 
the teens into a time 
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warp, but they battle 
back through 
prehistoric times, pirate 
days, and the Old West 
era. Next, they are zap- 
ped into the future, 
2020 to be exact. Final- 
ly, they return to the 
present and go directly 
to the Technodrome for 
a face-off with Shredder 
in his secret 
headquarters. 

Controls include an 
eight-way joystick and 
two buttons for jump 
and attack. TMNT II is 
available as kit or 
dedicated (for horizon- 
tal monitors). 

For more information, 
or distributor referral, 
write Konami Inc., 900 
Deerfield Pkwy., Buffalo 
Grove, IL 60089; (708) 
215-5100; FAX (708) 
215-5144. 
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A-MOK 


American 
Simulators has 








developed a new prize- 


vending unit that can 
handle eggs or cap- 
sules up to 60 mm in 
diameter. 

Named A-MOK, the 
machine is actually a 
robot character with 
hypnotic flashing eyes 
and a speech- 
synchronized mouth. 
Vibrant body colors 
add to the appeal. 

Patented electronics 
lets A-MOK interact 
with children, asking 
them for their name 
and then repeating it 
back during the prize 
delivery cycle. The 
same electronics allow 


the machine to be pro- 


grammed to deliver 
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advertising for the 
location. 

A-MOK can hold 
2,000 eggs and features 
a separate merchandise 
display area. The 
cabinet is molded of 
high impact fiberglass 
for strength and 
durability. Security pro- 
visions and service ac- 
cessibility have been 
taken into considera- 
tion. Infrared sensors 
reliably dispense 
product. 

For more information, 
or distributor referral, 
write American 
Simulators Inc., Airport 
Plaza, 7370 N.W. 36th 
St., Suite 433; Miami, 
FL 33166; (305) 592-5932: 
FAX (305) 592-6041. 


Tumblepop 

Leprechaun in- 
troduces the simple 
one- or two-player video 
kit, Tumblepop, an 
adventure with 100 
stages (10 worlds with 
10 stages each). 

The player takes on 
the persona of a 
young man who faces 
opponents such as 
giant octopi, man- 
eating plants, wicked 
snowmen, and a 
dangerous clown of the 
Kremlin who throws 
bombs, cannonballs, 
and other flying ob- 
jects. Flying genies and 
fire-breathing dragons 
are additional foes. The 
player must pick up 
items and spell the 
word “tumblepop” 
before he is felled by a 
lethal snowball or 
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hungry plant. 

Controls include an 
eight-way joystick and 
two buttons. A unique 
vacuum cleaner on the 
hero’s back can suck 
up any enemy and also 
spit out beams to stop 
them. 

Action takes place in 
real locations: Ayer’s 
Rock in Australia, Rio 
de Janeiro in Brazil, 
the Statue of Liberty in 
New York harbor, and 
Red Square in Moscow. 

The kit was designed 
by Data East and 
licensed to Leprechaun. 
For more information, 
or distributor referral, 
write Leprechaun Inc., 
18338 Redmond Way, 
Redmond, WA 98052; 
(206) 869-6400; FAX (206) 
869-6401. 


Proudly Supporting 
America’s Best 


USA 


bres OO FATA 


Representing the Coin Operated Amusement Industry 





AAMA and AMOA have joined together in support of 
the 1992 U.S. Olympic Team 


You can also be a proud supporter by purchasing stickers (shown above) and putting them on 
amusement equipment in your locations. All proceeds will go to the U.S. Olympic Committee. 
To donate and receive your 1992 U.S. Olympic Team Support Kit, please follow these guidelines: 


Submit your donation check made out to the U.S. Olympic Committee with the Donation Form to 
the address shown on the form below. Donation amount is per Kit ($54.00 would entitle you to 
order 2 DA-00101 Kits). 


Following are descriptions of the contents of each Kit: 


DA-00101 25 stickers plus 1992 U.S. Olympic Team Pin 

DA-00102 100 stickers plus Cobalt Blue Mug with Gold Team Logo 

DA-00103 250 stickers plus White Poplin Hat with embroidered Team Logo 

DA-00104 900 stickers plus personalized Framed Medallion (be sure to indicate name 
to be used for engraving.) 


Please allow 2 weeks for delivery on all orders, and 4 weeks for the personalized Medallion. 
Questions about the Donation Form can be directed to the phone number on the form. 


Donation includes shipping costs. For tax purposes the following is a schedule of the fair market 
value of each Kit, which is not tax deductible: 


DA-00101 $2.50; DA-00102 $6.00; DA-00103 $20.00; DA-00104 $100.00 


ffge? Prarie, U.S. OLYMPIC COMMITTEE 
ve “ Y 
y U S A % DEVELOPMENT DIVISION COMPLEX SHIP TO: 


BY 4615 Foreign Trade Zone Blvd. 
Colorado Springs, CO 80295 


ye com, Tel. (719) 578-4552 
ae CUST # AMOA 
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® 
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Submitted by: I re es Filled by: 
Date of Donation: Date Filled: 
Check #: Amount: $ Shipped via: 










ORDER QTY. | REVISED ORD.| UNIT 
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Voyager 60 


Rediffusion Simula- 
tion brings the latest 
version of its advanced 
40/60-seat motion 
cinema to the market 
with Voyager 60, a 
large-scale entertain- 
ment simulator. 

Redifusion has built 
‘more than 30 such 
units for major enter- 
tainment centers and 
theme parks in the 
United States, Canada, 
Europe, and Japan. The 
new Voyager 60 incor- 
porates the most recent 
state-of-the-art com- 
puting and six-degree- 
of-freedom motion 
technology in its jumbo 
jet flight simulators. 

Major design features 
include ultra smooth 





Universal Card Dispenser 


Play Ball! Cards and 
Novelties has 
developed a Universal 
Card Dispenser to 
dispense sports and 
non-sports cards to 
take advantage of the 
card collecting craze. 

The main idea behind 
the card dispenser is to 
increase play and 
revenue on many sport 
skill games, cranes, pin- 
ball games, video 
games, and other 
machines with this pro- 
ven attraction. 

The Play Ball! 
dispenser handles any 
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brand of card, 
regardless of the type 
of surface, coating, or 
texture. It mounts easi- 
ly to the game. There 
are two models 
available: front door 
mount or side cabinet 
mount. The dispenser 
holds 685 cards and is 
easy to load. 

For more information, 
or distributor referral, 
write Play Ball! Cards 
and Novelties Inc., 7600 
Wayzata Blvd., Suite 
422, Minneapolis, MN 
55426; (800) 488-9152 or 
(612) 593-9152. 


hydrostatic jacks, a 70 
mm projection and 
display system, and 
10-speaker stereo 
sound. The passenger 
module includes 
pneumatic door 
mechanisms, seating, 
lighting, and auxiliary 
audio-visual display. 
The capsule has been 
restyled to improve its 
ergonomics and high- 
tech appeal. 

For more information, 
write Rediffusion 
Simulation, Sussex 
Manor Business Park, 
Gatwick Road, 
Crawley, Sussex RH10 
2YD England; 0293 
561156; FAX 0293 
960992. 


VOYAGER 60 REDIFFUSION SIMULATION 
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Miniature Golf Courses 


Funtime Minigolf 
Corp. offers new 
prefabricated themed 
mini-golf courses con- 
structed of fiberglass 
and epoxy materials 
that fasten to a con- 
crete floor for indoor 
use or to concrete pads 
for outdoor use. 

The pirate-themed 
course features six ma- 
jor elevated holes for 
castle, fort, pirate ship, 
lighthouse, cannon, and 
shark. A solid-state 
sound system offers 
realistic sound effects 
and educational 
messages pertaining to 
the individual model in 
use. 

The sound on four 
holes is activated when 
the ball passes through 
an electronic sensor; it 


plays appropriate 
music such as a Can- 
non boom, fog horn, 
music from “Jaws,” and 
trumpets and crowd 
roar. 

In addition, the com- 
pany offers 16 scale 
models for use with 
other themed golf 
courses, batting cages, 
and similar attractions. 
Choose from the Eiffel 
Tower, Great Wall of 
China, Golden Gate 
Bridge, Mt. Rushmore, 
Taj Mahal, Arc de 
Triomphe, and more. 

For more information, 
or distributor referral, 
write Funtime Minigolf 
Corp., P.O. Box 17085, 
Plantation, FL 33318; 
(305) 973-9342: FAX (305) 
752-1576. 








Lucky Lotto Pick 


Nu-Tech Industries 
introduces the Lucky 
Lotto Pick number 
generator that selects 
numbers from the most 
popular state lotteries, 
including pick 7, pick 6, 
pick 5, pick 4, and pick 
3 games. 

Lucky Lotto Pick 
simulates the real way 
that states draw their 
winning numbers, using 
ping pong balls that fly 
around before settling 
into plexiglass tubes. 
The tubes show the 
numbered balls for the 
desired game. 

The machines suit all 
lottery formats; the 
tops are inter- 
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changeable and 
graphics can be 
customized to meet any 
requirements. 

Features include 
solid-state electronics, 
durable all-metal Coin- 
Cote coin mechanisms, 
and optional dollar bill 
acceptors. Dimensions 
are 47” high, 17-1/4” 
wide, and 17” deep, 
allowing for easy ac- 
cess through standard 
doorways. 

For more information, 
or distributor referral, 
write Nu-Tech In- 
dustries, 2929 Lafitte 
St., New Orleans, LA 
70119; (504) 488-7725. 


FEBRUARY 1992 


10] 





Wears NEW 





Bill changers 


Amusement Systems 
has introduced a series 
of slim-line bill 
changers that are 
available in several 
configurations: $1, $1 
and $5, and $1, $5, $10, 
and $20. All models are 
microprocessor- 
controlled with 
1,600-quarter capacity, 
an anti-jam hopper, op- 
tical coin-dispensing 
sensors, and 400 bill 
stacker. 

The changers are 
enclosed in a heavy- 
gauge, baked enamel, 
steel cabinet with a lex- 
an front overlay. They 
measure 8-1/2” wide by 
13” deep by 26” high 
and weigh 50 pounds. 
Optional bases and 
headers are also 
available. 

In other company 
news, Charles Sawner 
has been named 
customer service 
manager and David 





Langton the interna- 
tional sales manager. 

For more information, 
contact Amusement 
Systems Corp., 709 
Commerce Circle, 
Longwood, FL 32750; 
(407) 834-8994; FAX (407) 
834-8301. 


Tally counter 


ENM Co. now offers 
tally counters in a 
single-unit style and in 
groups of two, three, 
four, five, and six. They 
are lightweight and can 
be hand-held or easily 
mounted. 

The light pressure of 
a thumb or finger on 
the top plunger adds 
one count; rotating a 
knob on the right side 





resets the unit. Each 
counter has four digits, 
and up to 9,999 items 
can be counted. Black 
figures on white 
background make it 
easy to read. 

For more information, 
contact ENM Co., 5617 
Northwest Hwy., 
Chicago, IL 60646; (312) 
775-8400; FAX (312) 
775-5968. 


Plastic cleaner 


Craftics Inc., a 
manufacturer of pro- 
ducts for working with 
plastics, introduces 
‘20/20 Plasti-Cleaner.”’ 
It’s designed to clean 
acrylic, lucite, plex- 
iglass, lexan, and other 
hard plastic surfaces. 
Unlike glass and other 
general purpose 
cleaners, 20/20 Plasti- 
Cleaner does not con- 
tain any abrasives or 
chemicals that could 
harm the plastic 
surface. 
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Additionally, this pro- 
duct also contains a 
strong anti-stat agent 
that resists fingerprints 
and static build-up of 
dust. The company also 
manufactures “20/20 
Plasti-Polish,” which 
removes fine scratches, 
haziness, and abrasions 
from plastic surfaces. 

For more information, 
contact Craftics Inc., 
2701 N. Pulaski Road, 
Chicago, IL 60639; (312) 
235-3307; FAX (800) 
289-2020. [| 


C= 


Play Meter’s Classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply firms 
and employment opportunity ads. You may pay by check, money order, Visa or MasterCard. The deadline is usually the 15th 
of the month prior to issue (example: August ad must be in by July 15th). Send ad orders and payment to: Play Meter Magazine, 
P.O. Box 24970, New Orleans, LA 70184 or FAX 504-488-7083. 


For more information contact Carol Lea 504-488-7003. 


Replacement Keyboard Numbers 
for Rowe Jukeboxes 


3 sets of numbers $9.75 
$1.50 shipping & handling 


e Heavy duty viny| 
¢ Operator field tested 
e 5 min. installation 


Also available: 
Vinyl for Popular Buttons 
and Reset Buttons 
3 sets $9.75 
$1.50 shipping & handling 
J&M Products 
2072 Delany Rd, Unit B * Gunee, IL 60031 


1-708-662-6117 


WICO now carries J&M Products 
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If you want to 
EXPAND 


your business, 


this is the place to start. 


PLAY METER (504) 488-7003 


Display ads: Ron Kogos 
Classified ads: Carol Lea LeBell 


‘ 


READERS/ADVERTISERS 


Questions have come up 
concerning classified ad- 
vertising policy. We hope 
this helps. 


1) We do not knowingly 
accept ads for copies or 
licensed games involving 
a third party. 


2) We do not print prices 
on games currently in 
production and/or under 
a year old. 


3) We encourage advertisers 
to include 
their name, address, 
and phone/FAX 
numbers for purpose 
of credibility. 


4) We do not accept ads 
from companies who 
consistently advertise 
products they do not 
have or from companies 
that we receive 
multi-complaints about. 


If you have problems with or 
questions about any advertiser, 
PLEASE CONTACT US. We keep 


a file on all complaints. 
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VIDEO CONNECTION 


Has Moved / 
For your FREE 
CATALOG 
CallorWrite us /(:) 
1150 INDUSTRIAL PL.44>} 
DIXON,CA 95620 \& 
4 


(916) 678-5189 


W 
SS Ke 
or . 
Fax ‘ ie 
G78-13133 S 
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WE SPECIALIZE IN 
POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Call Today: 

Jay’s Vending Service 
Sales-Service-Parts 
Distributors For Leading 
Coin Machine Factories! 
® 
North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
FAX (301) 477-3110 


BELITA II 


PORTABLE 
COIN COUNTER 


Electric or 
Manual 220 V 
or110V 


e Automatic stop . 

e Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

¢ Counts all sizes coins or 
tokens-5¢-10¢-25¢ etc. 

e Long lasting—requires very little 
maintenance 

e Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog | 


R.H. BELAM CO. INC. 


1 Fulton Avenue 
Hempstead, NY 11550 
Tel.: (516) 292-2670 
Fax: (516) 486-0957 
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Used Slot Machines To Sell 


Bally E-1000, Bally E-2000, IGT M-Slots 
Jennings electronic, Bally electrical mechanical 


KRAMERGAME 


BETTER THAN EVER!!! 
@GREAT PRICES AND 











COURTEOUS SERVICE 
* Slots for home use @SAME DAY SHIPMENT 
in legal states OF PARTS ORDERS 
* Slots for export @QUICK TURNAROUND 
ON REPAIRS 





KRAMER MANUFACTURING’S CUSTOMER 
SERVICE PERSONNEL ARE THE BEST IN 
THE BUSINESS AND WE’RE ANXIOUS TO 
PROVE IT TO YOU! JUST PICK UP THE 
PHONE AND DIAL 1-800-631-2126 FOR 
PARTS OR 1-215-788-8516 FOR CUS- 
TOMER SERVICE. 


ask ABouT OUR 8-LINE KITS 


“THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE” 


KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 
PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 


* Call for more 
information and 
prices 









R & J Amusement, Inc. 


5104 Park Dr., Unit 104 
Fredericksburg, VA 22408 


703-891-4632 


FAX 703-891-4644 
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For Dart Excellence a 4 
v Highest Quality Components ” ft ‘Ap: a2 “The dart with an attitude” 


and Accessories 
v Assembled in the U.S.A. 


v Worldwide Sales | Packaged Hin 
v Quality Service from the Nation's A Durable 


Leader in the Electronic Dart Field All Metal 


24 Hour Shipping With Deluxe Case 
UPS Red and Blue Complete With Extra 
RPS & UPS Ground Service Flights and Tips 
Visa, MasterCard, American Express 
and Discover Card Accepted 


Enhanced 


Yar 797+ —swaam Diamond Design 
Tungsten Available In 
Dealer & Distributor Inquiries Only Barrels 14 GRAM ONLY WITH 2BA TIPS 


3125 S. 108th Street, West Allis, Wi 53227 





(OUT OF WI) 1-800-225-7593 (IN WI) 414-543-9773 FAX 414-543-9820 
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Great Deals on New Novelty 
& Redemption Equipment. Try 
us first!! We represent most 
manufacturers: Skeeball, Roll 
Downs, Cranes, Rotaries, Sport 
Games, Pushers, Basketballs 
Call for complete list. 

We also sell tokens. 


EXPORT—FREE 


me EXPERT ’ 


Frank ‘‘The Crank’’ Seninsky 
President 


\ LPHA OMEGA SALES, INC. 





6 Sutton Place, Edison, NJ 08817 OCEAN CRATING 
(908) 287-4990 ‘‘Hablamas Espanol 
uN poco’ 
FAX # (908) 287-3079 P 
6 6 335 
SUPER ‘‘CRANK’’ SPECIALS 

Dragon’s Lair Il — CALL Sunset Rider 

F-15 Strike Eagles/d — $4595 Captain America 

Wrestlefest — $1895 Spiderman 

‘“CRANK’’ SPECIALS: 
Batman 1195 HighImpact 1495 Shuuz 1095 
Beast Busters 2595 Hitthelce 1095 Simpsons (u/r) 1495 
Caveman Ninja 995 Indy Heat 2395 Space Gun 2495 
Desert Assault 1595 Karate Blazers 1195 Steel Gunner 3795 
Double Dragon III 695 Mad Dog 27” 7995 _ ~=Street Fighter II 2595 
Final Fight 995 Ninja Turtles 1395 Super Off Road 1295 
Ghost Town 1895 Pit Fighter 1295 Vendetta 1995 
GP Rider u/r 3695 Rad Mobile (u/r) 2395 WWFulr 895 
VIDEO GAMES Smash TV wc cewaans 1495 Pit Fighter.......... 695 REDEMPTION NOVELTIES 
Stun Runner ....... 2095 P.OLW. «nsec ec ctanans 95  Reconditioned-Warranteed 

Arch Rival .......... 695 Time Traveler ...... $995 SMUUZ ...sae cnc aeaus 595 Basketball-Smart-sin. 1495 
ATIOMK 2 ocean weenws SS TOG 2a eww en nweos 995 Simpsons .......... 695 Basketball-Smart-dbl. 1695 
Bowlarama ......... 795 Turbo Outrun mini...1795 SlySpy...... nee pees 395 Basketball-Gray-sin. .. 695 
Chase H/Q......... 1695 Turbo Drive........ 1795 SmashTv.......... 695 Boom Ball.......... 895 
Carrier AirWing..... 1195 Strike Force ......... 695 Bozo Basketball-dbl. . 2195 
Continental Circuit (u/r) 995 PC BOARD & HEADER TRAY oc cceea de eess 245 CosmoGangs...... 5500 
Combatribes ........ 395 Arch Rival .......... 290 TKOG wie vavra vebsas 695 CraneTriple........ 3495 
E-Swat............. B95 AMAKK .wccsvcikwvenn 2905 W Ball ccc ncvak owaee 195 Dump the Ump Maxi . 3495 
GatesofDoom....... 695 Batman............ 595 World Soccer Finalist .695 5CardDraw........ 2095 
Hard Driving (u/r) .... 3995 Caveman Ninja...... 495 WWF .............. 395 Fiveinlines......... 895 
Klax ...........005. 395 CrimeFighters....... 295 Klondike pusher .... 3195 
Magic Sword ........ 895 Desert Assault....... 795 PINBALLS Pop-A-Ball ......... 3095 
Majestic 12 ......... 895 Eswat.............. 295 CarHop........... 1595 Rivierapusher...... 8995 
MO@ICS . 2c ccen nee aa ns 995 .50Caliber.......... 395 Checkpoint ........ 1895 Silver Ski.......... 7995 
NARC ............. foo Final Fight .....2<4%- 695 Cyclone........... 1495 Silver Splash ...... 10995 
OP Thunderbolt ..... 1195 GatesofDoom....... 295 FunHouse......... 2095 SkillDozer.......... 995 
Outrun ............ 1795 Karate Blazers....... 695 Gilligan’sIsland..... 1895 SkeeToss......... 1895 
go) AG5 Klax ... 2c canes vases 295 Jokerz............ 1295 SweetLicks......... 695 
Punk Shot ......... 1295 Magic Sword........ 695 PartyZone......... 2295 Treasure lsland..... 1595 
Rampart-Ded. ...... 1595 Moonwalker......... 195 38 PINDOE 2.66.0 cn ec wen 795 
Road Blasters ....... SOS MVP cicccasswwtenen 395 PoolShark......... 1295 
Rowe BC 25 MC ....1795 NeoGeoGames ..45&up Simpsons ......... 1895 
Rowe BC 35........ 2395 Off TheWall......... 595 Slugfest........... 2095 
Strike Force ........ 1595 Outzone............ 395 Turtle’s ..........4. 1895 
SAS 2a eink ee sen 1895 Pigout ........50.+.-. 195 VEQES ...<seensune 1395 
Sly Spy ............ 695 Pigskin............. 295 Whirlwind ......... 1795 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS — CALL FOR COMPLETE LIST 
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AMERICAN COIN MACHINE EXPOSITION 








sunday, Monday, Tuesday 
March 15, 16 & 17, 1992 


San Antonio Convention Center 
San Antonio, Texas 


For more information on the 
1992 American Coin Machine Exposition 





William T. Glasgow, INc. 

16066 South Park Avenue 

South Holland, IL 60473 

Phone: 708-333-9292 ¢ FAX: 708-333-4086 


Sponsored by: 


The American Amusement Machine Association 
and Play Meter Magazine 
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REDEMPTION PROGRAM e¢ AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM 


“THE SILENT PARTNER” sorrware 


LET !T HELP YOU MANAGE & CONTROL YOUR BUSINESS! 


THANK YOU OPERATORS... 


With your ideas and input, you've made us the industry standard. Without you 
it would not have been possible. Your ideas have allowed us to write 10 
different versions in only six years... 


INTRODUCING VERSION XI: 


8 MAJOR CHANGES, including Location Look-Up, Location Rotation, Location 
Notes (public relations!), Vending Posting, Vending Audit Report, Amusement Audit 
Report, Service Calls, Summary Reports, Report Generator, Commission 
Checks, File Checking and File Recovery. 


PLUS MUCH, MUCH MORE such as: Improved User Interface — More pull- 
down menus, search by beginning of name, intelligent prompts, etc. 


AND NOW... 


REDEMPTION MANAGEMENT PROGRAM: 


REDEMPTION MANAGER provides you with complete inventory control. It 
allows you to evaluate performance of one machine or a whole group of 
machines... uses SILENT PARTNER data files to get information about your location 
and machines — saving you A LOT OF TIME! REDEMPTION MANAGER uses 
the same menu-driven structure as SILENT PARTNER, so the learning time is minimal. 


HERE IS OUR GUARANTEE: Not 30 days but 365. That's right! Put the SILENT 
PARTNER to work for you in the next 365 days. If you find something faster and 


better, well also purchase it and DOUBLE your money back. 





CALL OR WRITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC. 


3441 South Park © Springfield, IL 62704 


Phone: (217) 793-3350 © Fax: 217-793-1842 


REDEMPTION PROGRAM #« AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM 


CD PROGRAM ¢ VENDING PROGRAM «© AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM ¢ REDEMPTION PROGRAM 
WVYYDOWd ONIGNAA © WVH9DOYd GO ¢ WVYYDOYd LNANWSSNWYV ¢ WWHDOYd NOILdWSAGSYH ¢« WWHDOYd dO e NWWYHDOYd DNIGNSA 
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Assorted 


Ce) Crane 
d_), Machines 





Customized packages 
BMC ) Best Mfg. Co. 
1-800-962-4486 
414-547-5051 











—_ The Easy To Use Computer LS 
CD TITLE STRIP PROGRAM _ 


The CD TITLE STRIP PROGRAM is two programs in one. A 
You can print your own CD Title Strips AND inventory , 
all your CD’s and jukeboxes with your personal computer. 


Print Your Own CD Titles and Songs On Continuous 
Form Tractor Feed CD Title Strips - Complete CD 
Inventory Control — Jukebox Inventory — Bullet Fast 

Full Color —Store And Print All The Intormation - 
About Each CD Including: Title, Artists Or Group, 


All Songs, Cost, Quantity, Manufactures Code, Re- = — 


lease Date, Label Name, Number Of Copies In Storage _- 
Number Of ¢ opies On Location, And The [ype Ot 

Music — Select Your Own Unlimited Number Categories Zz 
For The Type Of Music — Print CD Title Strips and Block Oa. 


Out Those Tunes You Don’t Want Listed On The Strip C 
And The PROGRAM Will Automatically Center And Close Up The 
Empty Space On The Strip — Store Information On Each Location 
Track The CD's “In And Out” Time On Any Jukeboxes At Any 
Locations — Track The Number Ot Plays Of Each CD — Make Notes 
On Each Location — Print Lists And Reports For The Jukeboxes And 
The CD's — List On The Sereen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD — List Or Print What CD’‘s 
Are In Any Jukeboxes At Any Locations — List Or Print CD’s By 
Music Type, CD Identification Number, Artists Name, OrCD Title 
Supports Bar Code Reader Via Keyboard Port — Free Title Strips 
ME, With The Program — One Year Support — 10 Day Money Back 
amy Cisttanter OVER 175 FEAT URE S AND FUNCTIONS, 
S Most Completed With ONLY 1 KEYSTROKE!!! For IBM And 
EO 1lOO% Compatible Computers With Dot Matrix Printers 
4 Requires Hard Disk and 512K Memory. ONLY $395 
fA TITLESTRIPCOMPANY SS 
ee , ; a cele 
( » Post Otfice Box 333, Riva, Marvland 21140 


oe 
an, | Free Orders (Voice or FAX): 1-800-950-5853 
Intormation: 301-956-5856 301-261-7781 G~ 
mrrniez= ss 
( . ese ee 


I 
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Monitor Board 
Replacements 
with one year warranty 


- $99.2 
_* Inlots of 3 x 


(109.95 - single) 


EYGO CHASSIS are available for most monitors 
including: Electrohome, Hantarex, Wells Gard- 
ner, etc. 


EYGO MONITORS are available in 13 inch, 19 
inch, 25 inch, 27 inch, and 33 inch 


EYGO POWER SUPPLIES are available in 7A, 
12A, and 15A. 


EYGO COMPANY, LTD. 


Phone (214) 721-0258 
Fax (214) 721-0363 


GENERIC JAMMA CABLES: 


IN STOCK! 


IMMEDIATE 
DELIVERY! 
























* Custom wire harnesses made to your 
specifications. 






* Custom electro-mechanical assembly 
(prototype and production) 






* Engineering and design assistance 
available. 






* Supplier to industry giants. 


CALL NOW! (708) 678-9520 
PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


Fax: 708-678-9546 






M & P AMUSEMENT 


(Phil) 


658 West Market St. ¢ York, Pennsylvania 17405 


(717) 848-1846 Fax # (717) 854-6801 


Winter Special $50.00 pays freight any place in continental United States, $80.00 on sitdowns 


SUPER SPECIALS 
BAGIANGS «i. cccaee wn ou se ewe ea es 1095 
i 1595 
Draw 80 logic bds................ 395 
Frog Bog (w/counter and money drop) 2995 
Gates of Doom Kit ............... 295 
Nashville ...................... 995 
NSM Prestige |................. 395 
Pitfignter (ded. game) ........... 1295 
Radmobile (s/d) ................ 7695 
PROMOTE) ip vacsnwnakeseduan es 695 
Single Cranes w/dollar kit......... 895 
SkeeBall 13’ 4 pl. w/ticket........ 1750 
Skeeball (Phil.) Model-H orange 13’ 1750 
SMS Poker Roll w/ticket ......... 1995 
Street Fighter Kit................ 295 
Super Chex Hockey ............ 1395 
Team Quarterback .............. 695 
TOGO BOW! . oc. cece ec swan aa ane 695 
TMNT (ded.) ...............0.. 1295 
TO PEE <4 0% en nse hbn enn nerd eds 245 

PINBALLS FOR SALE 
Back tothe Future .............. 1995 
BOO GING oc ccicesncteweae cars 1000 
BIG GOONS ..dcescdvedesaaeunuas 795 
Black Knight 2000 .............. 1195 
Bone Busters .................. 1195 
Bride of Pinbot................. 1995 
Cactus Jack ........:sc0e0 uses 1750 
COMIC eucebaceeceadaa ti inennes 595 
CVOCONG cc cc dsckivecuseasnnexea 1250 
Earth Shaker .................. 1550 
Eight Ball Champ ............... 550 
cots e eosuadawenseare ses 1750 
POG Gadgeuusesoeeeuwaaneeen ses 695 
PUNNICUSS «6 6c icc wevanaweewrd 2195 
Fi ee cara hoders aes ke eis ws 595 
High SHSGEd .... 2.66 e cede s ease 695 
HOUSMNOE .occccacessebasanavavas 695 
DONE 2 occa ce ennd dientagadekne 1050 
Lights Camera Action ........... 1250 
Mouse Around................. 1495 
PONCE FOIE .. os ci ence ees uncns 1295 
THO SIMPSONS © 2.6.6 csdcnamkews 1695 
TOS 64 cea kiwwthee bea dod weed 1050 
VOTO = su kek aba aed dans vwes 1650 

WANTED 


After Burner (s/d)/Wacky Gator 
Power Drift (s/d)/Klondike/Pop-A-Ball 
Chase HQ/Power Drift (u/r) 

Super Hang On (s/d)/Big Run (u/r) 
Race Drivin (u/r)/Big Choice Triple Cranes 
Big Mouth/Road Riot (s/d)/Rock N Bowl 


Se Habla Espanol 


MUSIC SPECIALS 
NSM Prestigg |... ieaasenenes 395 
Rock-Ola 456.... .............. 395 
Rock-Ola 447 .............0.0... 495 
FgeeOla 464... neseadveeveswwus 495 
Rock-Ola 470 w/$1 .............. 495 
Rock-Ola 474 w/$1 .............. 495 
Rock-Ola.480 ...222seseee vee awn 550 
Rock-Ola 488 ................... 795 
Rock-Ola 488 w/dollar kit ......... 895 
Rock-Ola 490 ................... 895 
Rock-Ola 490 w/dollar kit ......... 995 
Rock-Ola 494 w/$1&5 ........... 1195 
Rock-Ola 496 Combo ........... 2395 
Rowe R88 w/$1................ 1150 
Rowe R90 w/$1&5............. 1350 
Rowe R91 w/$1&5............. 1450 
Rowe R91 Combo w/$1&5....... 2595 
DEDICATED P.C. BOARDS 

W/USED ACCESSORIES 
PUGS cewcceceadvacitasbaecnee 245 
Bad Dude ....... 06.6 se nwnunes .. 150 
Blasteroid ...eenacéhawunewedsds 150 
Clutch Hitter .....5 5.5 css eenuwes 995 
COMA, cnciucccnaadbreevwebunes 200 
Cine GY cnx ee inn wasedgeads 245 
Crime PIGMIG! sccssaasaccsanverns 245 
Double Dragon ................. 150 
Double Dragon Ill ............... 695 
Escape from Planet of 

Robot Monsters ............... 195 
ESWAT .cccnusveeesavasyeepees 245 
Final Fight (kit).................. 895 
Gauntlett Il ..........0..000.000.. 150 
Ghost Busters .................. 195 
Golden Axe .................0.. 245 
Gondo Mania................... 150 
GuerrillaWar................... 200 
Karate Champ ................... 50 
Kung Fu Master.................. 50 
Main Event ..................... 95 
Miss Pac Man ...0..--6ce0en awn 150 
NINA CBWE «cause casees ee ec eed 125 
Pid GHW 5. ccoaccaenecdawaaaases 195 
POW . coc ceeduedaudusnarddinues 125 
FRQINDGGS cccneeceveasdvenevvess 100 
Frampart (NOW) ....226sie uns eas 695 
FISSION 2h sk cw stveeesenewewneads 195 
FGOG COD wdc steceisi dave cans 245 
SAOOl-Out ..-- eee ee cee cee evsrewes 95 
SIV SOY vswsecan ad iit sxwemewewne 295 
SUPGIIMAN 2. wee ee eee we wens 295 
TANT ax vdinseadeeaudk pee deans 245 
Two Crude ..................0.. 245 
World Soccer Finals ............. 295 
World Series ................... 100 
Moonwalker .................... 190 

VIDEOS FOR SALE 

Arkanoid ...................04. 495 
After Burner (u/r) ................ 995 
Alley Master .................... 350 
APB With Seat .................. 795 


(Terry) 
(Mike) 


Altered Beast ................... 550 
PECTIN <6 6.06 46k. ee ROR OR wie OS 895 
PEWBNAX os eskvwhidewedigiwns es 450 
Blades of Steel .................. 495 
Buggy Challenge (s/d) ............ 750 
Championship Sprint ............. 995 
KNODING! (S70) cnn vc cde nad need was 450 
Continental Circuit (u/r) ........... 895 
DGUGIG DIBOON 2. ccacinccvansaxne 450 
Double Dragon ll ................. 450 
EMBO THY supa dicdvvd skagen sans 295 
Enduro Racer (u/r) ............... 850 
EXGNG DIG cu cccdunwenadennaedwn 295 
Gain GIOUNG .. ose axwecaandavees 595 
Gates of Doom ................... 795 
Gauntlett Il ..................... 595 
Gimme A Break .................. 550 
Ghost Busters ................... 695 
(SNOSt © GOON occ c ce ccxcwscnwns 395 
Gunsmoke ..................... 325 
Hard Drivin (S/d) ................ 6000 
Heavy Barrel .................... 350 
Heavy Weight Champ ............. 595 
INGIGAA JOMOS 22... cee we eees 450 
ROIGM! cde ccehetinrons veeegn ee ae 395 
Legend ofKage.................. 295 
WAGE RING 4 65 ch dR b wre ceeevdaus 175 
1962 (SIG) «nc onnsesenwweacseves 395 
Operation Wolf .................. 895 
Cut FUN MIN o<oscccevuaseeuwdan 1550 
OU PN 254222 xsanasbawuercas es 1550 
Panor BOY nc ccc as ve ncnen nce cwe ee 750 
POG POSINON | oc cc sevensaesccudss 595 
Pole POSiION IT nasi acdascksnienws 795 
Pole Position | (S/d) ............... 795 
Pole Position Il (S/d) .............. 895 
PUNIGCNOU ccna keetensesees vi any ce 350 
CUATIGIDACK 26 6. cs csueebeeswcsss 695 
FIROINOGGS sock cade sesesecceeeue 450 
go a re 450 
Renegade ...................... 395 
Fe PN ide neo eee bee es Sei 295 
Fioeo Biase? ... <<. sniassneoeccawss 995 
Rolling Thunder ................. 450 
Rough Ranger .................. 295 
SUMO é64 s4é0-008eereseeeesasss 450 
ee er er a ee 595 
Sky Adventure .................. 395 
SAY SIM ec vagedeaeeyaundaan eee 395 
SHGC0 BUGGY ..5esccseacceveess: 895 
Spy Hunter (u/r).................. 450 
Spy Hunter (S/d) ................. 550 
Super ON FOAG .2...c26002 00505: 1295 
SUPGF SPIN «cee vi very ee eeescvns 995 
Team Quarterback ............... 695 
TECHS BOW! 3. oc06e0% eae a 640 bes 695 
Thunder Blade (u/r)............... 895 
Thunder Cross .................. 495 
Viet PION so 6 bee ceases cen eacee bos 395 
Time Soldier... 46sec ene waned. 395 
TMNT sccccucvianswaccevwassones 1295 
TG ME nig we. secs es ets w lente ote 100 
TIE ou ee beh eoG nds exten ci seta 295 
TOO SIG) occ kexctessstaeiene eed 450 
WIQUAID s2ccs2aceuaneeensdew dad 495 
Volly Ball... ......202202.2020202000.... 695 
World SOFi€S ... 6.5 been vi wean 195 
POE oie ec acoe tke BAe bee ee eee eee o4 450 
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WE ARE MORE THAN EVER... 
YOUR KEY TO ARGENTINA 


lf you are a major manufacturer or distributor 
with quality product to sell, ranging from the 
smallest components to the biggest and most 
modern complete machines and pinballs—we 
are defintely interested in you. 


PARTEC MODEL CD-1000 
omy $4995! 


e UNIQUE COIN MECH! 


Allows you to choose & change vend 
price in seconds - 50¢, 75¢ or $1.00. 


e QOUT-OF-STOCK BAR 


No coins accepted when out of stock. 


e 144-PACK CAPACITY 


Dispenses all standard, single-packed 
condoms — wrapped or unwrapped. 


¢ 14-GAUGE STEEL CABINET 


The strongest gauge steel cabinet 
available — double security bars. 









































WHY? Because we have the facilities and the 
know-how to place your goods through a net- 
work of more than 500 clients and friends— 
from North to South—from East to West of our 
Argentine territory. 








Exclusive representations at national level will 
be most welcome. 


You won't regret it. 
Make contact and start selling. 








Perfect for women’s restrooms. 


¢ CONDOM SUPPLY 
IMMEDIATE DELIVERY. 


PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


CALL (708) 678-9520 © Fax: 708-678-9546 


Lomonaco Importacion - Exportacion 

ALEJANDRO M. CERVANTES 2001 

1416 - Buenos Aires - Argentina 

FAX: 541-786-1747 

TEL. 541-581-9152 582-9550 
581-1634 583-9820 

581-5084 









MAKE & MODEL OF 


@ KIDDIE RIDES @REDEMPTION GAMES j 
@ ARCADE NOVELTIES & SPECIALTY GAMES ft / 
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OF WHAT THEY 
WOULD COST 
NEW.” 












AMERICA'S 
















LARGEST THE AMUSEMENT - 
SELECTION OUIPMENT EYCHANCE. INC 
OF USED EQUIPMENT EXCHANGE, INC. 
AMUSEMENT 


EQUIPMENT | 4203 Sth AVE. ROCK ISLAND, IL 61201 


(309) 788-0135 FAX# (309) 788-0148 
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Route manager for S.D. route including 
amusement and video poker machines. 
Top salary + incentives offered. Call 
1-800-456-2785 or write: Box F92 
c/o Play Meter Magazine, 

P.O. Box 24970, N.O. La. 70184 


REDEMPTION CENTERS 
* “BUY DIRECT and SAVE” * 


OVER 400 HOT EXCITING PRODUCTS 


Novelties ¢« Toys ¢ Electronics & More 


$$$ DIRECT SOURCE FOR $$$ 
Chulani International 35N. Middaugh St. Somerville, NJ 08876 


FREE CATALOG 1-800-248-5264 





MONITOR 


GET WELL KITS 
SAVES TIME AND MONEY 
ON MONITOR REPAIRS! ; 
‘spy eacang Se cxeaie'ée | | Cheapest Top Quality 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 


ing, etc. Call for free technical help with Powe r S U p pl ies 


your monitor problems. All kits come with 
instructions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19’ color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 


Kit #102: For Electrohome GO7-FBO 
13’ color monitor. 16 parts. $7.95 ea. 


Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 


Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 


Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 


Kit #301: For Nintendo Sanyo 19’ col- 
or monitor. 15 parts. $6.95 ea. Wico 
#36-0245 


Kit #401: For Atari Disco 19’ color 
monitor. 17 parts. $6.95 ea. 


Kit #601: For Korean Telcom AK901 
color monitor. 21 parts. $9.95 ea. 


hy 
Kit #910: Nintendo Sanyo color video | Nn Ta h Wa Nn 


inversion kit. Convert Nintendo 
cabinets with non-Nintendo 
game boards. 17 parts. $4.95 ea. 


Kit #920: For Pac Man, Ms. Pac Man Reliable Company, Prompt Delivery 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome Flyback #A29951‘B .... 4 CHANG YU ELECTRONIC CO., LTD. 


No. 25, Lane 48, Tung. An Rd., 

Tainan, Taiwan, R.O.C. (70424) 
TEL: 886-6-2742686-9 (4 Lines) 
FAX: 886-6-2347077 





ZANEN ELECTRONICS 
= 806-793-6337 @ 





We buy JAMMA Boards 
CALL FOR PRICES 
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Amusement 
Au ction OUR 10th 


A 













Us 
co 


Espanol—Robaza International Inc. Su Empresa en Los 
Estados Unidos que trabaja junto con U.S. Amusement 
Auction ofreciendo todo para su negocio. Oficinas en 
=| Los Estados Unidos y Mexico. Officinas: 512-425-1918, 
FAX: 512-423-6661. 


Maa e en ad a a a a a ee we ee a ea eee 666 esse" ee e's" ate a a a aa a a a ene! 
ee eee ne ne ie ee ee ee ee eee eee oso" e "a" a "o's" i ete tate e ete te ete ee 
a nnnetat a ens ene ele se ee ee ee ME 0 6's soo" s"s "o's" wr etaeteter ee tetere e's 


Feb. 1 
Indianapolis, IN 


Farm Bureau Bldg. on 38th St. cS 
Indiana State Fairgrounds 


Sell 


~ Videos 
er  Pinballs 





Feb. 22 
Tampa, FL 


Florida State Fairgrounds 


M Mar. 28 
ar. 21 Columbus, OH & 
Anaheim, CA Ohio State Fairgrounds & Jukeb OXeSs 


Buckeye Blvd. 


on 17th Ave in Downtown “— Pool ‘Lables 


Columbus just of I-71 : ! 


Anaheim, CA June 27 September 12 rab auction Darts 


March 21 September 19 October 24 oliee 


Anaheim Stadium 
2000 State College Blvd. 


November 7 December 12 December 5 ste coin C 
£a> ail & - on 
Atlanta, GA Dallas, TX Philadelphia, PA pind! pus..99 Tranes 
October 10 April 25 May 9 Cone q1,' 
Indianapolis, IN Tampa, FL | (5 
tor OH Penn Fobniar 22 N OVE Cy a i \ Cc S 
May 16 April 11 November 7 


Torecelve acopyotourcomplete1991-82schedule 1ddie Rides 
or for more information on any of our auctions, call Auctioneer Supplies 
Bill Hughes: 502-451-1263, or Ric Stephan: 812-333-9939 

FAX 812-333-8951, 2415 W. Amherst, Bloomington, IN47404 Htc. 


US Amusement Auction is America’s oldest and most most reputable 


vending game auction company, with over 10 years of experience. 
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KLOPP 


Coin Counters 
Wrappers, Sorters 


Since 1931 









e Sales 
e Parts 7 
e Factory &| 

Service 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 













Made In The U.S.A. 







J new profits 









# | on 


This timeless coin-op novelty machine will 
never go out of style. If could be the most 
profitable sq. foot of space in your place. 
Quality builf and low priced. 


CALL MR. VEND (818) 718-6061 


FOR SALE 


Roller Ball Roll Down 
(Bob’s Space Racers) 
10 Player 


Flintstone Theme 


Brand New Condition 
Priced for Quick Sale 


CALL 


908-681-6478 - PM 
908-681-5115- AM 
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TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 


National 77°22 


TLC KET CO, _ 800-326-9320 


CALIFORNIA GAMES, INC. 
714-629-4090 
10:00 A.M.-2 P.M. 
LIVE LINE P.S.T. 


WE BUY IN BIG QUANTITY, SO YOU GET THE VERY BEST PRICE!! 


Street Fighter II 1075 NEO GEO 1-Slots 
Captain America CALL 


Wrestlefest 885 SPECIAL OFFER 


Captain Commando CALL 
ne oe 2 and 4-Slots Available 


Crime Fighters 355 

Double Dragon 140 NEO GEO 4 Slots CALL 
Double Dragon III 325 NEO GEO Cartridges: 

Dragon Breed 290 Fatal Fury CALL 
Bottom of 9th 225 Eight Man 145 
Ninja Gaiden 135 Robo Army 165 
Snow Bros. 265 Alpha Mission II 165 
Air Busters 230 Puzzled 165 
Final Fight 689 Burning Fight 165 


Shinobi 310 Blues Journey 165 
Shadow Dancer 375 Super Spy 85 


Assault 350 
Arch Rivals 350 


Cadash 270 CALL US! 


Crime City 295 

ESWAT 275 

Final Round 275 WE WANT 
Hipperdrome 295 

Raiden 715 

le ceehe yz, YOUR BUSINESS!! 
Super Dodge Ball 75 


S.P.Y. 145 LIVE LINE (714) 629-4090 
Task Force Harrier 325 
10-2 PST 


PIT FIGHTERS VOICE MAIL (714) 949-3499 


ONLY $395 


LIMITED QTY. 24 Hrs. 









yh ' ay o yy ay ‘ 
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From MICRO MANUEACTURING 
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Play With 8 Or 16 
Lines! 
Double Up 
Games! 







gOS 44 4G 4G ge THM T ee eee e eee eee ee TTT ee! 


Call Toll-Free ‘g- 
1-800-277-6136 @ 


P| 







be 


Micro Manufacturing gp 
535 Old Nashville Hwy.|q9- 
Lavergne, TN 37086 (op. 
(615)793-5510 : 
Fax: (615)793-5512 [ae 





) Ja 





CATCH THE 
ACTION ... 


FROM LEISURE 


SIMPLY THE BEST $1-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 


| NY | 
aes iil 


e eis i a 


ou raat 


ves ee 


10.29 Te 





~« SIMPLE ONE PIECE UNIT « SAME DAY SHIPPING 
« SIMPLE INSTALLATION * PROMPT SERVICE 
* SIMPLE TO USE-ACCEPTS * QUANTITY PRICES 
BILLS IN ANY DIRECTION AVAILABLE 


DISTRIBUTOR and OEM INQUIRIES WELCOME. 
1 YEAR WARRANTY 


LEISURE 
ENTERTAINMENT, LTD. 


For amusement only. Not intended for sale or use in state 
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Purchase Direct From 
The Factory! 


LULKY ROULETTE 


> 


oo 
~ LUCKY NUMBERS 


It's so simple . . . it simply earns $ $ $ 


The Newest Game in Town! LUCKY 8-LINE 





Also Available: 5-LINE 


¢ Hilo Double-Up Joker Poker 
¢ Dual Tank Game 

¢« Countertop Cabinets 

* Kits - Kits - Kits 


> j - Ste | j ! . . WINNER 8 LINE 
Lowest Prices - Fastest Delivery! en 8 


1 YEAR WARRANTY ROULETTE Juwad Bune 


Call Toll Free: 











yy Municipalities where such games are prohibited by law. 
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STEP-N-RO9OL a 
ple) aR 4 ue 


mach cla] (Me ea o1 alee) 





nN 
~, 
ON, 


ae Peo, ic Pi, 7 _ ae 
©: Easy, a hl 


one-person 


Saves 

time & 
operation money 

© Prolongs table life Fast! 


Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll" way of moving pool tables 
safely, easily. Call or write for more information today! 


STEP-N-R@LL" DOLLY 
TOLL FREE: 1-800-634-6157 or 216-652-1251 


FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 


fata) Quantity Discounts Available! =! 
_ 


Distributors Wanted! ce 
MICRO MANUFACTURING’s Service Department 
———“*:stiédi ee 
REPAIR 


Boards $35.00 + Parts 
Monitors $30.00 + Parts 
Power Supplies $ 5.00 + Parts 


























= 


~“ 






PARTS 
Need Parts? We've Got Them All From A-Z 


Boards/Buttons/Chips/Clamps/DBA's 
Harnesses/Pins/Resistors 


Call For A Quote. 












Satisfaction Guaranteed. 
Done Right The First Time! 


Have A Problem Or A Question 
With —: Machine 


Just Want To Talk Shop? 
Call Dave At 1-800-277-6136 
| Gwe ME A TRY NO CHARGE! 


| 1-800-277-6136 Fax: (615)793-5512 


MICRO MANUFACTURING 535 OLD NASHVILLE HWY LAVERGNE, TN 37066 
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New Business Opportunity 


"SEEKING OPERATORS FOR NATIONAL ACCOUNTS* 





F-14 Tomcat 


KIDDIE S® 
COIN OPERATED KIDDIE RIDES 


CALL 1-800-543-3437 


Tel. (809) 897-3180 Fax (809) 897-3377 
42 DIFFERENT MODELS AVAILABLE « PARTS: REDUCERS 
MOTORS, COIN MECHANISMS, SOUND BOARDS... 








and the 
decision 
becomes clear! 


Yo -at cele 


CAC 
Classified Section 


Contact: Carol Lea 


504-488-7003 
FAX 504-488-7083 












COINS or BILLS 


Count/Sort/ Wrap 
Free Catalog! 


PUBTIME DELUXE DARTS 
With Cricket & Catch Ring 
$675.00 


Green Amusement Co. 


(502) 361-9831 








PARTS— REPAIRS 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 





Get a grip on 
new profits 


E| |SAVE $AVE 


USD 
Seen 









RE 


a Buy all your locks keyed the same as the locks 
Hs, pe you are now using; “‘Abloy’’, ‘‘Ace’’, ‘‘Fort’’, 


‘‘Wico’’, ‘“American’’, ‘‘KD’’, ‘‘ESD’’, ‘‘Green- 
t | Money 
Maker! cae, 


wald’’, ‘‘Baton’’, or any other manufacturer’s 
similar type lock directly from our factory. 

This timeless coin-op novelty machine will 

never go out of style. It could be the most 


profitable sq. foot of space in your place. 
Quality builf and low priced. 


CALL MR. VEND (818) 718-6061 








Coin . 
Counter $695.00 
ALARMS Sorter £995.00 


PES for Vending 
# and Amusement 
< a 8 
2 CJtl= 
Q — —— 
ef; video 


Coin Box Protection game bar 
at a Reasonable Price $807T 


L.A.I. Series 600 
High Security Locks 
Virtually Pick-Proof 


The Original. Best and Lowest Priced!" High-Security /y 


MONEY MACHINE ( (9) _ Shanstetscwsarpncee, 3 
U7 ; 


uff 





You Normally Pay “)  N6osK 
For 


For the last 10 years the Deiinaty 
greatest promotion ever! GET $ECURITY 


} i ¢ Blows money and/or 4. & 


d coupons. | 
St) ./ , © Your patrons try to catch SAVE MONEY TOO! 


aS many as they can. 


(309) 788-0135 L.A.I. Series 500 


Medium Security > 
Tubular Key Locks EY 





MUST SELL 
Impulse Machines 
Mint Condition 


300 + 





PLUG LOCK 
Sex Meters, Heart Meters 
Love Meters LOCK AMERICA, INC. 
$195 each (2 yr. warranty) Tel. (714) 373-2993 Fax (714) 373-2998 


7251 ‘‘M’’ Garden Grove Blvd., Garden Grove, CA 92641 
MIDWEST STATES 1-800-243-2418 


1-800-422-2866 


For Info — Call 


1-800-235-5471 
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SOUTHLAND DISTRIBUTING 


1611 Castle Hayne Rd., Bldg. B * Wilmington, North Carolina 28401 


(919) 343-8200 ¢ TollFree: 1-800-659-1999 
ET Var VK E 


CABINET STYLES CABINETS - KIT READY $695 WE DO 


¢ 19” UPRIGHTS INCLUDES: Monitor, Power Supply, BOARD REPAIR 
¢ 9” COUNTERTOPS Coin Mechs, Formica Cabinets (not 0 S 


¢ 13” MINIU/R * SITDOWNS Paper) » BLONDE OR BROWN WOODGRAIN CALL US NOW! 


VIDEOS: PINBALLS: 


Altered Beast Rock-Ola 480 
Arch Rivals Rock-Ola 484 
Arkanoid Rock-Ola 488 
Bad Dudes C Rock-Ola 490 
Buster Bros Rock-Ola 494 
Caliber .50 | 


Continental Circuit 
Desert Assault 
Double Dragon 
Enduro Racer 
Final Flight 
G-LOC 
Gauntlet || 
Golden Axe 
Rowe R-92 Combo 
Ninja Gaiden Rowe CD-100 


Operation Wolf Road King Good Selection 


Pole Position | Space Shuttle 
Pole Position II Space Station IN STOCK NOW! 


Poe TaN MISCELLANEOUS: 


Road Blaster Terminator Il a 
Truck Stop Digital Bowlers 


Whirlwind Pushers _ 
Simpsons Kramer High Speed 


Street Smart Grayhound 5-in-1 
Street Fighter 

Street Fighter Il BILL CHANGERS 

Super Hang On Rowe BC-25 MC 


Super Off Road Rowe BC-11 Used W4-W6-W7-W8 
Cherries & Eldorado 


Team Quarterback 


Thunderblade (Sitdown) CRANES: USED POOL TABLES: 


WWF Superstar Clean Sweep... . | VALLEY-DYNAMO- UNITED 
mfeslleneet Betson Big Choice ....$2295. 7' and 8'.... Call for prices. 


FREE DELIVERY | AMAZING NEW SECURITY DEVICES WE ARE NOW BUYING 


FORBILLACCEPTORS  ANAIDIN 
ON 4QORMORE PIECES = | tHe pREVENTION OF BILL ACCEPTOR Jukeboxes, Pool Tables, 


EAST OF THE CHEATERS Pinballs, Videos 
MISSISSIPPI INTRODUCTORY PRICE .... $18.99 and Pushers 


TRADE-INS ARE WELCOME! 


PLAY METER 12] FEBRUARY 1992 





YOUR USED 
GAME SOURCE By 


COIN-OP 


On Location Throughout the United States * Immediate Availability While Quantities Last 
February Special. . Steel Gunner - $3,895 
Call Toll Free (800) 424-5050 To Find The Game Nearest You 
DEDICATED/COMPLETE GAMES 


Afterburner $2775 Captain Commando $2395 High Impact $1395 Street Fighter $ 635 
Aliens $ 895 Centipede 3 299 Klax $ 695 Stun Runner $1995 
Arch Rivals $ 595 Chase HQ $1295 Moonwalker § 795 Team Quarterback $ 895 
Assault $ 565 Cyberball-2072 $1050 Night Striker $1295 The Simpsons $1795 
Battle Shark $1445 Devastator $ 395 Rad Mobile $7595 Vendetta $1995 
Beast Busters $1995 Dragons Lair II $3495 Rampart $1695 World Cup '90 $ 495 
Cadash $1195 Final Fight $1095 Special Criminal Inv $1575 WWE Superstars 9 799 


PINS 


Atlantis $ 795 Black Knight 2000 $1050 Game Show Of Mousin Around $1245 
Back tothe Future $1475 Cactus Jack $1795 Genesis 9 Pool Shark $1395 
Black Belt $ 295 Dr. Dude $1495 Jokerz 9 Whirlwind $1395 


KITS (BOARDS & HEADERS) 


Call & Inquire about Volume Discounts! Assorted Neo-Geo Cartridges .. . Call & Inquire! 


1943 $ 275 Ataxx $ 395 Clutch Hitter $ 995 Escape $ 595 Heavy Barrel $ 295 
All Points Bulletin $ 495 Blood Brothers $ 595 Combatribes $ 795 Finat Round ¢ 295 Pit Fighter $ 895 
Altered Beast $ 295 Buster Brothers $ 445 Double Dragon $ 395 Galaga § 395 Skull & Cross Bones $ 595 
American Horse Shoes $ 595 Cabal $ 495 Double Dragon3 $ 595 Growl $ 895 Snow Brothers $ 445 


MISCELLANEOUS/REDEMPTION 
SPECIAL- Seeburg Laser Music Box - $2,295 Master 7 Dart $1795 Skill Dozer G 895 Slug Fest $2195 


A FREE call is all it takes to SAVE money! Prices do not include shipping and handling. 


Toll Free 1-800-424-5050 or FAX: (808) 682-4789 
91-246 Oihana St., Ewa Beach, HI 96707 | 


SUPER SIX OR SUPER SIX PLUS—$1075.00 O L D G A M E p A RT S 


Shopped—Street Ready WE CANREPAIR ORREPLACE MOST COMPONENTS 
No Break-Ins FROM OLDER VIDEOS & PINBALLS. GIVE US THE 
CUMMINS JET SORT OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


Model 750 Coin Sorter & Counter—$1700.00 


COMPLETE GAMES WE BUY OLD P.C. BOARDS! 


Clean—Complete— Working Conversion Items 
$200 each—Buy 10 Get 1 Free Video game PCBs-Over 400 Kinds 
Call for price list 
CHOOSE FROM: Electronic pinball parts-All makes-Used playfields 
wins Gefdier Giciter a: Backglasses & Electronic Components 
Rach & Atinck Aten yeininatise Laser Disk games-Players, disks & PCBs 
Sky Shark Vigilante Monitors-All sizes: color, B&W -all XYs 
Victory Road Life Porve Manuals, schematics and other service data 
Shanghai Kid Black Tiger Tubes-New, rebuilt & used 
Multi-game Systems-3-in-1, 4-in-1 
30 OTHERS—CALL FOR LIST Video Arcade Analyzer: 
Test Fixture for Monitors-NOW ONLY $225 
Jim Stansfield Vending, Inc. 


La Crosse, WI ELDORADO GAMES LTD. 
608-782-7181 Ask for Max (310) 630-0910 FAX: 310-630-1566 
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ETER 


agazine 


PLAry 








ETER 


agazine 


PLN 


Have your own copy of Play Meter 
Magazine delivered to your home 
or Office. Call (5O4) 488-7003 to 

start your subscription today. 






Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


CL] Mr. Ms. Name 


Street 
City 

Zip 
Signature 


Title 
Company 











Telephone 





[] Payment Enclosed 


Charge my: 
Card No. 


(| New 
[] Renewal 





Card Exp. Date 


USA *“Canada 
lyr. $60.00 $60.00 
[1] 2yrs NO.OO NO.OO 


L] Billme 
[] MasterCard 





"Foreign 


$150.00 


1) 3yrs. 150.00 — ‘Payable in U.S. currency only 


Check One: 


LJ 
LJ 
LJ 
UI 
LJ 


LO 





ha 


Manufacturer 
Distributor 

Route Operator 
Arcade Operator 
Support & Supply 
Technician 


Other 


Please specify: 





Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


(] Mr. CJ Ms. Name 


Street 
City 

Zip 
Signature 
Title 


Company 


__ State 


Telephone 





(] Payment Enclosed 


Charge my: 
Card No. 


_} New 
[] Renewal 


Card Exp. Date 


USA “Canada 
$60.00 $60.00 
10.00 1O.00 

















(} Billme 
(] MasterCard 





"Foreign 


$150.00 


150.00 “Payable in U.S. currency only 


Check One: 


LJ 








L 








Manufacturer 


_] Distributor 
LJ] Route Operator 


|] Arcade Operator 


Support & Supply 


|] Technician 


|] Other 


Please specify: 





Have your own copy of Play Meter 
Magazine delivered to your home 
or office. Call (5O4) 488-7003 fo 
start your subscription toda y. 


| |, NO POSTAGE 


NECESSARY 
IF i na 






THE 
nninee STATES 


Wend! 





ga eaaNMR RR 
BUSINESSREPLY CARD ( Qu 
FIRSTCLASS PERMITNO.954 NEWORLEANS, LA SE SEE 
oO, 
POSTAGE WILL BE PAID BY ADDRESSEE EE RES 
OR: 
peLAT EEE ORES . 
a | SSSR RSTO 
ne bes mene Te = 
o> 
w Orleans, LA 70184-9988 S a 
= = 
iL ipad isavaceltlavtentuatialialeloeaalylested tia! | 
| | NO POSTAGE 
NECESSARY 
IF MAILED 


UNITED STATES 


BUSINESSREPLY CARD 
FIRSTCLASS PERMITNO.954 NEWORLEANS, LA 
POSTAGE WILL BE PAID BY ADDRESSEE 
LAY EKTER 
P M agazine 


P.O. Box 24970 
New Orleans, LA 70184-9988 


Wavid 


JUIZESP 


Ca 








Duke Distributing 
210 Cherry St. a 
Franklin, KY. 42134 


(502) 586-1663 °® 


(502) 586-1773 also our FAX # 


FREE SALES * (502) 586-9066 et oe 
DELIVERY SERVICE * (502) 586-9058 TRADE— 
KEBOXES 
ROWE * SU * ROCK-OLA 
R-82 THRU R-92 COMBO 470 thru 490 II 
New CD Models —" New CD Models 
| _NSM USED | SEEBURG * WURLITZER 
City II * City IV * Concert 240 CALL 
New CD Models 


Tired of being beaten by dental floss & tape or 
plastic? Call now for security devices... 
Prices starting @ 25.00 


Aladdin @ Cherry 
W-4 @ F-5 ¢ W-6 @ Bingo @ W-7 
W-8 © W-11 © F-16 
Lucky 90 ¢ W-10 @ Lucky 75 
Lucky 74 ¢ Jumbo ® Cherry Bonus III 
Pull Tab © Double 8 


EBD DIBY sacasisstvsdecerasarkdieurenuinevassavncacd 275.00 
MARS DBA VEMS <i sivcivansssnnneasateerenaees 345.00 
MARS DBA VFM4.............. 0... ee eee 335.00 
MARS w/Downstacket.................0000ee eee 444 .00 
BAY CAUCE, sescnssccevsnsesedenevevesvevens as 285.00 


Wells-Gardner Monitors 13”-19” Monitors ...235.00 
Sharp Image Monitors 13”-19"” Monitors.....215.00 


12 Amp Power Supplies ................. cc cece ees 29.99 
FOGG PUAGOIN 4c uenenndienadsvnnnaveanenaceuseanens 400.00 
"TAM We vicy cecarcsseeenevecevareestcverenscsre: 295.00 
VRS Wy Gicsce nicovaciennesnncabusnesssneuesenvens 325.00 
OS SE caacacrnnuad oabanesrdciieadesceuoeruanns e42 350.00 
WS Wh ~Baneuces sxncnanewaanssichavenveadaneanwae ia 350.00 
Wel WALD satanemeeacriwecatgesccusnsseewacsacses 595.00 
Caley Ons ITE oases sssoeshadacccnecuseriesy sane 500.00 
POE 1 cavatreseandeanceispacsaueeesdveneteraiects 475 .00 


— Lucky 8 Lines — 


Games starting from 


* NEW & USED POOL TABLES x 


Valley, UBI, Dynamo................. CALL 
Prices starting at.................08. $1295.00 
19”’ e 13”’ Uprights 


Cocktails ¢ Minis 
Countertops ® Kits 


foes 1195.00 or just boards 
POGGIS SWHCHES on ince crane edvnwcasiesy cuwexesmnss 1.50 ea 
Com Mechs & Ciannels ..06s.:ccasacceoavcceas 13.73 €a 
S Litto HariGeses.s.<i<sivnvsvorevesssonvescvedneases 38.00 
LADS BUNS. 22205 bnanarasesnseversdaceddecns easans 24.00 
WOOO? GSES ons hiiscccicesadedcesdenbesanncsunces 6.00 
Ep DCARELS si racrneserdvesessnetesqoxe guesses seesaenresc 4.00 
BD CANES ist nemiiatindad sinha adines wikeasugaweeioninnss 10.00 
POOL "THDle BUPPUCSscvincedsadeavensedesedacevanse xd CALL 
Tommy Gates w/7” Extension................... 945.00 
BlOpp Com COUNIGIS cc5sscesacsarzcsesesscanetas 650.00 
Tg er Bi xd atewsete sensed cond estenemssoeseessede 750.00 
TUG S nex yousanscingrasanawnetangacustseensoones 1100.00 
POXHOnIG W/DBA, ccscicveesscsussnsnaniaceescnes 1200.00 
RIGS GUS «scsccesuccgunadncvepeecsosssdearscescte: 725.00 
PICQCSt DGAISS: wsconvcnsesecevardduartasentsasorcas 700.00 
I.C.E. Putting Challenge Golf Game ......... 4495 .00 


WE ARE BUYING 


Late Model Flippers ¢ S&M Pushers 
SMS Draw 80’s @ Valley Pool Tables 





PLAY METER 123 


FEBRUARY 1992 







Get a grip on 
new profits 









test 


BS 


Test Your 
Sa 
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#1 Hoe — 
Maker! 


This timeless coin-op novelty machine will 
never go out of style. It could be the most 
profitable sq. foot of space in your place. 
Quality built and low priced. 


CALL MR. VEND (818) 718-6061 


HHL 


BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 
Converts a BC-9 to BC-35 

¢ 55 Acceptance 
¢ Solid state, self-diagnosing computer 
e Installs in minutes 


To Order Call: 
616-245-8235 


CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 ¢ 45 RPM Box Holds 200 e 
Both Are Triple Thick Front/Back Walls e 
Double Thick Side/Bottom Stackable ¢ 
White Color ¢ 200 Lb. Test ¢ 
Corrugated ¢ Lift Off Lid ¢ Tote Grips « 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 
45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


VOICE or 24 hr. FAX ¢ 1-800-950-5853 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 


VIDEO CONNECTION 
Has Moved / 
For your FREE 
CATALOG 

Call or Write us 

1150 INDUSTRIAL PL. 
DIXxXON,CA 95620 
(916) 678-5189 


or 
Fax 


678-1333 
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NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight ¢ Durable ® Weatherproof ¢ American 
made replacement parts ® Universal base for all rides © High-security 
coinbox ® Heat-treated strips for construction 


SPACE SAVER RIDES 

These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT 

This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 
601-845-7501 © 800-647-6460 


SERIES H-10 
AS LOW AS $11.96 


SERIES 700 
AS LOW AS $13.75 


| SERIES 702 


%s" CAM LOCK 
AS LOW AS $12.56 
= vies AS LOW AS $3.01 


7%" CAM LOCK 
AS LOW AS $3.22 


1%" CAM LOCK 
AS LOW AS $3.43 


HASPS 


825 AS LOW AS $4.61 
875 AS LOW AS $2.99 


lores =I 885 AS LOW AS $3.17 
Ea VEE") & 525 aS LOW AS $4.25 
535 AS LOW AS $4.25 


We stock ALL American key numbers for your H10 & 700 padlocks 

Keyed alike or key different, same price — restricted also available 

Our key #’s are computerized so no one in your area has the same key # as you 
We can key your camlock & popouts to your key # if you send us a key 

Over 80,000 American lock company items currently in stock 

95% of all orders shipped within 24 hours 


PATT SUPPLY CORPORATION TOLL FREE 1 (800) 621-4418 
1335 S. MICHIGAN AVE. CHICAGO, IL 60605 ALL PHONES: (312) 939-7616 





Voice of the... 
Coin-Operated Amusement, 
Music & Vending Industry 





Amusement & Music Operators Association 


Providing Industry Leadership with... 


-Effective Government Relations 
- Targeted Industry Promotion 
-Continuing Education 
-Timely Communications 
-Industry’s Largest Trade Show 


(And don’t forget AMOA’s 1992 
Government Affairs Conference, June 7-9 in 
Washington, D.C., and 
Expo 92, October 1-3 in Nashville!) 


oodGd 
For more information contact: 


Amusement & Music Operators Association 
401 N. Michigan Avenue 
Chicago, IL 60611 
Direct Line: 312/245-1021 
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* For Sale * 
Blood Bros. Kit 
Three Wonder Kits 
The King of Dragon Kits 
Raiden Kit 


Maga Blast 

Super Pinball Action 
Final Blow 

Rolling Thunder II 
Dragon Sabre 


Captain Commando Kits 
NEO.GEO 

Super Spy 

Ninja Combat 

Sengoku 

The King of Monster 
Fatal Fury 


New Era Video (Canada) Inc. 


Ph/Fax: (416) 754-1328 
Call us last! We have the best price! 


Get a grip on 
new profits 






# | Money 

Maker! 
This timeless coin-op novelty machine will 
never go out of style. It could be the most 


profitable sq. foot of space in your place. 
Quality built and low priced. 


CALL MR. VEND (818) 718-6061 


Wanted 
Mechanical 
Bulls 


(will pick-up anywhere and 
pay top price) 


(309) 788-0135 


10 Brunswick Gold Crown III 
Pro 8’ Pocket Billiard Tables 
Excellent Condition / $13,000 
Wichita, KS—Contact Randy 


316-262-3538 
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JAMMAIGENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 ° W-6 ¢ W-8 


8 Line Conversions Kit Plugs directly 
into the Jamma Harness. 
Conversions Made Simple With 
Interface Boards 

Double Male Interface Board with Jam- 
ma pinout one side & choice of either 
28/56, 22/44 or 18/36 on other side. 
Double Male Interface Board with Jam- 
ma pinout one side & choice of either 
28/56, 22/44 or 18/36 female on other 
side. 

Nintendo Monitor Color Conversion 
PCB. 


Quantity prices on request. 


LOUISE’S HARNESS SHOP, INC. 
712 Country Rd. 58 ¢ Prattville, AL 36067 
Tel.: 800/365-1941 © 205/365-1841 
FAX: 205/365-4435 


Prices subject to change without notice. 


4, 
cer 109 gas, 


ea. 


‘‘HARNESSES OF QUALITY”’ 
Amusement and Industrial 


LOUISE'S HARNESS SHOP, INC. 


JAMMA/GENERIG HARNESSES 
CUSTOM & 8-LINE HARNESSES W-4  W-6 © W-8 


CONVERSIONS MADE SIMPLE WITH INTERFACE BOARDS: 


e 8-Line Conversion Kit Plugs Directly into Existing Cabinet Harness. 

e Double Male Interface board with JAMMA pinout one side & choice of 
either 28/56, 22/44 or 18/36 Female on other side. 

e Nintendo Monitor Color Conversion PCB. 


We specialize in custom manufacturing all types of amusement wiring harness- 
es. Each harness made to your specifications. Price quotations based on quantities. | 


712 Country Rd. 58 e Prattville, AL 36067 
Tel.: 800/365-1941 ¢ 205/365-1841 ¢ FAX: 205-365-4435 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE. 





The Game Exchange 


1590 Alum Creek Drive e P.O. Box 09598 «Columbus, Ohio 43209-0598 
(614) 258-2933 « FAX (614) 258-2940 


RECESSION BUSTER SPECIALS 
New Factory Kits 


CAPTAIN AMERICA (H) . The #1 game at a super low price .......... Call 
ROAD RioT (H) ..... Great new driving game with steering wheel ... Call 
SPINAL BREAKERS (H) . Still going strong and now only .......... .. 299 
PALADIN (H) ....... Reliable space theme game for a real bargain .. 799 
PUSHMAN (H) ...... A fun cartoon maize game —- real cheap ...... 799 


Used Factory Kits 


Badlands (H) ........ 299 Champion Wrestler (H) . 199 Gunforce (H) ........ 299 

Bloxeed (H) ......... 199 Dragon's Breed (H) .... 299  Hydra(H) .......... 399 

Carrier Air Wing (H) ... 895 ~ Final Fight (H) ....... 795 Meta Fox (H) ........ 299 
Used Boards 

STREET FIGHTER If (H) .. 1,095 V-Ball(H) ........... 99 IronHorse (H) ........ 49 

Drift Out (V) «a enews 895 Track & Field (H) ...... 49 RushN Attack (H) ..... 49 

Double Dragon (H) ..... 99 Jailbreak (H) ......... 49 Super Basketball (V) .... 49 


Kit Pack — For Jamma compatible boards — includes Jamma harness, generic graphics, 
pinout, and controls — $60 with board purchase. 


Used Games 


Co a ee 299 Mechanized Attack .... 795 Turbo Outrun (MN-cP) . 1,995 
i a re 299 MERCS............ 7,295 TwinEagle ......... 299 
After Burner ........ 895 MiniGolf........... 399 VS Excitebike ....... 199 
All American Football .. 795 © Ms Pacman ........ 2399 VS RBI Baseball ...... 199 
Atari Football ........ 299 PIT-FIGHTER ........ 7,395 : 
Battleshark ......... 995 Pole Position ........ 495 pecompnen ao 
CAPTAIN AMERICA (2P) . CALL Power Drift ........ 1,295 oe és age Sachs es 1, 295 
Cyberball (4P) ....... 995 Radmobile (SD)...... 7,995 By 7 Pee ea ae es ‘695 
Dark Adventure ...... 399 Hang On(SD)....... 2,995 She baa i a? * 1.495 
Double Play ......... 399 Hard Drivin’........ 1,995 Sn ne, ye ea © 3 
DRAGons LAR I... .. CALL R-Type............ 399 Pinballs 

Final Lap (SD) ....... 5,995  Roadblasters (SD) .... 1,495 Back To The Future .. 1,195 
G-Loc (SD) ........ 5,995 SpyHunter ......... 399  Centaur............ 595 
(SSIAGA ceca ee heed 399 Star Wars ..6 66 e0 eas 199  Mousein’ Around .... 1,395 
GP Rider (SD) ....... 5,995 Street Fighter!ll ..... 1,495 Special Forces ....... 695 
Guerilla War ........ 399 Super Off-Road...... 995 Victory ............ 995 
Heavy Barrel ........ 299 Track & Field ......... 99 Whirlwind ......... 1,495 


Prices good through February 29,1992. Quantities of all games limited. 


Call (614) 258-2933 
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GRIP TEST 


Get a grip on & al: 
_hew profits a 


Sin 









= 


Coin-Op 
[ier 


CALL MR. VEND 818)7 718-6061 





ARCADE SALE 


7 Redemption Games 
2 Bill Changers 
16 Video Games 
2 Pinballs 
Tokens, etc. 


All Equipment CLEAN and Location Ready 
SAVE $ 


CBT Enterprises 
901-683-8824 


* USED KITS * 


100 Clams or Less! 


$0404 
yamemasters 


(504) 924-6111 


WORKS LIKE A NEO-GEO 
BUT USES JAMMA BOARDS! 
SAVE LICENSE FEES! 
MAXIMIZE R.O.I. 

PUT 4 GAMES IN ONE CABINET 


With 4-PLA Y by FREE ENT. 


Quality-made in England $495. 4-PLAY 
board plugs right into your JAMMA cabinet. 
Plug up to 4 P.C. boards into the JAMMA 
sub-harnesses. 


Distributed by: 
BUFFALO BILL JOHNSTON 
11 Greenfield St. ¢ Buffalo, NY 14214 


(716) 838-3038 
Fax: 716-834-3233 


— Parallel Board Orders — 
Handled Promptly! Delivered in 7-14 Days! 
— When using Visa or MasterCard — 


wee, Call Buffalo Bil G® 
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Ask FOR THE PUCK STOPS HERE sy Name 
The Original Air Hockey Safety Shield 
e PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY 3 THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE AND AUSTRALIA 
e ARCADE TESTED 
© DOESN'T AFFECT TABLE PLAY 


e INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER ‘ 


CURRENTLY IN USE AT: 
¢ PUTT-PUTT® GOLF ‘N GAMES 
e MALIBU CASTLE ¢ GREAT AMERICA 
e FUN FACTORY GREEN GAMES 


* IMAGINATION LEISURE *« DYNAMO x _ U.S. BILLIARDS 


® Increased player appeal! ¢ Ask your distributor tor “*THE PUCK STOPS 
¢ Demand the 9-inch shields with the angle! HERE” by name! 

¢ Made from virtually indestructible space age ® Insiston the original or call direct and save the 
material! sales tax! 
e When your customers’ safety and your lability 
specify the quality product! 


e Increase Revenue ... 
expense from downtime! 


Decrease lost pucks and 
ate Bt StAKE 4 « 





PLASTITECH PRODUCTS, INC. 


1-800-933-0145 


P.O, Box 2387 
Longview, TX 75608 


(903) 757-0543 


= « « for this ad. 


Call Carol Lea (504) 488-7003 


TIRED OF GAME AND PLUSH DISTRIBUTORS 
LEAVING YOU BROKE? 


CALL 


COAST TO COAST GAME & 
PLUSH DISTRIBUTORS 


1-800-752-9879 


FOR GREAT PRICES ON NEW & USED GAMES 
QUALITY PREPACKS AND CLOSEOUT ITEMS 


REDEMPTION 
hes _ 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES 








Red Baron Distributing 
6540 West Central — Toledo, Ohio 43617 





800-331-3766 — FAX (419) 841-6484 





800 number valid from all 50 states, Mexico & Canada 





When you think of buying a video game printed circuit board, think of Red Baron Distributing. 
We don't handle dedicated games, pinballs, parts, or jukeboxes, and because of this specialization 
we Offer the largest selection of video game boards in the U.S. at the best possible prices. 


New game boards arriving daily — call for prices or any game not listed. 


Ninja Clown 
Revenge of Doh 
Splatterhouse 


Puzznie (X-rated) 


Air Buster ................ 275 
Air WOW . oe ce eens st suenees 210 
Alien Storm .............. 295 
Alien Syndrome ............ 95 
Alll American ............. 195 
Altered Beast ............. 145 
Arkanoid w/controls ........ 175 
Assault .................. 245 
Atomic Robot Kit ........... 95 
Bad Dudes ................ 95 
Berlin Wall ..........00... 295 
Big Event Golf ............ 245 
Blast Off ...........000... 155 
Blasteroid................ 175 
BIOCKk HiGIG . 0.266 c ee cnenn 210 
Biock Out .c..0%2scse neues 175 
Bonanza Brothers ......... 290 
Bottom of the 9th (Kit) ...... 195 
Bubble Bobble ............ 275 
Burning FOPe ... 6 escneas 295 
Cabal (joystick) ............ 95 
Cadash.................. 295 
Caliber SO . oc cee cies awes 295 
Champion Wrestler ........ 295 
Cobra Command .......... 245 
Combatribes ............. 275 
Crime Fighters ............ 195 
Crime Fighters (4 pl.) ....... 295 
Crude Buster ............. 445 
Dangerous Seed .......... 145 


This month’s 
best buys: 


Bubble Bobble 


Dark Seal ...... 
DJ Boy......... 
Double Dragon .. 


Double Dragon II 
Double Dragon Ill 


Dragon Breed ... 
Dragon Spirit... . 
Dynamite Dux... 
=|) a 
Empire City ..... 
Exerion ........ 


Fightin’ Fantasy 


Finest Hoop .... 
Flash Point ..... 


Galaga 


Galaxy Gunner .. 
Gang Wars ..... 
Ghostbusters ... 
Gold Medalist ... 
Golden Axe ..... 
Guerilla War .... 
Halleys Comet .. 
FIQUHS 222s vane ws 
Heavy Barrell ... 
Heavy Unit ..... 
Hell Fire ....... 


Hustler 


Ikari lls... 00... 
Image Fight ..... 
Insector X ...... 


Arch Rivals (Kit) 
Cabal (w/joystick) 
Hot Shot Tennis (Kit) 


oh ee a 275 KlSe. . oc xem enscd devedvany 108 
vue eens 195 Led Storm ............... 175 
ses dRhSERS 95 Legend of Makai ........... 95 
peeReEe Es 250 Legend of Tonma......... 145 
Laneunees 295 MANDY ..ccancunecadcasenee BO 
one REE EE 195 Moon Walker............. 195 
a eee oes 230 Mr. Heli ................. 195 
eee eens 195 Nastar Warrior verrerts 
bieeae ens 245 New Zealand Story ........ 275 
phavanswas 95 Ninja Gaiden ............... 95 
SW Week be 45 Ninja Spirit .............. 145 
Yeuaneaee 295 PACIANG .....eccnxwaseven 145 
caaweaeme 195 Pacmania ............... 195 
bait hy te ede ee 245 PANG ss20eevduwediacuvaos CFO 
aioe eae 175 Perfect Billiards .......... 195 
see ee eens 245 Phelios ................. 245 
5s ee eee 295 Pinball Action ............ 195 
ve eeseeees 45 Pole Position ............. 295 
Sdaneb ewes 95 POW ................... 245 
be isitee mate es 195 Punk SHOt ...<evesscnxewe 29S 
ieecueewn 285 Quarth .................. 145 
1d RRS RMS 245 PY VVPO YW cicascooxacduvaw OO 
ee ee 235 Rainbow Island ceeceexe OO 
iMee en eer 275 Rastan................... 95 
Ayeeee ee 145 Rastan Saga Il iwtenaed OO 
1 ons Bee Bs 195 ROQUIUS .....caeecaseusacn 4D 
(xed woke 195 Revenge of Doh w/controls . 175 
su nsatons 95 Robo Cop ............... 145 
5 mashes > a 255 Roller Games ............ 295 
Lae he eee 195 FIVOGE ode ceblawesevebane OS 





Secret Agent............... 195 
SNMNOO- cctcceewenna ne es bas 275 
Side Arm .................. 175 
Silkworm ...............0055 95 
Sky Shark ................. 175 
Sky Soldier ................ 295 
Snow Brothers ............. 295 
SONIC BOOM .....46s8aacces. 195 
Spinal Breakers ............ 245 
Splatterhouse .............. 195 
Street Fighter .............. 275 
Street Smart ............... 275 
St. Dragon ................ 145 
Super Contra .............. 275 
Super Dodgeball ............ 95 
TOWIS oscunevcsenesieaaneas 295 
The Deep ................. 195 
Thunder Cross... ..<.«.<s%45 195 
Time Pilot 84 ................ 95 
Time Soldier ............... 145 
TOUGM TOM 2.cccwocsuacevas 145 
TWH B@QI@ cc.ce eae caccerea 295 
Twin Hawk ................ 245 
VINGQIOAIOl cane ec wea va nevis 195 
Wonder Boy ................ 95 
Wonder Boy Ml ....2..6c0004. 95 
Wrestle War (Kit) ........... 145 
X Multiply ................. 295 
FOVWGUS o5626.6-2m ee oR ee ORE ES 175 
Xx Mission ................ 145 


Complete kit including joysticks, buttons, harnesses, and all grapics available for additional $100 


Afterburner 

Air Duel 

Aqua Jack 

Battle Shark (w/joystick) .... 
Block Block 

Blood Brothers 


Caveman Ninja 
China Town 
Columns | 
Crime City 
Crude Buster 
DD Crew 
Devastators 


Escape Kid 
Fighting Hawk 
Final Fight 
Five Shark 
Galaga 88 
Gals Panic 
Gang Wars 


Gun Frontier 
Karate Blazer 
King of Dragaon 
Midnight Resist. 
Mustang 

Ninja Kids 


Other Inventory 


Operation Wolf 
Outzone 


Pit Fighter 
Prehistoric Isle 
Raiden 
Shadow Dancer 
Sky Adventure 
Strato Fighter 
Street Fighter 
Street Fighter II 
Strike Gunner 
Super Formula 
Super Man 


Super Fang 
Super Pinball 
Thunder Dragon 
Thunder Fox 
Thunder Cross II 
Truxton 

Turble Pop 
Turbo Force 
Vendetta 


Violence Fight 


World Cup ’90 





We ship C.O.D. — We also accept Visa Mastercard and American Express (please add 4%) 
30 day warranty on all boards * repair services available * trade-ins welcome 
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LIGHTING SPECIALISTS: 


Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 

Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 


light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 
continuing interest in our customers. 
Action Lighting, Inc. 
800-248-0076 Catalog 














Replacement Keyboard Numbers 
for Rowe Jukeboxes 
3 sets of numbers $9.75 


¢ Heavy duty vinyl ¢ 5 min. installation 
¢ Operator field tested 


Vinyl for Popular and Reset Buttons 
3 sets $9.75 


J&M Products 
1-708-662-6117 


Get a grip on 
new profits nae 


NYT att = 





{\ fer 
Money 
Maker! 
CALL MR. VEND (818) 718-6061 


VIDEO CONNECTION 
Has Moved/ 
For your FREE 
CATALOG 

Call or Write us 

1150 INDUSTRIAL PL.§ 
DIXxXON,CA 95620 
(916) 678-5189 


REDEMPTION 
TICKETS 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


~ GOOD QUALITY—LOW PRICES 


009887 
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End Ball Juggling Forever! 
“The Original Lane Retainer” 


Keeps the balls 
where they belong. _ 


VIRTUALLY ELIMINATES 


* Balls crossing into other lanes 

¢ Left-hand plavers rolling balls into 
right-hand lances 

¢ Plavers taking tickets from the 
wrong dispenser 

INCREASE REVENUE AND. . . 
Decrease expenses 
by reducing downtime 

Attractive. Durable Material 


LIFETIME REPLACEMENT 
GUARANTEE 


PLASTITECH PRODUCTS, INC. 


P.O. Box 2387 © Longview, TX 75606 


CALL TODAY: 1-800-933-0145 


Quantity 
Discounts 
In Use At: 


f» 
el 


MALIBU CASTLE 


P= Putt-Putt® Golf ‘N Games 
= = SAME DAY UPS SHIPPING 


LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


CCC) INNOVATIVE 


INDUSTRIES, 
INCORPORATED 


2605 Grand Ave ® Carthage, MO 64836 


800-344-7467 


FAX (417)358-1849 


A 
FUN-BELIEVABLE 


OPPORTUNITY 
AWAITS: YOU AT THE 


We need your winning attitude, demonstratable results, 
and desire to succeed on our winning team! 
Positions available in Texas, Georgia, Kansas, Hawaii, Missouri, Michigan & Illinois! 


District Managers Area Managers 
$36,000-$48,000/yr $27,500-$32,000iyr $21,500-$30,000/yr 


Send resume to: Fun Factory, Inc. - Personnel Dept. 
91-246 Oihana Street ¢ Ewa Beach, HI 96707 (808) 682-5767 


Store Managers 










EIT! ~ Cg 
A It’s Here ue 





ebeseanien ast 
‘S cDcoMBOKIT @ 


* 
a 
10 Disc CD player added to your jukebox ° 













Kit includes: Sony CDPC 900 CD player/8 times oversampling 
* Kits Priced Right For Small Accounts * 
* 2 types of plastic label insert kits available x 






Sv. Call or Fax: bry 
% C&C Games s 
“ Sy 

,,, (219) 238-4028 + 


as 





"he, ov 
“ton on jocat’™™ 





NEW AMUTEC KIDDIE RIDES 


You've tried the rest, now try the BEST 
Finest Quality Kiddie Rides Made 


27 models to choose from—All colors available 
All rides designed with safety and enjoyment 
of children as top priority. 


e Also in stock, a large selection of rebuilt-used rides 


TRADES ACCEPTED 


Call for spring specials. 


834 Frankstown Avenue ¢ Piteburahi PA 15221 
1-800-874-3371 










PLAY METER 13] 


Don't be 
lett out 
because of 
EARLY DEADLINES 


MARCH ISSUE 
(Distributed at the 
ACME Show] 
Classitied Deadlines 
FEB, 14" 


APRIL ISSUE 
Classitied Deadlines 
MAR 10" 
(BEFORE you leave 
for the ACME Show 


Contact: 
CAROL LEA 
504-488-7003 

FAX 504-488-7083 





FEBRUARY 1992 


* USED KITS * 
100 Clams or Less! 
$004 
Gamemasters 


(004) 924-6111 


___TALKING VENDOR DISPENSES 


1.5” (38 mm) Wheel Vends 
: e 1.3” (33 mm) Capsule an 
e Large Gum and Candy conte Saints 
1.125” (29 mm) Wheel Vends ANd pen 
e Gum and Candy 


Adjustable Merchandise Wheel Vends 
All types of small bulk items. 


YOUR SOURCE | Coinage size up to 1.25” (32 mm) 


FOR: Machine size height 25” (63.5 cm) 
. Width 8” (20.3 cm) Depth 8” (20.3 cm) 
Our All New 


_ Custom sounds — can have your own 

2.3” Round record made to say anything for 5 seconds. 
Clear Capsule Up to 4 different sayings on each side. 

Both Halves Same For: 

$1.00 items; 50 items Rings in 


25 Feature items =e Holders 
cranes etc. ! : 
‘ / 


Bulk or Assembled. 
e Mixes 


1.3” Capsules (T"9. © \n-capsule - items 

Mixed colored top with clear e Rings & Holders 

bottom. Filled or empty. Bulk & Assembled. 
ACTIONMATIC LTD. 


P.O. Box 326 ¢ Chatham Ontario « N7M 5K4 
Phone: (519) 351-2181 Fax: (519) 351-2181 


SEEBURG 3W1 
WALLBOXES 


(alias 160s & 200s) 
213-585-3269 


WANTED 
Big Choice Triple Crane 


717-848-1846 


Willow Enterprises 
Surviving And Thriving 
Into The 21st Century 


The Best In Quality Used Coin Op Equipment 
Redemption, Bowlers, Videos, 
Pins, Cranes, Music Of All Kinds 


TICKET AVENUE 
ee _ 


Natio CG ©. 71548 6008 





Rowe Combo Kits 


Factory Distributors For: 
Wurlitzer, Kramer, Merit, SMS, Grayhound 






WANTED 
Used Coin-Operated 


Kiddie Rides 


Call 1-800-448-6888 
FAX 3035277 1-7567 






You Need It—We’ll Find It! 
We Love To Export—Call Today 
410-768-3400 
FAx: 410-768-9563 







Kiddie Rides U.S.A. 
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Duereasing operator and player interest in competitive dart and pinball teams--and league 


activity--nationwide! 


SS taniiardived rules & regulations--including handicapping criteria--to provide equal 
competitive opportunities! 


Utiversat ranking system as well as national awards programs! 





IF isver sanctioning! 
Lean & league support materials and accessories! 


noise: of International Tournaments! 


Join Today! 


As a prerequisite to AMOA National Dart Association and/or AMOA International Flipper 
Pinball Association membership, an operator must first be a member of AMOA. More 
information--including membership applications and requirements--can be obtained by calling 
or writing... 


AMOA National Dart Association AMOA International Flipper 
141 W. Vine Street Pinball Association 
Milwaukee, WI 53212 141 W. Vine Street 
414/263-2444 Milwaukee, WI 53212 

FAX: 414/265-9199 414/263-0233 

Joe Conway, executive director FAX: 414/265-9199 


Doug Young, executive director 


RS SE SE SEC ESP OI AP EE ITI LLL IS ELE EID COE ALOE TELL LDL DEDEDE EDA DOL DLL LLL LEAL LEE DLLLLE LEELA 
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INC. 


e 19” & 25” 

e Removable & Interchangeable 

e Slide Drawer System 

e Optional 19” or 25” Monitor 

e Lighted Quick-Changed 
Marquees 

e Industry Standard Over/Under 
Coin Doors 

¢ Monitors can be mounted 
vertically or horizontally 

e JAMMA Ready 





Low Boy Available 


GREAT PRICING! 
Poker Cabinet 


e Optional 13” or 19” monitors 
e Security back panel 


e Flip-top lid for easy access to 
monitor 


e Ready for your kit! 





Contract Design Manufacturing 


Basketballs: We Stock, Sell & Service 
Game Master Products & Parts 





(Master Shot, Double Shot and SpinOut) 


* * * Call Now for Details * * * 


125 Royal Woods Ct., Suite 140 
Tucker, Georgia 30084 


1-800-226-6660 
(404) 270-2900 © FAX: (404) 270-2915 
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Maquinas De Juego Moneda Usada 


Bally E-1000, Bally E-2000, IGT M-Slots 
Electronica Jennings, Bally Mecanica-Eléctrica 


Todas las Maquinas de Juego moneda se ham re- 


condicionado, tienen cerraduras nuevas, y estan listas 
para usar y jugar 





* Maquinas de Juego moneda 
para uso casero en estados 
donde esta legalizado. 


* Maquinas de Juego moneda 
para exportacion 


* Para mas informacion 
y precios. 


R & J Amusement, Inc. 


5104 Park Dr., Unit 104 
Fredericksburg, VA 22408 


703-891-4632 


FAX 703-891-4644 





VIDEO CONNECTION 
Has Moved / 
For your FREE 
CATALOG 
Call or Write us 
1150 INDUSTRIAL PL. 
DIXON,CA 95620 
(916) 678-5189 


or Pete 


Fax | I 


©78-1333 













DON’ 
BE 
| STUPID! 








Anyone intentionally operating copy boards in the United States 
is breaking the law — plain and simple. Copy boards TRULY do 
seriously hurt the American & Japanese manufacturer's ability to 
develop good coin-op video games for the future — QUR future. 


After four years, alot of effort and money on everyone's part, Congress 
has given us what is just and what we wanted — fair and equal treatment 
with operators in the rest of the world. Please do not foul it all up by 
attempting to use copy boards! 


— Red Baron Amusements 
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DR.VIDEO 






VIDEO CONNECTION 
IS MOVING! 


fo . hts ee eee Eee 


DIXON, CA 95620 
(916) 678-5189 Fax (ore) 678-1313 


Same Phone: 


CALL OR CRITE 
To OURNEW 
ADDRESS 
FOR A FREE 
CATALOG 





Y ] DEO COR NECTION 1150 INDUSTRIAL PL. #110, DIXON, CA 95620 


100% COMPLETE — FACTORY KITS 


Street Fighter Il (Brand New Factory Kit) ....... CALL 
NEO GEO (one slot and Fatal Fury) .......... . CALL 
Final Fight (Excellent Top Earner) .............. $795 
Gals Panic (2 pl. Vert. R-Rated Topless Action) . . $695 
Bad Lands (2 Steering Wheels/2 Gas Pedals) ... . $695 


Pit Fighter (2 or 3 pl. Outrageous Men VS Women) $595 
Cave Man Ninja (2 pl. Cavemen Battle Dinosaurs) $595 
UN Squadron (2 pl. Blazing Jet Fighter Bombers) $595 


Gunforce (2 pl. Commandeer Enemy Vehicles) . . $595 
Smash TV (2 pl. Super Violent Game Show) ..... $495 
Rampart (2 pl. Medieval Fortress Strategy) ..... $495 
WWF Superstars (2 pl. Hulkmania at It’s Best) .. . $495 
MVP (2 pl. Baseball’s Greatest) ............... $450 
Birdie Try Golf (Excellent Vert. Golf Action) ..... $450 
Toki (King Kong Size Collections) ............. $395 
Spinal Breakers (2 pl. Commando Action Adventure) $395 
Play Choice 10 Hardware Pack (New Kit) ....... $395 
Quarterback (2 pl. Vert. Superbowl Action) ..... $395 
Desert Assault (2-4 pl. Save the Kuwait Oil Fields) $395 
Superman (2 pl. With X-Ray Vision) ........... $350 
Teenage Mutant Ninja Turtles (2 pl. or 4 pl.) ..... $350 
Midnight Resistance (2 pl. Ex. Combat Action) . . $350 
Snow Bros. (2 pl. Top Bubble Bobble Sleeper) . . . $350 
Golden Axe (2 pl. Fantasy Adventure) ......... $350 
Wrestle War (2 pl. Vert. Wrestling Action) ...... $295 
Double Dragon Ill (The Rosetta Stone-2 or 3 pl.) . $295 
Pole Position (PC board marquee & bezel only) . . $295 
P-47 (2 pl. WW II Fighter Bombers) ............ $295 
Hell Fire (2 pl. Outer Space Masterpiece) ....... $295 
American Horseshoes (Vert. Good Bar Action) .. $295 
Combatribes (2 or 3 pl. Brawling Street Punks) .. $275 


Aurail (2 pl. Space Armour Attack) ............ $275 
ESWAT (2 pl. Police Enforcer Action) .......... $250 
Heavy Barrel (2 pl. Vert. Rescue Nuclear Plant) .. $250 
Cabal (2 pl. Desert Storm Action) ............. $250 
Super Contra (Commando Jungle Warfare) ..... $250 
Klax (2 pl. Excellent Bar Strategy) ............. $250 
Fighting Golf (Bar Piece for Cocktail Tables) .... $250 
M.J. Moonwalker (2 or 3 pl. Shootin’ & Dancin’) .. $195 
Ikari Ill (2 pl. Rambo Rescues Hostages) ........ $195 
Mission XX (F-14 Tomcats for u/r or tables) ..... $195 
Double Dragon II (The Revenge, Now a Kit) ..... $195 


Bio Ship Paladin (2 pl. Star Cruisers Deep Space) $195 
Sly Spy (James Bond & Golden Gun Adventure) . $195 
Pushman (R-rated Topless Blonde Maze) ....... $195 
Double Dragon (Top Earning 2 pl. Karate Action) . $195 
Super Qix (Top Novelty Bar Cocktail Table Action) $195 
Guerilla War (2 pl. Jungle Rambo Hostage Rescue) $175 
Thundercade (New Factory Kit-Gl’s on Harley’s) .. $95 
Goldmedialist (2 pl. or 4 pl. Olympic Sports Action) $95 


Pushman (G-rated Novelty Maze-New Kit) ....... $95 
Marble Madness or R/Runner or Indiana Jones .. . $95 
P.O.W. (2 pl. Breakout of the Prison Camp) ...... $95 
Ghost N’ Goblins (Haunted Grave Yard Capers) .. . $95 
Rampage (2-3 pl. King Kong Smashes Tokyo) .... $95 
Dead Angle (Al Capone Rules the City) .......... $95 
Time Soldier (PC board marq. overlay & bezel only) $49 
Play Choice 10 Software .................. $25-$45 
VS Dr. Mario (Tetris Style Winner) ............. $175 
VS RBI Baseball or VS Super Mario Bros ....... $150 
VS Unisystem Gun (Brand New Red) ........... $75 


VS Golf or VS TKO Boxing or VS Freedom Force . . $49 


Buy 2 kits & get a free control panel button label sheet or 50 push buttons 
Buy 3 kits & get a free Gold Medalist Kit (a $95 value) or free Pushman (G-rated kit — a $95 value) 


CALL TOLL FREE 1-800-44HOT-KITS (1-800-444-6854) 


we _ We Ship Worldwide Buy, Sell or Trade 





CALL OR WRITE FOR FREE NEWSLETTER: 
‘The Conversion Kit Hit Parade-over 200 Kits Listed’’ 


916/678-5189 


Phone or FAX 


916/678-1313 


FREE with order of any TWO Kits — Control Panel Button Label Sheet OR Freedom Force Software 
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ur country’s greatest patriot, 

filmmaker Oliver Stone, is at 
it again. The man responsible for such 
anti-American propaganda as 
“Salvador,” “Platoon,” “Wall Street,” 
and “Born on the Fourth of July” now 
has the nation arguing over his latest 
movie, “JFK,” a three-hour mess that 
serves to exorcise Stone’s conspiracy 
theory demons and Big Brother para- 
nola. 

For those who haven't kept up with 
it, “JFK” postulates that Lee Harvey 
Oswald did not act alone in the 
assassination of President John F. 
Kennedy. If that was all the movie was 
about, there would be little furor; 
many Americans doubt the lone- 
gunman theory. But Stone doesn’t 
stop there. His film weaves the mother 
of all conspiracy theories, a grand, 
sinister cabal more outrageous than 
the one explored by then-New Orleans 
district attorney Jim Garrison. 

It took a jury less than one hour to 
find New Orleans businessman Clay 
Shaw innocent of plotting to murder 
Kennedy, so weak was Garrison's 
case. Ah, but Hunter Stone believes 
Hound Dog Jim was on the right scent 
and moved in to finish the kill. By the 
end of “JFK,” the truth is revealed: the 
assassination plotters included the 
FBI, CIA, Lyndon Johnson, the 
‘“Military-Industrial Complex,” the 
Dallas Police Department, New 
Orleans homosexuals, right-wing 
Cubans, and a po-boy maker at 
Mother’s Restaurant. Some country 
we live in, eh? 

Anyway, we have it on good authori- 
ty that Stone is hard at work on his 
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next movie, “The Quarter Caper.” In 
this film, being shot on location in New 
York, the video game-loving Stone 
gets to the bottom of 25-cent pricing in 
America. One of Play Meter’s East 
Coast stringers recently caught up 
with Stone and filed this report: 

Play Meter: Mr. Stone, we unders- 
tand that you're quite the video game 
enthusiast. Has this been a passion of 
yours for very long? 

Stone: I really got hooked after we 
wrapped “Wall Street.” It’s gotten to 
the point where I can’t go a few days 
without satisfying my fix for Hard 
Drivin’ or Street Fighter II. In fact, I’ve 
been kicking around some game ideas 
in my head. I’m Just a Bush Compared 
to Your Oak Tree, for instance, is 
about a jealous George Bush joining 
forces with CIA agents, Jimmy Carter, 
Kremlin guards, a Ninja, and the 
ghost of Bill Casey to kill Ronald 
Reagan. How's that for a plot? 

Play Meter: Keep the Ninja; it won’t 
sell otherwise. But let’s talk about 
‘The Quarter Caper.” You say there’s 
a worldwide conspiracy afoot to keep 
our price per play at 25 cents, or 50 
cents at best. What’s the basis for your 
contention? 

Stone: OK, try to follow me on this. If 
American operators ever succeed in 
getting $1 per play for their games, like 
European operators do, that will 
reduce the amount of disposable in- 
come in the pockets of game-playing 
American teenagers. That means the 
kids will have less money to spend on 
cassettes, CDs, heavy metal T-shirts, 
nose rings, crack, movie 
tickets...movie tickets! Wait a sec— 


| The truth is told 


Play Meter: Ollie, you lost me, baby. 

Stone: Don’t you see? The guys who 
provide all that stuff would be 
threatened, so they're doing all they 
can to block congressional passage of 
a dollar coin, the last great hope for 
American operators. 

Play Meter: Exactly who is involved 
in this scheme? 

Stone: I don’t want to give away 
everything before the movie is releas- 
ed, but for starters, there’s the U.S. 
Mint, silver miners in Mexico, 
presidents of international record 
companies, Colombian drug lords, the 
Mafia, four Hollywood movie studios, 
Saudi oil sheiks, and George Bush. 

Play Meter: George Bush? What’s 
he got to do with it? 

Stone: If you thought the October 
Surprise was something, wait until 
you see my movie. I’ve got ascene with 
Mr. Points of Light and a Swiss banker 
that'll have ’em gasping in their seats. 

Play Meter: When can we expect 
“The Quarter Caper” to hit the 
theatres? 

Stone: In mid-April, though I may 
have a sneak preview for your in- 
dustry at that show of yours in San 
Antonio. 

Play Meter: You mean ACME? 

Stone: Yeah, that’s it. Hope to see 
you there. 

Play Meter: 
likewise. (| 


Cheiatophe; Caiee 


Christopher Caire 
News Editor 


Likewise, Ollie, 
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February 4-6 

ATEI, Earls Court, London, 
England. Contact ATEI Ltd., 
Clapham Common North Side, 
London SW4 98P. Tel. 071- 
738-2388; FAX 071-223-0257. 


February 21-23 

South Carolina Coin Operators 
Association (SCCOA) Annual Con- 
vention and Trade Show, Sheraton 
Hotel, I-20 at Bush River Road, Col- 
umbia, S.C. Contact Helen Sikes 
(803) 345-2048 or (803) 779-2498. 


February 24-26 

Nightclub & Bar Hotel « Restaurant 
e Beverage Show and National 
Sports Marketing Conference, 
Sahara Hotel, Las Vegas, Nev. Call 
(800) 247-3881 for information. 


February 27-29 

Leisurexpo ’92, a mini-golf/fun 
center and snack food exhibit, 
Orange County Convention Center, 
Orlando, Fla. Contact show 
management (800) 848-1651. 


March 15-17 

American Coin Machine Expo 
(ACME), co-sponsored by Play 
Meter and AAMA, San Antonio, 
Texas. Contact W.T. Glasgow Inc., 
(708) 333-9292. 


March 26-28 

National Automatic Merchandising 
Association (NAMA) Western Con- 
vention and Trade Show, Reno/ 
Sparks Convention Center. Contact 
NAMA (312) 346-0370. 


March 27-29 

Second World Pinball Champion- 
ships, sponsored by the AMOA/ In- 
ternational Flipper Pinball Associa- 
tion (IFPA), Ramada Inn Conven- 
tion Center, Milwaukee, Wis. Con- 
tact IFPA (414) 263-0233. 


April 2-4 

Florida Amusement and Vending 
Association (FAVA) Convention and 
Trade Show, Orlando Centroplex, 
Orlando, Fla. Contact FAVA (407) 
898-3451; FAX (407) 894-7673. 


April 28-May 2 

AMOA National Dart Association 
7th Annual International Team 
Championship, Sahara Hotel & 
Casino, Las Vegas, Nev. Contact 
Joe Conway (414) 263-2444. 


138 FEBRUARY 1992 


May 14-16 

Wisconsin Amusement and Music 
Operators (WAMO) Annual Con- 
vention and Trade Show, Oshkosh 
Hilton, Oshkosh, Wis. Contact 
WAMO (414) 529-4704. 

May 24-24 

Northeast Regional Trade Show, 
Westchester Marriott in Tarrytown, 
N.Y.. Contact Karen Nagel of 
AMOA-NJ (908) 287-4990; FAX (908) 
287-3079. 

May 23-30 

12th Annual Valley National 8-Ball 
League Association (VNEA) Inter- 
national Championships, Riviera 
Hotel & Casino, Las Vegas, Nev. 
Contact Gregg Elliott (517) 893-1800. 
May 28-30 

Ohio Coin Machine Association 
(OCMA) Annual Convention and 
Trade Show, Radisson Airport 
Hotel and Conference Center, Col- 
umbus, Ohio. Contact OCMA (614) 
888-9772. 


June 7-9 

Joint AAMA/AMOA Government 
Affairs Conference, Hyatt Capitol 
Hill and the Washington Court on 
Capitol Hill, Washington, D.C. Con- 
tact either AAMA (703) 494-2758 or 
AMOA (312) 644-6610. 


June 19-21 

Illinois Coin Machine Operators 
Association (ICMOA) Annual Meet- 
ing, Continental Regency Hotel, 
Peoria, Ill. Contact ICMOA (708) 
369-2406; FAX (708) 369-2488. 


July 23-25 

Ninth Annual Billiard Congress of 
America International Trade Expo, 
Kansas City Convention Center, 
Kansas City, Mo. Contact Frank 
Zday (619) 278-3877; FAX (619) 
268-9372. 


October 1-3 

Amusement and Music Operators 
Association (AMOA) Expo ’92, 
Opryland Hotel and Convention 
Center, Nashville, Tenn. Contact 
AMOA (312) 245-1021. 


November 5-7 

National Automatic Merchandising 
Association Trade Show and Educa- 
tion Sessions for Vending/Foodser- 
vice Management, Washington 
Convention Center, Washington, 
D.C. Contact NAMA (312) 346-0370. 


on INDEX 


ACME .................. 43 
AMOA/AAMA ............ 99 
Arachnid ................ 85 
AtariGames......... Cover 4 
2 37 | 
Baton Lock .............. 82 
Betson Enterprises Cover 2, 33 
Bob’s Space Racers....... 40 
Coastal Amusements ...... v7 
CCUG SUK cc scavawaveaadas 74 
D &R Industries .......... 51 
Data East ............ 25-26 
Deltronic Labs............ 78 
DVNAING sc ces aceeeeeeens 68 
Eagle Co., Ltd. ........... 49 
ENADA ..............0.. 91 
Happ Controls............. 4 
Hoffman & Hoffman ........ 6 
Imagination Leisure ....... 79 
Jaleco ............... 11-12 
Laramie Interest .......... 93 
Lazertron................ 83 
Mayoni Enterprises........ 42 
Merit Industries........... 23 
Mr. Vend............. 40, 51 
National Ticket ........... 74 
New Orleans Novelty ...... 44 
Nintendo .......... 19, 61-64 
NSM America....... 5, 55, 81 
Philip Morris......... Cover 3 
Pioneer Laser ............ 95 
Playball! Cards & Novelties .15 
Playfair Shuffleboard ...... 60 
PMI Toys & Novelties...... 75 
Premier Technology ........ 7 
Romstar................. 47 
Rowe International ..... 21, 69 
SOCDUIG. oie vcke ew eawns 35 
| a 39, 67 
TOG pieneneeee eed sede 45 
U.S.Games ............. 73 


Van Brook of Lexington ... .84 


Cigarettes Are Not 


A 
Marlhore 
MERIT 


Parliament 
17 


VIRGINIA 
SLIMS 


BENSON & HEDGES 


PLAYERS 


MN 
Cambridge 








For Children! 


Philip Morris U.S.A. does not market cigarettes to children 
because smoking is an adult choice. We prohibit use of our brand 
identification on any product not licensed by us. 

Philip Morris U.S.A. will bring legal action against any company 
that uses our trademarks on products or otherwise infringes or dilutes 


our trademarks. 
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675 Sycamore Dr. 
P.O. Box 361110 
“Wlilpitas, CA 95035 

408/434-3700 
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